










* * 


7 





Vol. XXVIII, No. 3415 


Btate of the Nation’s Economy: 
Up 


PersonaL INcome—Americans 


earned at a record annual rate of 


$284 billion in the first eight 
months, an increase of $20 billion, 
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Hudson Reduces Five Models, Dodge Three . . . OF7 ™ 





First 


By Bob Sheldon 
Associate Editor «, 


Fest teeter ven of 1954 price 


and its two Hollywood “hardtops” 
by about $107. In addition, it has 
a new price leader in its Jet two- 


Price tags on many of the new 
models introduced by the two 
companies are held over from 





are comparable. Reductions of $5.25 
have been made in the Coronet V-8 
sport coupe and convertible, and 


schedules for Hudson and 


last season without change, but | door utility sedan, which is making| the Coronet V-8 two-door station 


or 7% percent, from a year earlier, | Dodge last week reflected continued 

according to Commerce De-| determination on the part of auto 

partment. Factories in August were| makers to hold the line on the in- 
ng workers at an annual rate| dustry’s price structure—and, where 

of $72 billion, slightly lower than| possible, to cut back a bit. 

in July but higher than in any 

@ther month. 

Zinc Imports—Showed in July an 

increase of 958 tons over the June 

total of 83,759 tons. 

Srore Sates — Were, in week 
ended Sept. 26, approximately 3 
percent above sales of the like 
1952 period. 

Om Srocxs—Increased last week 
to 284,665,000 barrels from 283,415,- 
000 the preceding week, according 
to Bureau of Mines. 

Bumpoinc Awarps—Totaled $382,- 
583,000 in week ended Sept. 28, 
compared with $341,242,000 the week 
before. 

Automotive Output—Last week’s 
production totaled 135,977 units, 
according to Automotive News’ 
estimates, an increase of 2,464 over 
the preceding week. \. 
' Foreign INVESTME 
$15 billion in mid-1 
to Commerce Depart 
pared with $11.8 billion invested 
by Americans abroad in . 

Construction OvuTLays — ‘Pub/ic 
and private construction inthe 


both the independent maker and 
the Big Three division list some 
reductions. 

Hudson has marked down its 
three Wasp models by about $54 


its debut in the 1954 line, Adver- 
tised-delivered price is $1,836.75. 
* * * 


_ prices closely parallel 
those of 1953 where the models 





first nine months totaled $25.9 
billion, or 7 percent more than a 

ago. Building expenditures in 
Ehsaber amounted to $3.3 billion. 


* * * 


This Is Dodge's Style Leader as 1954 Models Go on Display— 


A new “super deluxe” series, the Royal V-8, was at the head of the parade last week as Dodge's 1954 lineup of 20 models 
was introduced to the public. Longer by four and five inches than their 1953 predecessors, the cars feature redesigned ex- 
teriors and interiors, as well as horsepower stepped up to a maximum of 150. New options include the PowerfFlite fully 
automatic transmission and power steering. Four-door station wagons are another innovation. (See other photos on Pages 44-45.) 


Down 
Emp.LoyMENT— Dropped by more 
than a million in September as 
young workers returned to school. 
Unemployment was estimated at 


Rat " Loapincs—Totaled 819,709 
cars in week ended Sept. 26, a 


drop of 4,175 from the preceding By Jack Weed 
week. 


oes of mergers among the 
independent car makers, spo- 
radic since the end of World War 
II, cropped up again last week and 
linked the names of Hudson and 
Nash. 

While the reports in financial 
papers and the Detroit press trod 
lightly on the possibility of a 
merger of the two companies, 
there has been a great deal of 
speculation as to a possible work- 


WHOLESALE Prices— Declined 0.1 
percent in week ended Sept. 29 to 
110.6 percent of the 1947-49 index, 
according to Bureau of Labor 
Statistics. 

Sree. Output — Last week was 
94.6 percent of capacity, com- 
‘pared with 95.3 percent the 
- previous week. 

Man. Orver Sates — Dropped 4 

reent in September below 1952. 






f Top Cars ing arrangement between the two 
] New-car registrations for eight || that might solve a problem con- 
4 months: fronting all independents in their 
4 1953 Pos. Make 1952 Pos. competitive position with the Big 
'} 1—915,297 Chev.  536,042— 1 || Three. 
; 2—681,537 Ford 439,821— 2 Checking with officials of both 
3—406,451 Plym. 295,512— 3 || companies brought forth neither a 
5 oo a. a denial that talks were being con- 
a . ‘on K 
B cess Olan iatsco 3 |/20cted, nor contrat 
7—209,227 Dodge  171,544— 5 | | S°me Steps towa & 
8—168,253 Mercury 115,745— 8 || Were being taken. In the eyes of 
‘7 9—112,318 Stude. 108,892— 9 || 2e¢wsmen, however, the lack of a 
; 10—108,810 Nash 95,834—10 denial seemed to indicate that there 
E 11—108,505 Chrysler .380,155—11 || ‘S at least some basis for the rumor. 
|| 12— 83,942 DeSoto 61,696—12 a oe 
/} 13— 74,642 Cadillac 57,471—13 Fr ACTUALLY a merger is being 
F 14— 56,119 Packard 47,279—15 contemplated, there comes the 
+} 15— 49,309 Hudson 55,051—14 || natural question as to what would 
ig 16— 33,455 Willys 26,462—17 ||be the Government’s attitude in 
(4 17— 29,984 Lincoln 17,969—19 || view of the fact it has frowned on 
7 18— 19,1385 Kaiser 27,149—16 || several similar moves in other in- 
4 19— 9,197 Henry J 21,909—18 dustries. 
) 20— 5,112 MG 4,970—20 Most observers, however, have 
| 21— 2,375 Austin 3,386—21 || ruled out the possibility of a 
22— 603 Allstate  1,070—22 || merger of these two companies 
Total All Makes because of their present strong 
3,916,238 2,695,997 financial Also there 


would be little to gain from a 
merger of their dealer bodies, in- 
asmuch as both firms offer vehi- 





For further details see page 
48, today’s issue. 












Nash and Hudson Linked 
In Merger Speculation 


cles in comparative price classes 
and sizes. 


Two basic reasons for a working 
arrangement between independent 
companies, according to manage- 
ment men in the industry, would be 
for reasons of manufacturing econ- 
omies or the forming of a com- 
bined engineering research center 
that could feed each company with 
advanced engineering ideas, styling, 
contruction economies and other 
basic engineering developments at 
greatly reduced cost. 

o * + 
HOULD this be the basis of the 
Nash-Hudson talks, it might 
well be that such a working ar- 
rangement — supported eventually 
by all independent makers—would 
put these firms on a competitive 
basis, as far as engineering pio- 
neering is concerned, with the Big 
Three corporations whose broad re- 
(Continued on Page 52, Col. 1) 


1954 Dodge Offers 

Automatic Drive, 

New Deluxe Line 
What's New: 


Fully automatic transmission .. . 
More horsepower (maximum now 150) 
- . . Power steering . . . ‘“‘Super deluxe’’ 
series (the Royal V-8) .. . Increased 
overall . . Jacquard fabric in- 
teriors . . . Four-door station wagons. 

* * * 

_ eee interiors, a fully 

automatic transmission and 
power steering are among features 
offered in Dodge’s 1954 line of cars, 
which took the floor Thursday 
(Oct. 8) in dealership showrooms 
across the nation. 


Four of the new models con- 
stitute a “super deluxe” series 
known as the Royal V-8. With 
this series, according to W. C. 
Newberg, president of Dodge, the 
division is launching its 40th 
year as a car maker by building 
“the most luxurious car ever to 

bear the Dodge name.” 

Prominent among other inno- 
|vations is a group of four-door 
(Continued on Page 45, Col. 1) 








wagon is down $10.50. 

The Meadowbrook Six two-door 
station wagon, which last season 
was a price leader in that body 
type at $2,201.25, has been elimi- 
nated from the line, and in its 
place is a Coronet Six model at 
$2,228.50. 
The four Royal V-8 models, 

which comprise a new “super de- 
luxe” series, include a four-door 
sedan at $2,372.75. The new 


Meadowbrook V-8 series features 
(Continued on Page 49, Col, 1) 


Late-Model Prices 
Drop Sharply in 
Sluggish Auctions 


By Sam Sampson 
Staff Writer 

UYERS of wholesale used cars 

became even more selective 

last week, as prices showed the 
sharpest drop since Jan. 5, accord- 
ing to Automotive News’ index. 
Only 54 percent of the offerings 
were sold at nine representative 
auctions last week, as compared 
with 62 percent at the same auc- 
tions a week earlier. 

Prices of all models fell last 
week, the index showed, ’53s lead- 
ing the losses with $90. This, it 
is felt, is a direct result of cut- 
rate advertising on the part of 
franchised dealers who are offer- 
ing new ’53s at large discounts. 

Auction operators have reported 

for the last several months that 
clean, sharp cars are hard to find. 
Thus buyers, who are forced to 
buy something less than they want, 
are reluctant to bid on average 
cars, and there is apparently very 
little market at any price for rough 
units. 
* « * 

7s overall average price of 

wholesale used cars dropped $42 
last week, the index showed. 

Prices of '48s and °49s were 

(Continued on Page 51, Col. 3) 


Production 


Automotive News Estimates 
U. 8. Cars, Trucks 


135,977 


ii 


Prev. 1952 
Week Week Week 


For complete production totals 





by makes, see table, page 51. 





3d Millionth Car Built as Output Gains 


By Tom Hewitt 

Staff Writer 
Witt Chrysler Corp. operations 
nearing normalcy following 
model changeover troubles, U. S. 
vehicle output rose slightly last 
week and the five millionth car of 

1953 was turned out. 

Built last week, according to 
Automotive News’ estimates, were 
112,984 cars and 23,043 trucks, 
compared with 111,074 and 22,439 
in the preceding week. 

The five millionth car mark was 
not reached last year. Total 1952 
car output was only 4,337,443 be- 





cause of Government controls and 
a two-month-long steel strike. 
7 ~ * 


Reza figures for September 
show that 470,871 cars and 
96,109 trucks were built, compared 
with September (1952) output of 
440,630 cars and 114,755 trucks. 
Slated for October are 483,000 


In This Issue 


Used-Car Auctions ........ 
Production by Makes ......... 





cars and 93,000 trucks. The an- 
| ticipated rise should occur because 
of increased Chrysler production, 
and despite model changeovers by 
four firms—DeSoto, Packard, Nash 
and Studebaker, The former three 
|are switching over now, while the 
latter will change around the end 
of the month. 

That Kaiser will resume output 
this month is almost certain, The 
pact with the union is 
to be signed today (Oct. 12), 
which would allow some pro- 
duction to begin by next Monday. 

(Continued on Page 51, Col. 1) 
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Texans Threaten 
Action Against 


Factory ‘Abuses’ 


Dealer Parley Alleges 
Overproduction, Tieins 
And Coercive Tactics 


By Calvin Sutton 
Staff Correspondent 

FORT WORTH.—A veiled threat 
to seek Federal and/or State “pro- 
tection” from “uneconomic and im- 
proper” manufacturer practices 
was made by the Texas Automotive 
Dealers Assn. during its convention 
here last week. 

A resolution adopted by an over- 
whelming vote rapped “unsound” 
tactics forced upon some dealers by 
some manufacturers and wound up 
with a call for the industry’s retail- 
ing segment to “encourage the 
adoption of legislation designed to 
eliminate and prevent the recur- 
rence of such practices.” 

An indication that action on 
the national level might be forth- 
coming was given by Robert S. 
Armacost, president of NADA. 

Armacost, who said he feels the 
automobile business “is in a fox” 
and put the blame on poor mer- 
chandising practices, indicated 
NADA is checking dealer opinion 
to see if there should be high-level 
protests to manufacturers. 

Another resolution passed by 
TADA called for an end to Federal 
excise taxes on cars as an inequit- 
able levy on a modern necessity 
and for the Federal Government to 
abandon the gasoline tax field to 
the states. 

E. J. Pennington, Galveston, 
was elected president of TADA to 
succeed E, A. Kinsel, Beaumont. 
Others elected include: 

Floyd L. Randel, Wichita Falls, 
first vice-president; F. M. Gillespie, 
San Antonio, second vice-president, 
and Delmo Johnson, Dallas, third 
vice-president. 

Tom J. Crooks, Austin, was reap- 
pointed manager and treasurer. 
New directors are John Hine, 
Dallas; Bill Lee, Houston; W. O. 
Mearns, Liberty; R. J. McMaster, 
Longview; George Willis, Sweet - 
water; L. M. DeShong, Paris; F. D. 
Mitchell, Waco, and J. E. Rhodes, 
Corpus Christi. 

San Antonio was chosen as con- 
vention city for 1954, Approxi- 
mately 500 dealers registered for 
the convention, Among those who 


addressed the group were Gov. 
(Continued on Page 8, Col, 1) 


Chrysler Finishes 
Albatross Project 


EVANSVILLE, Ind.—Chrysler 
Corp.’s plant here last week shipped 
its last hull for the Grumman Al- 
batross air-sea rescue plane. 

The hulls have been in produc- 
tion in one part of the auto plant 
for the past two years, while as- 
sembly of Plymouth automobiles 
continued undisturbed under the 
same roof. The space being vacated 
by the defense job will now be 
used for building bodies for Plym- 
outh club coupes and 3-passenger 
coupes. 

Body-building facilities are being 
installed in the plant and the first 
bodies are expected to be completed 
early in 1954. At capacity, the new 
body-building operation will employ 
approximately the same number of 
workers engaged at the peak of 
the aircraft hull program. 





~& 


Show Stoppers— 


Two top performers join in celebrating 
their golden anniversaries. Sophie Tucker, 
the last of the red hot mamas, is driven 
from her New York home to the Waldorf 
Astoria Hotel in a 1903 Ford by its owner, 
Ford Dealer Earl F. Crow, Westfield, N. J. 
The occasion was a testimonial dinner for 
Miss Tucker. Seated with her in the rear 
is Harry Gould, dinner chairman. 


Smead A ppoints 
4, New Aides as 
Ford Sales Soar 


DEARBORN. — As sales for new 
Ford cars in the third quarter were 
reported the highest since 1929, the 
appointment of four assistant gen- 
eral sales managers was announced 
last week by L. W. Smead, general 
sales manager of the Ford division. 

Chester E. Bowie, formerly man- 
ager of product sales and service, 


C. E. Bowle C. J. Seyffer 


will direct field operations, includ- 
ing the truck, car and fleet sales 
department, parts and service sales, 
service department, distribution, 
used-car and government sales de- 
partments and regional sales offices. 

Charles J. Seyffer, who was man- 
ager of sales administration, will be 
in charge of dealer relations, in- 


aS s 


F, J. McGinnis G. Hamilton jr. 


cluding the Ford Dealer Council 
organization and its related objec- 
tives. 

Frank J. McGinnis, former man- 
ager of advertising, sales promo- 
tion and training, will assume 

(See FORD SALES, Page 52, Col. 1) 


Ford's New Assembly Plant in Mahwah, N. J.— 


A 1¥%-million square foot assembly plant now being built by the Ford division in Mahwah, N. J., is scheduled to be com-|ended Sept. 30. The winning dealer 
pleted in about two years. It will consist of an assembly building, a two-story administration building, an employe facilities| receives a complete Kelvinator 
building and a powerhouse. A double-track railroad line will run through the entire length of the ossembly building. Other; home laundry. About 150 other 
Ford division plants are under construction in Louisville and San Jose, Calif. 


‘Competitive’ Contract Ready for Signing . . . 


Kaiser, Union Revise ’46 Pact 


By Gerhardt Neumann 
Staff Writer 
NEW “competitive” contract be- 
tween Kaiser Motors Corp. and 
Local 142, UAW-CIO, is ready for 
signing this week after three 
months of negotiations. 

The old contract, signed in 1946, 
was hailed by both company and 
union officials as “the best in the 
auto industry.” That the old con- 
tract had contributed immeasur- 
ably to Kaiser’s auto pricing and 
production problems was ac- 
knowledged June 25 when Kaiser 
shut down its Williow Run as- 
sembly lines. 


The new contract differs from the | 


old chiefly in these two points: 

1. It reduces the number of union 
representatives considerably. 

2. It consolidates job classifica- 
tions, 

The 4,000 employes laid off June 
25 ratified the new contract last 
week with an overwhelming major- 
ity and served notice on the firm 
that they were ready to return to 
work immediately. 

The final signing of the contract, 
however, had to be postponed pend- 
ing the return of Henry J. Kaiser, 
chairman of the board, from the 
west coast. 

” oe 2 

MPHASIZING that the agree- 

ment puts Kaiser on a “com- 
petitive basis,” Harley Neideffer, 
president of the local, said: 

“If the Kaiser management can- 
not make a go of it now, it will not 
be the employes’ fault.” 

By cutting down on the num- 
ber of union representatives in 
the plant, Kaiser will have more 


personnel on the assembly lines. 
According to union sources, there 
will now be one steward for each 
200 workers, and the number of 
committeemen will be sliced from 
95 to 27. 

The consolidation of job classifi- 
cations gives Kaiser greater leeway 
in assigning each man to work on 
different jobs, as the situation may 
arise. This also should mean a sav- 
ing in labor cost. 

According to union sources, the 
contract is effective Oct. 19 but will 


Teetor, Johnson 
Due to Get High 


Commerce Posts 


WASHINGTON. — Two men, 
whose acquisition by the Govern- 
ment would be believed good for 
industry generally, are in line for 
top positions in the Department of 
Commerce. 





chairman of Perfect Circle Corp., 
and Courtney Johnson, executive 
assistant to the president of Stu- 
debaker Corp. 





;be made retroactive to the da 
| work is resumed. 
| * * * 


yX SPOKANE, Wash., meanwhik 

new difficulties have arisen be 
tween auto dealers and Local 9@ 
of the AFL International Assn. q 
Machinists, 

In an election conducted by th 
National Labor Relations Board 
employes of 15 new-car dealership 
voted 234 to 221 against represents. 
tion by Local 942. Approximate) 
480 employes were involved. 
| Since a number of ballots were 
| challenged, the matter will be re. 
| ferred back to Washington for 
| final determination. 

Attorney Richard Axtell, spokes 
man for the Spokane New Cy 
Dealers Assn., said that member 
were “pleased with the expression 
of confidence by their employes.” 

The election was requested by the 

association which challenged the 
(Continued on Page 48, Col. 3) 





They are Lothair Teetor, board 


Teetor has been named special} | 


consultant to Commerce Secretary 
Sinclair Weeks. Later, it is believed, 
he will be appointed assistant sec- 
retary of Commerce for domestic 
affairs. Reports have it that the 
only barrier at the moment is dis- 
posal of his stock in the Perfect 
Circle Co. 


It is expected that Johnson will 
(See TEETOR Page 8, Col. 5) 


Stylist Defends U.S. Cars 


Sundberg Cites Drawbacks in European Design; 


Denies American 


Epiror’s Nore: In view of the 
current furor, American versus 
European auto styling — high- 
lighted last week by U. 8. De- 
signer Raymond Loewy’s state- 
ment in Paris that American-de- 
signed cars are “monsters” — 
Automotive News presents here- 
with a defense of American 
styling by Carl W. Sundberg, 
veteran Detroit designer. 

Sundberg and his firm, Sund- 
berg-Ferar, are currently work- 


ing on preliminary styling for | 


one independent auto maker’s 
future cars. They also designed 
the Reo truck and have done 
work for Bohn Aluminum; Inter- 
national Business Machines; 
Sears, Roebuck, and Sylvania 
Electric. Here is Sundberg’s de- 


fense of American auto stylists: 
* * * 


FLOOD of excellent publicity 
has made the car-buying public 
foreign-car conscious. The pro- 
motion departments of some of the 
independent car builders are spear- 
heading a drive 
optimistically de- 
signed to put a 
Continental - Style 
dreamboat in 
every garage. 
Foreign cars, 
foreign designers, 
foreign anything 
make good copy. 
They seem to ap- 
peal to the built- 
in wanderlust of Re F 
Americans. Un- ©, W. Sundberg 





Auto Is ‘Monster’ 


doubtedly, they also have a certain 
amount of snob appeal so im- 
portant to a small, but usually 


| vocal sector of our population. 


Many of us in the design pro- 
fession have been asked what we 
think of the current furor over 
Continental styling. Is it a trend, 
or fad? What have the European 
designers got that we haven’t— 
and is it good or bad? 

To begin with, the type of car 
|design, generally termed “Conti- 
|nental” or “European,” is mislead- 
|ing. What has been publicized and 
emphasized is the design of a 
limited number of more or less 
custom-built models, all of them in 
the sports-car category. Little is 
said about the mass - produced 
European car, which is but a crude 
imitation of the cheapest American 
| models. 

The German Volkswagen, for 
example, looks like a surly bulldog, 
and rides about as well, The run-of- 
the-mill Continental auto falls far 
short of minimum American 
standards for riding _ comfort, 
maneuverability and _ safety, as 
anyone who has ever ridden in one 
will testify. 

* * 

IHHERE is nothing wrong, of 

course, with the idea of ignor- 
ing the failures of European de- 
signers, and looking to their 
successes for inspiration. Before 
doing so, however, we must con- 
sider the basic requirements for a 
saleable American car, regardless 
of price or nameplate. 

Generally speaking, American 
cars are designed as they are, be- 
cause the people who buy them 

(Continued on Page 48, Col. 1) 
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Nash Dealers, Salesmen 


Attend Minnesota Party 


MINNEAPOLIS.—About 40 Nash 
dealers and 85 salesmen from a 
five-state area are the guests today 
(Oct. 12) at an outing at Phillips 
Lodge, Alexandria, Minn., climaxing 
a Nash “Millionaire Holiday” sales 
program. Zone office personnel 
were also invited. 

A 1953 Nash Rambler hardtop is 
to be given the top salesman in 
the zone for the 100-day period 


prizes also are to be awarded. 


Queen of His Heart— 


Patricia McMonigle, 18, daughter of 
James McMonigle, president of McMonigle 
Chevrolet Co., Lewiston. Id., was the reige- 
ing queen at this year's Lewiston Round 
up. The dealer is a past president of the 
Roundup Assn., and heads the Lewistos 
Baseball Club. 


Nickel Cantal 


Revoked by U. S.; 
Supply Still Short 


WASHINGTON. — There will be 
more nickel for automobiles after 
this month, although not enough te 
meet total demands. 


Controls over the distribution of 
nickel and its use in the civilian 
economy were ordered revoked by 
Secretary of Commerce Sinclair 
Weeks, effective Nov. 1. 

The order was given as the re 
sult of an announcement by Arthur 
Flemming, director of the Office of 
Defense Mobilization, that he had 
approved a finding by Weeks made 
in accordance with the Defense 
Production Act. 

The finding was that “the re- 
quirements of the national defense 
for nickel and nickel products can 
be met without creating a signifi- 
cant dislocation of the normal dis- 
tribution of these materials in the 
civilian market, and that no ap 
preciable hardship results from 
meeting the requirements of nickel 
and nickel products for national 
defense.” 

Decontrol of nickel will be a 
boon to thousands of small busi- 
ness firms, according to Weeks. 

“Manufacturers can start using 
the metal again in hundreds of 
items,” he said. 

Weeks said that revocation of the 
control order did not in itself in- 
dicate an increase in the overall 
supply of nickel for nonmilitary 
uses, 

“But it does mean,” he added, 
“that hereafter producers of a wide 
variety of items, ranging from 
household gadgets to railroad cars, 
can use without restriction the 
metal that they purchase in a free 
market.” 
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UILDING more cars in Septem- 
ber, October and November 
than were manufactured in the 
spring selling season is not real- 
Gstic. So declare dealers located 
throughout the nation. Such volume 
may be profitable to the factory, 
but is ruinous for the dealers. It 
isn’t fair, dealers claim, to ask 
em to sacrifice their past profits 
‘on the cross of percentage of price 
class when it is altogether unnces- 
sary. 
_ Forced production is a creature 
of the factory and not of the 
dealer, and dealers point out that 
according to the latest financial 
statements many factories are 
showing 400 percent more profit 
than a good dealer operator can 
make this year. In the long run 
such practices, which are a relic 
of days before the war, will be 
injurious not only to the dealers 
but to the factories and the pub- 
lic as well, it is charged. 


The public is affected because 
automobile dealers really are 42,000 
automobile factories set up in every 
town and hamlet in America with 
equipment and manpower to see 
that automobile owners get full and 
complete satisfaction from the use 
of their cars. This operation re- 
quires more finance and more man- 
power than is required by the fac- 
tories in making new cars. 

x 2 * 


Orphaned Owners 


vei fact indicates the relative 
importance of the dealer. When 
dealers fail or finances are limited, 
those owners become owners of 
orphan cars because there is no 
one left in the community who is 


- interested in their welfare. 


a 


Forcing practices will ultimately 
strike back at the factory because 
strong dealers are their most valu- 
able asset. If they lose them, they 


Michigan Dealer 
Fined $30,000 


For Tax Evasion 


DETROIT.—Elmer T. Lundstrom, 
58-year-old Manistique (Mich.) 
Oldsmobile - Chevrolet dealer, was 
fined $30,000 in Federal Court here 
last week for income tax evasion. 

Although a 15-year sentence was 
possible under the act, Federal 
Judge Theodore Levin chose not 
to send the defendant to prison 
because he is “in poor health.” 
Lundstrom immediately wrote a 
check for the amount of the fine, 
maximum under the law. 

Lundstrom was indicted by a 
Federal grand jury last March on 
charges that he defrauded the Gov- 
ernment of $119,000 in income taxes 
for 1946-48. 

The dealer then paid $212,000 in 


| taxes, interest and penalties for 
_ those years. The amount included 
' $9,000 which Lundstrom said he 


owed on his 1949 income. 
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Dealers tell me 


By John 0. Munn 














are hard to replace and normal 
production will be lost. One re- 
spected dealer has this to say 


‘regarding the car situation: 


“The greed of some manufac- 
turers to make profit at the 
expense of their dealers is beyond 
the understanding of most people. 
Selfish, self-interest on the part of 
the factories, who cannot see be- 
yond the end of their nose, would 
appear to dictate a policy of 
dealer preservation. The thing 
that can beat a factory is losing 
its dealer strength to competitors. 
The reason Chrysler bought the 
old Dodge plants was primarily 
to get 6,000 well financed Dodge 
dealers to handle his output. 

“The principal used-car operators 
in this area display new cars and 
trucks of most makes at discount 
prices right now. Dealers are hav- 
ing considerable difficulty holding 
a sales force together. It isn’t that 
they can’t make money, but it’s the 
cut-throat conditions under which 
they have to work plus always 
being driven, driven, driven by one 
factory scheme after another. 

“Many dealers are suffering heart 
ailments. Few in this general area, 
who have been in the business for 
many years, enjoy good health. The 
point is that a lack of considera- 
tion for others is taking a terrible 
toll in dealer organizations, not 
only in money but in wrecked 
health as well. 


What Shall It 


5 AT shall it profit a factory 
to gain any number of sales 
at the cost of its dealers? One day 
there’s going to be a showdown 
between dealers and factories, with 
the Government as umpire. It took 
labor a long time to get it but they 
have it now, and it seems that the 
wise would learn from that. But 
you can actually hold a five-cent 
piece so close to your eye that it 
shuts out the light. Then, too, many 
dealers who are able to retire just 
won't take this sort of treatment. 
When a factory loses them, they’ve 
lost their most valued experience. 
Also, in these times of high taxes, 
it’s more and more difficult to find 
new capital for any type enterprise. 
“The dealer’s investment is many 
times that of the factory; and their 
risk and contribution is proportion- 
ately greater. Labor risks only its 
time, yet is able to get a five-year 
contract and enjoy it, whereas, the 
dealer gets only 30 days’ notice. 
“This whole thing brings to 
mind the parable of the unjust 
steward—Luke 1:9, which is the 
classic lesson on resourcefulness 
and foresight. The opportunist 
thought he was a smart boy—but 
it didn’t last long. He was com- 
mended for his efforts to feather 
his own nest but, nevertheless, 
was discharged (condemned) for 
his unethical practices and his 
failure to follow the Golden Rule. 


“Many people (corporations) are 
thus confused in their own lives 
and knowing this, Jesus concluded 
the parable—‘For the children of 
this generation are more clever 
than the children of light.’” 

I don’t think printing this letter 
will change any one manufacturer. 
But it’s like the old admiral in Jim 
Mitchner’s story, “The Bridges of 
Tokorii,” published in Life a few 
weeks ago, who said: “If we keep 
enough air strength over them long 
enough — somebody’s going to get 
hurt, and when they’re hurt bad 
enough, they’ll quit.” 


* * 


$76,000 Balthis Estate 

LOUISVILLE. — Claude L. 
Balthis, president of Universal Car 
Co. (Chevrolet), who died Sept. 21 
at the age of 84, left an estate of 
approximately $76,000. The bulk of 
it is to be held in trust for his wife, 
Margaret, according to the will. 
There were a number of charitable 
bequests, totaling $6,000. 





Two Indiana Dealers 


Advertise Price Cuts 


SOUTH BEND.— Modern Mo- 
tors, DeSoto-Plymouth dealer 
here, ran a full-page newspaper 
ad which shouted in 4%-inch 
type: “Save $700” on new cars. 


In Gary, Ind., an ad by Buffing- 
ton-Chevrolet, Inc., declared: 
“Ouch! Things are tough!” in 
commenting on a promotion to 
sell more than a hundred cars in 
a week. Tradein prices of up to 
$1,100 were offered for 1950 Chev- 
rolets, Fords and Plymouths and 
up to $980 for 1949 models, The 
firm said “We need trades, cus- 
tomers, deals, money, used cars 
—anything will help.” 





Tragedy Strikes Dealer Greenlease— 


Armacost Agrees with Stand... 





Kansas Dealers Urge: 
Hold Down Output 


KANSAS CITY, Kans.—Robert S.| resolution called on manufactur- 


Armacost, 
the convention of the Kansas 
Motor Car Dealers Assn. here last 


week that the “huge profits” the | 


NADA president, told| ers to hold down production to 


match demand, 


Armacost said that ethical 
dealers try to obtain only 5 percent 


public thinks dealers make are! profit net, before taxes. And, he 
“mythical.” . ‘ 

Resolutions adopted by the 
delegates, meanwhile, condemned 
“misleading and deceptive acts 
and practices” by some dealers 
in the sale of new cars. Another 





Little Bobby Greenlease, six-year-old son of Auto Dealer Robert C. Greenlease of 
Kansas City, was found murdered last week after being kidnapped Sept. 18. Bobby 
is shown here with his father, a pioneer Cadillac dealer, while vacationing last 
summer in Switzerland.—{United Press photo.) 


Dealer Association Expands 


To Cover All of D. C. Area 


WASHINGTON. — The Washing- 
ton Automotive Trade Assn. passed 
out of existence here last week, 
and in its place came the Automo- 
tive Trade Assn. of the National 
Capital Area. : 

Realizing that the District of 

Columbia has outgrown itself and 
day by day is edging further into 

adjoining Maryland and Virginia, 

the local automotive trade made 
the move that resulted in the 
new area organization. 

The changeover was voted at a 
special meeting, and these officers 
were elected: 

Edwin L. Stohlman, Stohlman 
Chevrolet, Inc., Washington, presi- 
dent; Harry Monroe jr., Monroe 
Ford Co., Maryland, first vice- 
president; Walter H. Eyles, Nash- 
Arlington Corp., Virginia, second 


vice-president; Joseph B. Paul, 
Paul Bros., Inc. (Oldsmobile), 
secretary, and M. M. Marston, 


Fact-Finder 
Nebraska Dealer Official 


Touring Europe 


LINCOLN, Neb.—John B. Quinn, 
manager of the Nebraska New Car 
Dealers Assn., has left for a three- 
month, fact-finding tour of 10 
European countries for the U. S. 
Foreign Operations Administration. 

Purpose of the trip is to study 
the possible development of trade, 
investment and other programs re- 
lated to the increase of dollar 
earnings abroad. 

Countries on Quinn’s itinerary 
are Portugal, Spain, Italy, France, 
Belgium, Austria, Switzerland, Eng- 
land, The Netherlands and Ger- 
many. He is due back Dec. 1. 





Mayflower Motors (Lincoln - Mer- 


cury), treasurer. 


Directors chosen from the Dis- 
trict of Columbia were Curtis E. 
McCalip jr. (Ford); Kenneth H. 
Moore (Cadillac-Oldsmobile); A. 
Leftwich Sinclair jr. (Dodge- 
Plymouth) and T. K. Wheeler 
(Chrysler-Plymouth). 

From Maryland: Robert Banning 
(Dodge-Plymouth); A. H. Bowie 
(Chevrolet) and Frank P. Palmer 
(Ford). 

From Virginia: C. H. Mason 
(Chrysler-Plymouth) and Robert D. 

Stewart (Buick). 

Under the classification “kindred 
line,” Robert E. Phelps, of Phelps- 

(Continued on Page 47, Col. 2) 


On the House . . 





added, they do not always get this. 


He denounced the “carnival 
techniques” of certain “wheel-and- 
deal artists” and said they are do- 
ing great harm to the industry by 
victimizing the public. 


“Some dealers,” he said, “depend 
upon gimmicks and trick advertis- 
ing to sell their merchandise. They 
try to make the public think they 
are selling cars without a profit. 


“If a dealer doesn’t make a 
profit, he can’t stay in business, 
and the public should know that 
in most instances where so-called 
big discounts are offered the dealer 
packs the price. He also packs the 
finance charge and gives no service 
after de*ivery.” 


However, Armacost added that 
most dealers are responsible people 
interested in selling good merchan- 
dise, giving good service and earn- 
ing a reasonable profit. 


He blamed overproduction for 
the dealers’ present sales 
problem, which he termed the 
most serious in their history. He 
said it has made some of them 
“panicky.” 

Manufacturers, he declared, 
should gear production to demand, 
adopt a policy of quality dealer- 
ships and show more concern for 
the welfare of ethical dealers. 


Armacost also contended the in- 
dustry should quit talking about 
hard times, because “it is possible 
for people to talk themselves into 
a depression.” 


He admitted that recent years 
have been lush ones for dealers, 
but said the scarcity of cars dur- 
ing that time has worked one dis- 
advantage—salesmen have, to some 
extent, lost the art of selling. As a 
result, he said, a major problem 
now is to make better salesmen. 


One resolution asked the legis- 
lative council of Kansas to re- 
commend passage in the next 
legislature of a “right-to-work” 
bill which died in committee at 
the last session. 


Mindful of the sorrow of Robert 
C. Greenlease, Kansas City Cadil- 
lac dealer whose six-year-old son 
Bobby was kidnapped, delegates 
opened their meeting with a 
minute’s silent prayer. = 

Damon E. Williams, convention 
chairman, called the meeting to 
order, and Mayor Clark E. Tucker 
welcomed the 500 delegates, 

Retiring President Ralph Perry, 
of Kansas City, was in charge of 
the business session, at which re- 
solutions were adopted and new of- 
ficers elected. 

Byron Stout, Wichita, was chosen 
president and V. E. Gagelman, of 
Hays, vice-president. Williard Nol- 
ler, of Topeka, was reelected treas- 
urer. 

Roscoe Hambrie, of Topeka, is 
secretary-manager, and R. D. Mc- 
Kay, of Wichita, represents the 
state on the NADA board of di- 
rectors. 


Bob Ledterman, spokesman for the family in the Bobby Greenlease 
kidnapping case, is a former NADA director from Oklahoma and 
is a partner with Greenlease in the Tulsa Oldsmobile-Cadillac deal- 


ership . 


. The light-car idea isn’t totally dead, 


say industry insiders; major makers are still doing 
a little experimental work on it just in case a real 
need ever develops, they say .. . 

NADA is now making its latest survey on dealer 


profits; every thinking dealer receiving a ques- 
tionnaire will reply immediately ... Chicago Ford 
dealers report a sizable increase in used-car in- 
ventories, despite a good rise in sales volume... 

A woman’s point of view (by Mrs. Lois Pohto, 
acting secretary of the Montana dealer associa- 
tion): “Women’s faults are many; Men have only 


Wemhoft 


two—Everything they say and Everything they do.” 
. . . Hear rumors that a certain make of truck will 


be offered to other dealers of that corporation. 


—Perte Wemuorr, Editor, 
Automotive News 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
™ the dealers on every used vehicle accepted in partial payment for a new 
A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
iovernments applied to the building and maintenance of highways. 
' 4. The elimination of government and bureaucratic controls over this 
ndustry. § 5. A return to the precepts of independence and the rewards of 
appli energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 
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The Other Man's Viewpoint; 
Can It Help You? 


Are you interested in the other fellow’s point of view? 
For some time, we have been debating the subject of 
unionization for salesmen with a veteran auto salesman. 


If dealers would avoid unionization, they must understand 
salesmen. Some dealers brush aside salesmen’s gripes with 
this remark: “Nuts. Salesmen are always griping.” 

That’s the easy way to avoid facing a problem, but it is 
not the easy way to solve it. Eventually the griping will 
lead to action, and unions are ready to step in. 


So let’s take a look at a bill of complaint drawn up by a 
veteran salesman. Some dealers may see a clue which will 
help them avoid a problem in their own dealerships. 

Here is his reply to a defense of dealers: 

“I will agree with you that one dealer is not all dealers. 
But the same old petty jealousy is with every one of them. 
They have the same little schemes of slipping the deals away 
from the salesmen and using them for bird dogs, so to speak. 

“And they use the age-old trick of employing a house man, 
the salaried boy who is willing to hold his job by his nose. 
His job is to catch phone calls. He is always willing to show 
the car for Jim or John, but Jim or John never hears of the 
call or the sale either. 

“But, of all the petty thievery that stays with the retail 
auto industry, the worst is that of letting a loyal salesman 
_build up a good repeat business and then letting him out 
or insulting him to the point where he quits. . . 

“Unionizing salesmen may not be the answer, as you say, 
but to unionize the salesmen will help them protect what 
they have fought to build up... 

“I, for one, am going to do all I can to help the sales- 
men unionize.” 

That is an ominous statement. We know many dealers who 
have built strong organizations by treating salesmen as part 
. management and scorning the very practices recited 
above. 

We know others who look on them as the tricks of the 
trade; they think all dealers must use them. 


They have our condolehces. They will not be with us for 
long. 








Auto 
Forum 


Consumer spending is a lot 
more important to the 
economy than government 
spending.—NEWsWEEK. 


* * * 


Worth a Try 


Broad distribution of buying 
power makes for mass con- 
sumption, without which mass 
production would be futile. Six 
or seven large nations could do 
easily what has been done in the 
United States if the people in 
those nations were willing to 
work toward a wider distribution 
of buying power.—Steel Maga- 
zine. 


* * * 


Effort, Not Predictions 

Our economy will be a whole 
lot better off in the long run 
if we spend less time trying to 
read the future and more 
energy trying to make the 
future.—Benjamin F. Fairless, 
board chairman of United 
States Steel Corp. 


+ * > 


False Gloom 


How anyone can look at the 
wealth of this country, its 
rapid growth, its expanding 
cities, etc. and still have 
gloomy ideas about the market 
for automobiles is beyond me. 
Georce W. Mason, president of 
AMA and Nash-Kelvinator. 


* * + 


The Answer 


If a dealer has_ salesmen, 
salesmanship and a good used- 
car merchandising policy, he’s 
got the problem licked. — Ohio 
Automobile Dealers Assn. 


* * * 


Make up your mind to it— 
advertising is a business. An 
essential part of all business. 
Harotp H. Jarcer, Geyer Ad- 
vertising, Inc. 


* * . 


As Values Go... 


The time is coming when air 
travel will be so general that 
the distinguished people will be 
those with the leisure and dis- 
crimination to proceed slowly by 
land and sea. The ship and the 
car will by that time have 
achieved the aristocratic flavor 
that horseback has today.— 
London New Statesman and 
Nation, 


Not Scared 


Business isn’t scared by 
peace. It is scared by the 
intimation that peace can have 
undesirable economic con- 
sequences. It is aghast, also, 
at the belief that government 
should step in and create an 
artificial demand for goods to 
keep things going. Business 
has far more to gain from a 
drop in government spending 
than it has to lose—Crawford 
H. Greenewalt, president of 
the DuPont Company. 


* * * 
The customer may not al- 
ways be right, but he is 


always the boss. — DeLoss 
WALKER. 


10 Years Ago... 
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‘Where, oh Where? ... .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Shades of the Steamer 


Can you please tell me the name 
and address of the eastern firm 
that used to manufacture the con- 
denser units for the Stanley 
Steamer? Is this firm still in busi- 
ness?—B. J. Trin, Syracuse, N. Y. 

Eprror’s Note: Does a reader 
know? And a note to Reader Tim- 
lin— you forgot to give us your 
address. 


Westinghouse: 1913 


I note in the Sept. 7 issue of 
Automotive News that Thomas K. 
Phares of Westinghouse Electric 
asked for information concerning 
a Westinghouse automobile which 
he says may have been produced 
back about 1910. 

According to the Saturday Eve- 
ning Post’s “Roll Call of 2,726 Makes 
of Automobiles Sold in the United 
States During the Past 50 Years or 
More,” we list a Westinghouse 
under date of 1913. We are sorry 
we cannot give him any more in- 


The Big Story 


Despite wartime difficulties, Ford Motor Co. today has only 9.5 
percent fewer dealers than before Pearl Harbor, parts and service 
records show .. . Reflecting the low level of new tire stocks through- 
out the country, the Office of Price Administration has announced 
an October quota which will reduce by one-fifth the number of new 


car tires available for rationing 
week, the Automobile Dealers Assn. of West Virginia went on record 
as opposed “to any auto manufacturer establishing dealerships in 
any locality where their product now has satisfactory representation, 
until such time after the war as the present dealer proves incapable 


of handling available business.” . . 


.. . At its annual convention last 


. Directors of General Motors 


elected Irving B. Babcock a vice-president. He has also been ap- 
pointed general manager of the newly formed GMC Truck & Coach 
division, which is taking over the business formerly conducted by 


Yellow Truck & Coach Mfg. Co. 


—From the Files of Automotive News. 








formation than the date which I 
think is accurate. 

However, we suggest that he 
write to Charles Wakefield Bishop, 
Box 1906, New Haven, Conn., men- 
tioning my name. He may be able 
to give more information.—Hamu- 
TON CocHRAN, manager, Automotive 
division, Saturday Evening Post. 

a = + 
Weight Lifting 

I am fascinated by the picture on 
the front page of the Oct. 5 issue of 
AUTOMOTIVE News which shows a 
Norbert Shemansky lifting, with 
great ease, the plastic floor section 
of a new Corvette. 

It seems to me I remember read- 
ing that this Shemansky is a 
champion weight lifter, although no 
mention is made of this fact in 
connection with the photo you ran. 

Could it be that Chevrolet would 
like to keep us in the dark on this 
one little detail?—Curious Reaper, 
Dearborn. 

Eprror’s Nore: Norbert She- 
mansky is, in truth, a world 
champion weight lifter, twice se- 
lected for that honor in Olympics 
competition. 

Publicists at Campbell-Ewald, 
Chevrolet’s ad agency, originally 
hoped to get a picture of him 
holding up not merely the 75- 
pound floor section, but the en- 
tire body assembly of the plastic 
Corvette. 

The whole works, according to 
Chevrolet, weighed 410 pounds, 
and Shemansky already had a 
record to prove that he could lift 
412 pounds. So the car body was 
hoisted over his head, and She- 
mansky proceeded to hold it 
there. 

Because of weight distribution, 
however, the Corvette body 
proved a bit tougher for She- 
mansky to handle than a barbell. 
He couldn’t hold it motionless 

long enough in a pose that would 
suit the photographer. 
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More Expected to Join List... 


Nine Cities Schedule 
Auto Shows for 1954 


apne 1953 dealer auto shows are, ever, is planning on a February ex- 


over but the melody—of click- 
ing turnstiles—lingers on. 


Memories of record-breaking 


crowds and sharply increased sales 
have moved dealer associations in 
seven cities to schedule repeat per- 
formances in 1954, Two other cities 
—Detroit and Nashville — have 
planned shows for the first time in 
years. Detroit, the Motor City, last 
had an auto show in 1940. 
According to dates revealed so 

far, the ’54 exhibits will be kicked 
off Jan. 15-24 in Los Angeles, Fol- 
lowing will be Baltimore, Jan. 
23-30; St. Louis, Jan. 30-Feb. 7; 
Milwaukee, Feb. 6-13; Detroit, 
Feb. 20-28; Chicago, March 13-21, 
and Seattle, Apr. 17-25. 

No definite dates have been set 
for shows planned in Nashville and 
Johnstown, Pa. Jownstown, how- 


58 World Tours 
Offered by Ford 
To Top Salesmen 


DETROIT.—One of the most 
spectacular’ sales contests in the 
history of the auto industry—a $1 
million promo- 
tion—has been 
launched by deal- 
ers in the Ford 
division’s central 
region, Paul Lar- 
son, regional sales 
manager, an- 
nounced last 








week. 
Known as the 
“"Round the 


World Sweep- 
stakes,” the con- 
test features among its prizes 
world tour via Pan American Clip- 
per for 58 successful entrants. The 
tour will include stops at London, 
Paris, Rome, Calcutta, Hong Kong, 
Hawaii and several other points 
during the 34-day journey. More 
than 2,600 other awards will be 
made, 

Some 966 dealers, 500 sales man- 
agers and 3,600 salesmen in the five 
districts of the region (Detroit, 
Cleveland, Cincinnati, Louisville 
and Indianapolis) will hear details 
of the new and used-car and truck 
sales contest at meetings held in 
each district city. Competition of- 
ficially began Oct. 1 and will end 
Nov. 30. 

In discussing the background of 
the contest, Larson said, “Ford 
dealers in the central region had 
less than six days’ supply of new 
cars at the end of September and 
only a 16-day supply of new trucks. 

“We believe that the magnitude 
of this contest will be a tremen- 
dous stimulant to our dealers and 


Paul Larson 


ajand Schenectady, 


hibit, while Nashville wants its 
show “early in 1954.” 
* od x 

ITH the show season still a 

good three months away, many 
other dealer associations have yet 
to jell plans and schedule dates, 
although they definitely are plan- 
ning exhibits. . 

Based on last year’s experi- 
ences, a major auto show may be 
described as follows: It will run 
seven or eight days, in order to 
overlap weekends; draw 80,000 
spectators; be financially success- 
ful; provide ample professional 
entertainment; show 200 to 300 
cars on the floor, and leave par- 
ticipating dealers tired but happy. 
| Among the big shows of 1953, for | 
|which 1954 encores have not yet 
|been announced, were Syracuse, | 
| Buffalo, Washington, Kansas City, | 
Pittsburgh, Oakland, Rochester, | 
|San Francisco, Sioux City, Denver, | 
| Long Beach and Lansing. 


* * * 


| 

| FNCREASED emphasis is ex- 
pected this year for exhibits 

featuring foreign, custom and ex- 

| perimental autos. Expanded techni- 

cal and safety exhibits also are} 

anticipated. 

With more and more _ im- 
portance being attached to sell- 
ing and to contacting potential 
customers, dealer groups in 
smaller towns are expected to | 
get on the show bandwagon in 
1954. 

While these less-ambitious under- 
takings are usually limited to one 
or two days, associations which 
have experimented with them pro- 
claim them successful ventures. 

In 1953, smaller expositions were 
staged in Jamestown, Binghampton 
mM. Es Fort 
Wayne, Plymouth and Columbia 
City, Ind.; Fresno and San Mateo, 
Calif.; Sarasota, Fla.; Anderson, S. 
C.; Hutchinson, Kans.; Canton, O.; 
Rock Island, Ill, and Billings, 
Mont. 

Some smaller associations are 
studying a plan used successfully in 
Omaha last year—a show via tele- 
vision. When Omaha dealers were 
unable to locate space, they showed 
new models on a half-hour tele- 
vision show on two_ successive 
evenings. 











N. J. Dealers Commend 


Studebaker Cutback 


NEWARK, N. J.—The New 
Jersey Automotive Trade Assn., 
meeting here for its 35th annual 
convention, adopted a resolution 
commending Studebaker for cut- 
ting production in order to de- 
crease the number of cars in 
dealers’ hands. 

At the time, H. S. Vance, Stude- 


their sales forces in maintaining| paker president, said: “We feel 


their excellent condition during the 
next two months, when competi- 
tion may become keener.” 


sure that from a long-range 
standpoint this is a constructive 
thing to do. We also feel that 


Larson said that salesmen who! over a period of time it will result 


win the world tours will also re- 
ceive $1,000 in cash to compensate 


(Continued on Page 10, Col. 5) 


in more cars being built and 
sold.” 








Goodyear Builds 600 Millionth Tire— 

With this gigantic earth mover tire, Goodyear Tire & Rubber Co. last week reached 
the 600 million mark in its production at the start of the firm's 55th year. Helping 
operators to lift the tire from its mold is E. J. Thomas (right), president. At left is 


Leroy Tomkinson, general superintendent. 





Chrysler Studies German Rocket— 


This V-2, a German guided missile which made its surprise appearance toward the 
end of World War II, was delivered by U. S. Army Ordnance to the Chrysler Corp. 
missile branch in Utica, Mich., for technical analysis. Dwarfed by the 11-foot tail 
assembly of the V-2 are (from left), John P. Butterfield, chief design engineer; George 
J. Huebner jr., executive engineer; B. J. Meldrum, staff engineer, and Laurence M. 


Ball, chief laboratories engineer. 


$2 Million Fall Ad Drive 


Scheduled by 


DETROIT. — A $2 million ad- 


| vertising campaign for the autumn 
|/months was outlined last week to 


Packard field representatives in a 
series of meetings conducted by 


|marketing department executives. 


Newspapers, billboards, radio, and 
leading national magazines will be 
used. 

The newspaper program calls 
for factory-dealer cooperative ad- 
vertisements “across the board” 
to follow the two co-op ads the 
company released in September. 


There will be four more in Oc- | 


tober and November, plus special 
advertising now being planned 
for December. A _ full-page 
factory-paid ad is scheduled for 
major markets this month. 

The magazine program will 
feature full and double-page ads 
in national magazines. In line with 
the policy established, there will be 
separate campaigns for the 
Packard and the Packard Clipper, 
and the full line. 


Field men were given details of 
the company’s new “saturation” 
radio campaign which started Sept. 
26 and runs 13 weeks over 343 ABC 
stations, with five-minute news- 
casts featuring commentator 
Arthur Van Horn. 


Fred J. Walters, marketing vice- 
president, pointed out that the 
program for the final quarter 
rounds out the year’s campaign 
which saw the 1953 budget upped 
to $8 million, nearly double the 
amount spent last year. 

Biggest single-day advertising 
event during the year was the 
broadcast and telecast over 216 


radio and 55 TV stations of | 


President Eisenhower’s inaugu- 
ration, Early-summer advertising 
featured “Invitation Month,” a 


half-million dollar merchandising | 


program through which 25 Pack- 


ards and Clippers were given to | 


contest entrants. 
During the spring, Packard re- 


4, Are Appointed i 
By Plymouth as 
City Managers 


DETROIT.—Appointment of four | 
city managers has been announced | 


by William J. Bird, Plymouth gen- 
eral sales manager. 


F. G. Hazelroth has been named | 
city manager in Kansas City. He) 


had been a district manager as- 
signed to the Omaha district since 
1950. 


J. M. Purdum, since 1948 a dis- | 


trict manager in the New York 
region, has become city manager 
in Boston. 

R. R. Reynolds, last a district 
manager in the Los Angeles region, 
has been named city manager in 
Detroit. 

S. A. Welch jr., since 1951 a dis- 
trict manager in the Dallas region, 
goes to Dallas as city manager. 

Also announced was the appoint- 
ment of L. W. Mense as merchan- 
dising manager in the Chicago 
region. He had been a district man- 
ager assigned to the Chicago dis- 
trict since 1948. 


Packard 


turned to billboards for the first 
time since 1949. Postings, aimed at 
Packard and Clipper prospects, 
went up on some 3,000 boards. 

| The meetings were conducted by 
| Walters; Frank Frost, field sales 
manager; C. E. Briggs, marketing 
manager, and F. W. Gareiss, 
merchandising manager. Dealers 
| will be urged to tie their local ad- 
|vertising efforts to the national 
|campaign for best dealership 
| identification. 





| Giant Plymouth Plant 
| Lures 38,000 Visitors 


DETROIT.—Plymouth wel- 
comed more than 338,000 visitors 
to its main plant—famous as the 
largest automobile assembly plant 
—during the first nine months of 
this year, President John P. 
Mansfield disclosed last week. 

Visitors included persons from 
every state and from almost ev- 
ery country in the world except 
Russia and its satellites. More 
than 14,000 went on Plymouth 
plant tours. 








Oct. 7 
(Sold 104 cars out of 144 entries.) 


BUICK—’50 -Special 4-dr., 2 at $775, 
$775*; 2-dr., $715. °49 Special 4-dr., 
$450. ‘47 Super 4-dr., $335; Special 
2-dr., $150. '46 Special 4-dr., $125. 

|| CADILLAC—’51 (62) 4-dr., $2,340*. 

CHEVROLET "52 SL Special 2-dr., 
$965, $950. ‘51 SL Special business 
coupe, $895; 2-dr., $795; SL Deluxe 
Bel Air, $1,070*; 2-dr., $850, $750; 
4-dr., $850. °50 Bel Air, $875, $690; 
SL Special 4-dr., $775, $665, $655; 

| 2-dr., $650*. ‘49 SL Special 2-dr., 
se $500. '47 SM 4-dr., $305, $250, 
130. 


CHRYSLER—’49 Windsor conv., $775. 

DeSOTO — '52 Deluxe (6) 4-dr., §$1,- 
335* (ps). °50 Deluxe 4-dr., $795*, 
$475*. '49 Deluxe 4-dr., $605. 

DODGE—’51 Meadowbrook 4-dr., $850, 
$815; Wayfarer 2-dr., $740, $675. '49 
Meadowbrook 4-dr., $510. '46 Deluxe 
4-dr., $180. 

FORD—'53 Custom (8) 2-dr., $1,605*. 
*52 Custom (8) 2-dr., $1,030. °51 Vic- 
toria, $1,100*, $1,050; Custom (8) 
conv., $950; Custom (6) 4-dr., $675; 


2-dr., $775, $730; Custom (8) 2-dr., 
$850, $810*. ‘50 Deluxe (8) 2-dr., 
$570, $560; Deluxe (6) 2-dr., $550, 
| $530; 4-dr., $580, $505; Custom (8) 
| 2-dr., $545; 4-dr., $705, $600; club 
| coupe, $750; conv., $605, $255. °49 
Custom (6) 4-dr., $385. 

MERCURY —'51 (8) coupe, $1,165, 
$900; (8) 4-dr., $1,085*. ‘49 (8) 
4-dr., $570, $555. 

NASH—’50 Statesman 2-dr., $415. '49 


(600) 2-dr., $250. 

OLDSMOBILE — ’'51 (88) club coupe, 
$1,250. ‘50 (98) 4-dr., $890; (88) 
conv., $915; (76) club coupe, $745. 
'49 (76) 4-dr., $635. 

PACKARD—’51 (200) 4-dr., $1,085. 

PLYMOUTH—’52 4-dr., $900. '51 Bel- 

Cranbrook conv., $775; 

club coupe, $700. °50 
$590; 2-dr., $475. °49 

3 at $465. '46 Deluxe 


vedere, $955; 
4-dr., $770; 
Deluxe 4-dr., 
Deluxe 4-dr., 
4-dr., $170. 
PONTIAC — '52 (8) Catalina, $1,650; 
(6) 2-dr., $1,200. ‘51 (6) Catalina, 
$1,175. ‘50 (6) 4-dr., $765, $720, 
$675; (8) 2-dr., $780, $770; (6) conv., 

















Armacost Speech, 
Forums Set for 


Ohio Convention 


COLUMBUS, O.—A lineup of 
speakers has been announced by 
John T. Glackin, president of the 
Ohio Automobile Dealers Assn., in 
conjunction with the group’s coni- 
vention to be held in Toledo Nov. 
9-11, 

Among speakers on general topics 
are W. Van Murchie, Kansas City, 
who will discuss “Trends of the 
Time”; Dr. George W. Crane, who 
will analyze “The New Psychology 
of Advertising and Selling,” and 
Dr. Tennyson Guyer, Findlay, O., 
who will speak about “Your Rich 
Relations.” 

Trade speakers include Robert S. 
Armacost, NADA president, who 
will give a talk on “The Dealer's 
Position Today;” William E, Smith, 
vice-president of Byrne Marcellus 
Co., who will be discussion leader 
at a car and truck sales forum, 
and Guy B. Arthur jr., Toccoa, Ga., 
who will direct an employer-em- 
ploye relations forum. 

Matthew A. Tank, general man- 
ager of Lee Motors, Inc., Toledo, 
and D. Nelson Banham, president 
of Banham Oldsmobile, Inc., To- 
ledo, will lead a used-car forum. 

Edgar T. Keller is general chair- 
man of the convention committee. 


Cortright Steps Up 
In Clayton Sales 


EL MONTE, Calif.—J. A. Cort- 
right, general sales manager of 
Clayton Mfg. Co., has been pro- 
moted to sales 
vice - president, it 
was announced 
last week by Wil- 
liam Clayton, 
president. 

Cortright, who 
became general 
sales manager in 
1947, is credited 
with the postwar 
expansion of the 
Clayton distribu- 
tion network in 
both the national and foreign mar- 
kets. Fle joined the company as 
district sales manager of the mid- 
west territory 19 years ago. 

In his new post, Cortright will 
have sales supervision over the dy- 
namometer, steam cleaner, steam 
generator and hot-water heater di- 
visions. 


J. A. Cortright 





Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 


(Copyrighted, 1953, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


$760. '49 (6) 4-dr., $665, $635, $625, 
$530; (8) 2-dr., $700, $560. '48 Tor- 
pedo (6) 2-dr., $300. 

7 * * 


Sept. 30 
(Nice stuff holding own on price, but 
"50s and ’5l1s off $25 to $50 again. 
Sold 101 cars out of 147 offerings.) 
BUICK—’52 Special Riviera coupe, $1,- 
900*. '51 Riviera coupe, $1,225*; Spe- 
cial 2-dr., $1,025; RM 2-dr., $1,000; 
4-dr., $1,145*. ‘50 Special Riviera 
coupe, $1,065*; 4-dr.. $830*; RM 4- 
py $855*, $775. '47 RM 2-dr., $205, 
10. 
CADILLAC—’48 (62) 4-dr., $715. 
CHEVROLET—’53 (210) 2-dr., $1,510. 
’52 SL Special 4-dr., $1,075, $1,040. 
"51 Bel Air coupe, $1,175; SL Special 
business coupe, $910, $900; 2-dr., 
$930, $905*, $850, $780; 4-dr., $925, 
$875. '50 SL Special 2-dr., $765; busi- 
ness coupe, $530. 
CHRYSLER—’52 NY 4-dr., $1,485. '50 
NY 4-dr., $850*. '49 NY 4-dr., $570. 
DeSOTO—’53 Fire Dome club coupe, 
$1,960*; 4-dr., $2,075. '51 Deluxe club 
coupe, $810*. '50 Deluxe 4-dr., $790, 
$775*. ’49 Custom 4-dr., $700, $610. 
DODGE—’52 Coronet club coupe, §$1,- 
190; %-ton pickup, $685. '51 Coronet 
club coupe, $850; 4-dr., $795, $650. 
"50 Coronet 4-dr., $675*; club coupe, 
$565. '49 Meadowbrook 4-dr., $550. 
FORD—'53 (8) 4-dr., $1,565; (6) %- 
ton pickup, $950. '52 (6) 4-dr., $1,- 
250, $1,265*; 2-dr., $1,235, $1,.135*; 
%-ton pickup, $700. ‘51 (6) 2-dr., 


$900, $780; station wagon, $850. '50 
(6) 2-dr., $645, $640; 4-dr., $510; 
Custom (8) conv., $760. ‘49 (6) 
coupe, $385. ‘48 Super (8) conv.. 


$310. "46 (6) 4-dr.. $190. 
HUDSON — '52 Commodore (8) 4-dr., 
$1.325*. ‘49 Super (6) club coupe, 
$255. '48 Super (6) 4-dr., $270. °46 i 
Super (6) 4-dr., $100. 
OLDSMOBILE—'50 (76) coupe. $670*: 
(98) 4-dr., $980*. '49 (88) 2-dr., $565. 
PACKARD—'4S 4-dr.. $240. 
PLYMOUTH—'51 Concord 4-dr., $725. 
’50 Deluxe 4-dr.. $650; 2-dr.. $650. 
PONTIAC—'51 Chieftain (6) Catalina, 
$1.120*. 
MISCELLANEOUS — '53 Jaguar 4-dr., 
$2,425. 


“Indicates automatic transmission or overdrive. and (ps), power steering 


Other auction reports are on Pages 37-38-39-40 | 
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Hour 

to Fight 

a sales managers 
powdor! 


They’re heading east to the frontier 
these days . . . east to the new industrial empire 
in Delaware Valley, U.S.A. 


Here’s where the growing’s phenomenal, 
where it’s boom time every day. Here, rising 
industry develops the world’s NEWEST 
business frontier. 


Industrial leaders earmark over $3 billion 
for expansion. New workers fill thousands of 
new homes. New income rings up nearly 

$5 billion yearly on retail cash registers. 

It’s frontier 1953 style . .. Delaware Valley, 
centered in busy Philadelphia. 


Constantly pointing the path to progress, 

THE INQUIRER extends coverage over this whole 
3rd market in America. A steadily growing list 
of advertisers testifies to the power of INQUIRER 
influence when Delaware Valley buys. 


Ever-widening frontier still open! 


Delaware Valley 
U.S.A. WORLDS GREATEST 


INDUSTRIAL AREA 


USE THE FIRST NEWSPAPER 


By anybody’s measurements, THE INQUIRER 
rates top spot in this essential market. 

It’s highest in advertising linage . . . 

greatest in influence . . . with years of leadership 
behind it, years of growth ahead. 


Get set for selling gains in Delaware Valley, 
U.S.A. For the most advertising value 

at least cost, choose the Valley’s First 
Newspaper ... THE PHILADELPHIA INQUIRER. 














Now in its 20th 
Consecutive Year of Total 
Advertising Leadership 

in Philadelphia! 





Che Philadelphia Prguiver 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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Parley Charges Overproduction, Coercion .. . 





Texas Dealers Warn 


(Continued from Page 2) 


Allan Shivers, and Col, Homer E. 
Garrison jr., of the Department 
of Public Safety. 

Excerpts from the resolution on 
manufacturer practices: 


“It is ultimately beneficial to the 
interest of the Nation ... that not 
only the process of manufacture 
but also that of retail distribution 


and servicing of automobiles be | 


conducted in an orderly and effici- 
ent manner by free men without 
threat of loss of investment at the 
dictates of others... 

“It is ultimately detrimental to 
the best interest of the American 
people for the manufacturing seg- 
ment of the automobile industry to 
impose its selfish desires upon other 
segments of the industry ... 

“It now appears that there is 
an effort upon the part of some 

members of the manufacturing 
segment of the automobile indus- 
try to attempt to further their 
own immediate selfish interests 
without due regard to the ulti- 


NEWEST, LARGEST, MOST ADVANCED OF ALL 
AUTOMOBILE PROVING GROUNDS NOW IN OPERATION 


Sections of the newest and most mod- 
ern of all proving grounds—the Chrysler 
Engineering Proving Grounds, Chelsea, 
Michigan—are already in use in scien- 
tific engineering testing of Chrysler 
Corporation cars. Official opening is 
still some months away. 


Around the clock, engineers are put- 
ting cars through exhaustive and gruel- 
ing endurance tests over the proving 
grounds roads and tracks. 
ance road is now 8.5 miles—will be 10.5 
miles when completed—with surfaces 
typical of roads found all over the coun- 
The high-speed oval test track is 
the world’s largest and fastest. 


try. 


A normal test is 10,000 miles of 
fast, all-weather, day-and-night driving. 
Chrysler-built vehicles and all volume- 
produced makes of American cars are 


tested side by side. 


| mate welfare of the distribution 
| and servicing segments in that 
some of such members have been 
and are resorting to the following 
tactics and practices. 

“1, The production of automo- 
|biles in quantities far in excess of 


and efficiently sold ... 

“2. The uneconomic and at times 
improper threats to cancel dealer 
agreements unless the dealer pur- 
| chases from the manufacturer un- 
wanted items of merchandise in 
contravention of the natural laws 
|of supply and demand. 

“3. The uneconomic and at times | 
improper refusal to sell and deliver 
items of merchandise for which 
there is a reasonable market de- 
mand unless the dealer also orders 


for which there is no reasonable 
market demand. 

“4. The making of unfair 
threats to sponsor uneconomic 
competition of a dealer unless he 

| adopts and conforms to business 





Chrysler Corporation engineer checks acceleration on rough hillside of endurance track 


So punishing is 


The endur- 
climbing, steering, 
tests, 


cars for you. 


the largest in the 


|the number which can be orderly 


some other items of merchandise | 


Factories 


and merchandising tactics dic- 

tated by the manufacturer... 
“Continuance of such practices 
» has a tendency to promote 
uneconomic and unsound practices 
. which rebound to the detriment 


communities... 

“There is a growing realization 
by the people of America and their 
|duly elected legislative representa- 
tives that such aforementioned 
practices are detrimental to the 
general public welfare and if not 
voluntarily corrected, should be 
prevented by the passage and en- 
forcement of appropriate legisla- 
tion, such as that contained in 
House Bill 1161 passed by the 1953 
session of the Oklahoma Legisla- 
ture.” 

Armacost warned dealers they 
will have to restore “sensible 
merchandising practices or travel 
the road to ruin.” He added that 
“we are unprepared and haven’t 
stood the test too well” under cur- 





it discloses points of wear in less than 
a tenth of the mileage that would be 
required under normal driving. 
minimum time this endurance testing 
helps Chrysler Corporation engineers 
strengthen each part, 
the lifetime of the cars. 

On the new proving grounds all 
Chrysler Corporation cars must pass 
performance, speed. acceleration, hill- 


And do it with flying colors. 


Even the latest electronic precision 
instruments are used to measure per- 
formance variations to the smallest 
degree so that Chrysler Corporation 
engineers can design constantly better 


Chrysler’s new proving grounds is 


rent high production rates, 
He bitterly attacked “wheel-and- 













the test run that 


In 


and lengthen 


braking and safety 


world—three miles 


f all of ic life of the| 
° . ee = © | manufacturers, have resorted to 





wide by two miles long and covering 
3800 acres of the most difficult driving 
terrain man can devise. More than two 
million cubic yards of earth had to be 
moved to build it—the largest private 
earth-moving contract ever let in the 
State of Michigan. 

A mammoth garage provides service 
and shelter for 100 test cars. 


Chrysler Corporation officials make 
it clear that these new proving grounds 
will not substitute for the well-known 
road-testing program that has been 
going on for years, and which last year 
piled up a total of three million car 
miles. That program will continue—in 
all parts of the U. S. and in Mexico, 
Canada, and Alaska. 
ties permit even more thorough engi- 
neering of Chrysler Corporation cars, 
and promise important advancements. 


deal operators” and called for deal- 
ers to relearn the art of selling 


land teach young men “the ingredi- 


ents of good and honest salesman- 
ship.” 

He charged that dealers and 
manufacturers’ representatives 
have either forgotten what sales 
problems are or are too young to 
have been in the business when 
there were such things. 


As a result, Armacost said, deal- 
ers, in some cases egged on by 


one-day sales “gimmicks,” dis- 
counts, trick advertising and other 
devices. 


Cars today are the best ever 
made but in some cases—not all 
—“it’s a shame those who make 
them and some who sell them act 
like they don’t think so. 

“We have undone in the last six 
weeks much of what has been 
done” to win confidence in the in- 
dustry, he said, and “we would 
have stemmed the tide” had the 
industry used tested, worthwhile 
methods of selling. 

Armacost suggested manufac- 
turer handling of advertising, ab- 
stinence from trick selling methods 
and careful stocking of dealers. He 
also urged return of territorial li- 
censing agreements in franchises. 



































These new facili- 
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CHRYSLER CORPORATION 


DODGE 


PLYMOUTH 


DE sOoTO 


CHRYSLER & 


IMPERIAL 





| with many 
|dations for the post, leads all the 





Chicago Dealers 
Launch Ford 


Economy Contests 


CHICAGO.-— Sixty - five Ford 
dealers of the Chicago area last 
week launched a gasoline economy 
test which is expected to attract 
thousands of motorists during the 
next eight weeks, according to 90. 
F. Yando, the Ford division's 
Chicago district sales manager. 

Motorists are invited to drive a 
1953 six-cylinder Ford, with over- 
drive, which will be equipped with 
a container filled with one-tenth of 
a gallon of gasoline, over a 2% 
mile route near each of the dealer- 
ships. 

The course will include normal 
driving conditions, such as traffic 
lights, stop signs and parking areas. 
Weekly winners will be awarded 
$25 savings bonds at each dealer- 
ship. 

At the conclusion of the economy 
run Nov. 28, grand winners from 
each of the dealerships will com- 
pete in a final economy run over 
an identical course, with the three 
winners receiving new Fords. 

* * = 


-|230 Service Winners 


Given Havana Trip 


| CHICAGO.—More than 230 Ford 
|dealership officials in the Chicago 
| sales district have taken a three- 
| day excursion to Havana, Cuba, in 
jone of the biggest international 
|mass flights in history. 

The group included dealers, parts 
|managers and service managers 
who won a recent customer service 
|contest, known as the “Havana 
| Flying Fiesta,” sponsored by dis- 
|trict dealers. 


_ Second Chance 
| Chrysler Placement Program 


Aids Handicapped 


DETROIT. — More than 185,000 
|physically handicapped persons 
|have become eligible for jobs with 
|Chrysler Corp. during the past 10 
years because of a _ placement 
|program originated by the firm, 
Harry B. Burr, of Chrysler’s 
| medical administrative staff, told a 
conference of medical, rehabili- 
tation and personnel men here last 
week. 


Burr said a study of the program 
| revealed that the handicapped em- 
|ploye can be made into an asset 
'rather than a liability to an in- 
dustrial concern. 

During the past 10 years, with 
handicapped employes on the pay- 
|roll, Burr reported, employe in- 
juries have declined under the 


|lowest rate ever achieved by the 


|company prior to the program. 





Teetor 


(Continued from Page 2) 


| be named administrator of the new 
| Business and Defense Administra- 


tion, successor to the National Pro- 
duction Authority, which was abol- 


|ished Oct, 1. 


Johnson has long been viewed as 
the logical head of the Automotive 


| division of the newly-established 
| BDSA, but it is understood that his 
|splendid record as director of the 





Courtuey Johnson 


Lothair Teetor 


NPA motor vehicle division, to- 
gether with his broad industrial 
knowledge, has brought him to the 
fore as the ideal top man for the 


| entire setup. 


At any rate, Johnson’s name, 
influential recommen- 


rest on the desk of Weeks. 
Weeks is expected to make a 
choice this week. 
The post of assistant secretary of 
Commerce is a salaried job, while 
the BDSA post is not. 


—Wituam ULLMAN 
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DIAMONDS BY BRAMLEYS 
WHITE PLAINS, NEW YORK 


IT’S THE /. « y * Lach 5S 


THAT COUNTS! “ a 


T/A A 
- 
\ STI GLA 
. . , 7 5 4 aad : 

Complimenting beauty is our business, too! For over 25 - a Naor a 

‘ Ww 4 ial ed St Tee se OOF 

years Blue Coral has been adding that final touch of perfec- KA 9 a Seley 
tion, of enduring elegance to that arsistocrat of the road, a 


the American automobile. 


You see, once a car has been treated with Blue Coral, its 
colors take on a deep new lustre as if by magic. The finish 
glows with the hard brilliance of a jewel and the whole car 
sparkles with a “show-room” look that last for months. 


No wonder leading manufacturers, designers and pro- 
gressive dealers alike recommend Blue Coral and only Blue 
Coral as the one treatment that meets their high standards of per- 


fection in preserving the finely engineered finishes in their cars. hy , fll WU tt a 
It is not surprising that the Blue Coral Treatment has be- —— ) 
come famous the world over as the best beauty accessory 


for any car! 
© 1953 H.0.T. Co. Factors, Inc. 


H. D. T. COMPANY FACTORS, INC. Creators of the Blue Coral Treatment WHITE PLAINS, NEW YORK 





10 
First U.C. Show 


In Cincinnati 


Draws 40,000 


CINCINNATI.—An estimated 40,- 
000 persons visited the four-day 
display of more than 100 used cars 
at the Music Hall in what was pro- 
moted as Cincinnati’s First Annual 
Used Car Show. Co-sponsors were 
auto dealers and the Cincinnati 
Enquirer. 

Two $500 cash attendance prizes 
were given each day. 

Scores of cars were sold from the 
floor in deals which were consum- 
mated on dealer lots the following 
day, it is said. All six used-car 
dealers and 24 new-car dealers who 
joined with banks, oil companies, 
tire companies, and the newspaper, 
aut and satisfaction with the con- 





duét and sales results of the show. 

ts of the show were under- 
written by the Enquirer and partly 
defrayed by booth space subscribed 
for by the displaying dealers and 
associates. 

ces adequate to show two cars 
were sold for $100 to dealers. Many 
cars were replaced with others on 
the second and third day of the 


show as they were sold off the 


This 


1S 


interest 
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New Officers Elected in Georgia— 


At the recent convention of the Georgia Automobile Dealers Assn. new officers were 
chosen for the coming year. Shown (from left) are L. L. Austin, Atlanta, secretary for 
the 17th year; Max U. Marsh, retiring president; John H. Lander, Atlanta, first vice- 
president; A. K. Dearing, Savannah, newly elected president, and Clark T. Lyndon, 
Tifton, treasurer. Also elected was Edward Edwards, Columbus, second vice-president. 





floor. All deals were tentative, since 


About 18,000 lines of advertising | 








Elect 18 NADA Directors 


New Officials Are Named in Seven States, 
Incumbents Returned in 11 Areas 


WASHINGTON.—Results of elec- 
tions of NADA directors in the 18 
States where director terms expire 
this year were announced at asso- 
ciation headquarters here last 
week. 

New directors were elected in 
seven states and incumbent direc- 
tors were reelected in 11 states, 
according to the tabulation, All of 
these will take office for their new 
terms, due to expire in 1956, at the 
Miami convention Jan. 9-13, it was 
stated. 

Newly elected directors and the 
states they represent are: 


Arkansas—Roland Hughes, Jones- 





Conn. Vehicle Revenue Up 

HARTFORD, Conn. — Motor 
vehicle users in Connecticut paid a 
total of $38,850,000 in taxes during 
the past fiscal year, according to 
the Bureau of Motor Vehicles. The 


fire laws prohibited gas in the! promotion, plus 3,500 lines of news| figure was 6 percent above the 


tanks. Even batteries had to be dis- 
connected for the exhibition. 





(roughly about ten columns) 





This 


in | previous year. Of the total, $22,800,- 
the Enquirer supported the show. '000 came from gasoline taxes. 





1S 
ENTHUSIASM! 


Lhe 
American WEEKLY 
creates KNTHUS [ASM , 


The purchase of the family car is a matter of family decision . . . 


one that can be influenced to the greatest degree 


by the magazine that enthuses all the family—The American Weekly! 


*Enthusiasm is interest raised to the buying pitch! 


boro, Lincoln-Mercury; Kentucky— 
Orville R. Harrod, Frankfort, 
Buick; Maine—George H. Davis, 
Lewiston, Cadillac; Metropolitan 
Cleveland—Birkett L. Williams, 
Cleveland, Ford; Vermont—Samuel 
B. Babbitt, Rutland, Ford; Wash- 
ington—L. M. Kauffman, Spokane, 
Buick, and Wyoming—C. E. Web- 
ster, Cody, Chevrolet. 

Reelected and the states they 
represent are: 


Alabama—W. S. Edwards jr., 
Birmingham, Chevrolet; Metropol- 
itan Chicago—Frank H. Yarnall, 
Chicago, Chevrolet; Kansas—R. D. 
McKay, Wichita, Chrysler - Plym- 
outh; New Jersey—William L. Mal- 
lon, Newark, Pontiac; North Caro- 
lina—Allan Mims, Rocky Mount, 
Ford; North Dakota—William C. 
Davis, Bismarck, Chevrolet; Oregon 
—George B. Wallace, Portland, 
Buick; Pennsylvania—E. A. Sahli, 
Beaver Falls, Chevrolet; Texas— 
Thomas F. Abbott jr., Fort Worth, 
Pontiac; Utah—Charles C. Freed, 
Salt Lake City, DeSoto-Plymouth, 
and Virginia — Walter J. Wilkins, 
Norfolk, Cadillac-Olds. 


Studebaker’s Total 
Since War Equals 


20-Year Output 


SOUTH BEND.—Less than eight 
years after the end of World War 
II, Studebaker’s vehicle production 
last week reached 
a postwar total 
equal to the com- 
pany’s 20 years 
prior to Pearl 
Harbor. 

P. O. Peterson, 
executive vice- 
president in 
charge of manu- 
facturing, noting 
|that Studebaker 
produced 1,912,340 . 
|ears and trucks P. 0. Peterson 
|from 1922 through 1941, said the 
|company’s 1,912,340th postwar ve- 
hicle came off the assembly lines 
here Thursday (Oct. 8). 


Since the reconversion at the 
lend of World War II of Stude- 
baker’s assembly lines, approxi- 
mately 75 percent of vehicle out- 
put has been devoted to cars, ac- 
cording to K. B. Elliott, executive 
vice-president in charge of sales. 

Reflected in this production fig- 
jure, said Elliott, is the unprece- 
{dented acclaim that has been ac- 
|corded the company’s postwar cars, 
| both at home and abroad, for their 
new concepts of design and styling. 

Output of the assembly plants at 
|Los Angeles and Hamilton, Ont., 
| was included in the 1,912,340 vol- 
'ume, Peterson said. Since their 
|opening, Studebaker plants in 
| New Brunswick, N. J., and Chicago 
have been used for the manufac- 
ture of jet aircraft parts. 


Ford Contest 


| 
| 
(Continued from Page 6) 
| 


|for loss of income during their 34- 
| day trip. 

Besides the trips, there will be 77 
|prizes such as mink coats, Chris 
| Craft cruisers, diamond rings and 
|other items having a value of at 
least $1,500 each. 

Four hundred runners-up and 

|their wives will receive roundtrip 
flights to New York for a weekend 
| at the Waldorf-Astoria Hotel. 
An additional 700 honor awards, 
| valued at about $150 each, also will 
| be given. Many dealers are expected 
to offer prizes of their own to top 
salesmen, Larson said. 

Contest winners will be decided 
on a point basis, with 10 points 
|'being given for a new-car sale, six 
| points for a used-car sale, 20 points 
for a new light truck, 25 for a new 
heavy truck and 25 for a used 
truck. 

To assure an equal opportunity 

|to everyone, Larson said, the sales 
personnel of small, medium and 
large dealerships will compete 
against men from comparable deal- 
erships. 


ro 
oe 
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‘INDEPENDENT SERVICEMEN... 


A well-rounded stock of precision-made 


Chevrolet service parts 
that will 


Help raise your service efficiency 


| eg) | to new high levels 


ETAT) an 


Help to make more satisfied customers 
plus 
Giving you expert help and advice 


in working out tough service problems. 


Your Chevrolet dealer is ready, 
willing and able to give you all 





12 
$1 Billion Lost Yearly, Survey Shows... 


Gotham Totals Traffic-Jam Cost 


registration will double, the board ' population amounts to almost $12 
estimates. It is also estimated that | million annually.” 
650,000 vehicles pass through the Ralph Horgan, New York Ford 
city each day, with Manhattan | dealer and vice-president of the | 
taking the bulk of the traffic, | Citizens Board, said dealers have | 
The board cited instances of, a vital stake in the solution of | 
what it termed a “chronic big-city | this problem. 
illness, that has eaten its way into| “The drop in registrations taking 
jevery corner of New York's place in New York over the past 
| economy. few years shows that New Yorkers 
“More than one million dollars of are even now reluctant to purchase 
the city’s annual milk bill goes to cars in the quantity of which they 
pay for delivery delays; traffic tie- are easily capable, simply because | 
ups cost an estimated $57 million of the traffic mess existing within | 
in extra meter charges and tips the city. The future of our business | 
for slowed-down taxicab rides; in this city hinges on the solving! 
about $2.5 million a year in in-|of the traffic problems of the city 
|as quickly as possible.” 


creased cost of gasoline at retail 
a a ae gas stations; wages covering time| Of interest to those concerned by 
the traffic report is the recent pro-| 


aa a. ae ge or ,lost in traffic amount to $350 
has more vehicles per mile of |million a year; retail sales loses/posal by Robert Moses for| 
amount to $100 million; rapid de-| merchants and commercial groups 





By Ed Brown 

Staff Correspondent 
NEW YORK.—tTraffic congestion 
costs New York City $1 billion an- 
nually, the Citizens Traffic Safety 
Board, Inc., found in a survey of | 
200 business firms and associations. 
ul H. Blaisdell, acting ex- 
ecutive director, said: “This is a 
report on conditions which exist 

” 


The report made no attempt to’ 
analyze the causes of congestion 
and accidents, nor did it offer any 
remedies. 

Blaisdell said that if the revort 
errs, it does so on the conservative 
side. The report is the first such 





ee ae gaa” major | preciation of vehicles costs $175|to cooperate with the City in a/| 
“Ghethem's 5,600 miles of streets | Million a year; while losses in re- | “new approach to providing off- | 
swarm with ; about 1.4 million tail sales taxes, unrealized assessed street parking space.” 


Under the program outlined by | 
Moses, the City would acquire | 
land on which it would construct | 


“That’s Valuations and other tax revenues 
from outward migration, suburban 
million expansion and other unrealized new 


vehicles,” the report says. 
about 250 per mile.” 
By 1964, the present 1.4 


A 


Fad 


y 
ft ‘eed ‘. 


SECRET “STUFF” 
Is OUR 
BUSINESS 


To get the complete 
story about the Wettlaufer 
organization and how it 
works with industry, an 
illustrated brochure is 
available on request. 


Because our job is creating 
new products for tomorrow’s 
markets, it is imperative that we 
keep each client’s developments in 
the strictest confidence. 
Only in this way can we hope 
to better serve the manufacturers 
who place their development 
and experimental work 
in our organization. 


Write for your copy of “From 
Start to Finish, The Story of 
Product Development.” 


Wettlaufer is a unique 
organization in that it not 
only offers to industry 
the services of its highly skilled 
craftsmen, designers and engineers, but 
it can create finished models in clay, 
wood or metal in its own plant. 
That is why only Wettlaufer 
' e can offer a complete 
, creative service, “From Start to 
Finish in One Organization.” 


ENGINEERING CORP. 
19000 W. 8 Mile Rd. © Detroit 19, Mich. 


as 
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structures to corporate Ps. 


grou 

The merchants would handle all 
operations but would have to supply 
sufficient working capital to guar- 


and then lease the 











antee that the City would receiv. 
rental at least equal to the cos 
of interest and amortization of 
City-backed bonds that would b»: 
used to finance construction. 





Letter to Salesmen 
By John O. Munn 


Dear Son: 


Don’t wait for new-model 
announcements to throw 
yourself into high. Put 
pressure on your- 


- 20 self now. The 
SERIES cleanup season 


can be very prof- 
itable to salesmen. Never 
find excuses or alibis that 
diminish effort. There are 
always opportunities 
whether it is a rainy or 
sunshiny day; whether it is 
a holiday or a full week, 
and whether it is the begin- 











ning or the end of a model 


season. 

You have had time to per- 
fect your sales story on the 
current models, Remember the 
only person who will pay to 
hear it is the prospect. Your 
story might be old to yourself, 
but it is new to them, so keep 
your enthusiasm up. 


Remember, the automo- 
bile is a most wanted pos- 
session. Forty-four million 
passenger car owners prove 
that fact. We should real- 
ize that right now is the 
best time for a prospect to 
buy. Never was there a 
time in this industry when 
there has been as fine auto- 
mobiles built as have been 
in 1953. 


* * * 


SOON many new models 
will be on the market. But 
when the prospect buys 
now, he not only buys a 
new automobile but one 
with the latest word in re- 
finements, an automobile 
that will give him just as 
many dependable miles of 
transportation and just as 
much pride in ownership as 
though he bought it the 
day it was announced. He 
is buying a car on which 
the manufacturer has had 
almost a year to work out 
the bugs that may have de- 
veloped as a new model. 

A prospect can save him- 
self much grief and many 
dollars by starting the winter 
with a new automobile that is 
thoroughly dependable. The 
day that new models are an- 
nounced, his old car becomes 
one year old and worth less 
money. 

THERE are hundreds of 
reasons why a smart buyer 
should buy his car now. 
Countless thousands of 
buyers make year-end buy- 
ing a regular practice. Re- 
gardless of when he buys, 
or what he buys, he can’t 
buy anything more than a 
new automobile. | 


WHEN we have sold the 
wisdom of buying now, 
then comes the sale of the 
used-car allowance. This we 
can approach with enthusi- 
asm because an automobile 
owner gets more for his 
used car, in spite of the 
many thousands of miles he 
has driven it, than he can 
for any other piece of mer- 
chandise. Topnotch auto- 
mobile salesmen realize this 
and they are enthusiastic 
about it. 

They are able to convince 
the prospect of that fact. 
Enough logical sales argu- 
ments are available for a 
salesman that he need not 
apologize for the appraisal 
price or show his ineffective- 
ness by constantly asking the 
dealer to up the allowance. 

So, don’t let down effort 
waiting for the new models. 
Take advantage of the 
many opportunities created 
by the yearend cleanup. 

Make this one of your 
most profitable months. 


Cordially yours, 
Dad 

















300 Ark. Dealers Hear Warning... 


Armacost Takes Blast 


At Distress 


HOT SPRINGS, Ark. —“We are | 
at the crossroads of our business: 
W. can either make out of it some- 
thing everyone will respect or take | 
the way of ruin,” NADA President 
Robert Armacost told 300 delegates 
to the 19th annual convention of 
the Arkansas Automobile Dealers 
Assn, here. 

Openly critical of some dealer 
tactics, Armacost continued, “I 
am not proud of the things that 
have been happening in the in- 
dustry in the past 30 days. There 
are practices that have come 
about that gives your association 
the right to take action. The 
bootlegging of new cars, the dis- 
tress sales and the auto auctions 
are, in my opinion, the greatest | 
way to demoralize the automo- 
bile business. 

“You will cut production when | 
you, as dealers, put your house in 
order and run your own business 
at market prices. The only justifi- 
eation for a discount to the 
consumer of more than 4 or 5 per- 
cent is the desire of the dealer to 
drive his competitor out of 
business.” 

Cliff Titus, president of the 
Kansas State Chamber of Com- 
merce, urged the dealers to pursue 
these goals: ‘(1) Identification with 
service to the public; (2) economic | 
welfare of our companies; (3) 
recognition of indiviaual dignity | 
and province in occupation, and | 
(4) preservation of our system of | 
free competitive enterprises.” 

Karl M. Richards, manager of 
the field service department of 


the Automobile Manufacturers | 
Assn., summarized the Govern- | 
ment report, “Resources for 


Freedom,” for the delegates. 

The report predicts that there 
will be 65 million cars and 20 
million trucks in the U. S. by 1975. 

But an increase to a total of 85 
million vehicles in use by 1975 is 
possible, Richards emphasized, only | 
if certain physical and govern-| 
mental roadlocks are removed. 

“Inflation in highway costs with- | 
out a corresponding increase in| 
revenues,” he continued, “is one of 
the major causes of highway in- | 
adequacies. 

“The $5 billion we spent last year | 
on our roads and streets, built only | 
slightly more highways than we got | 
for our highway expenditures in| 
1931. Yet between 1931 and 1952 
highway traffic doubled.” 

Richards said that solving the 
highway problem may be de- 
scribed as the task of endeavor- 
ing to insure that private 
business principles are applied as 
widely as possible in development 
of highways. This, as experience 


New ame Added 
By United Motors 


DETROIT.—United Motors Serv- 
ice division of General Motors has 
opened its 21st distribution center, 
a warehouse and office in Memphis. 

The Memphis office also will serve 
as headquarters for the recently 
created United Motors’ southern 
region, which covers 15 states, 
W. N. Potter, United Motors gen- 
eral manager, said. 

Thomas F. Plant, who heads the 
new region, formerly was manager 
of the New York zone. Cleve Webb, 
former assistant zone manager at 
Atlanta, will manage the Memphis 
zone. 


| 





Panel Sees Bright Future 


In Use of Plastic Dies 


BUFFALO. — Panelists of the 
Pressed Metal Institute agreed that 
the future of plastic dies is limited 
only by the type of materials 
available. 

The discussion took place at the 
institute’s first fall meeting of the 
western New York district. 

Members of the panel were 
James T. O’Reilly, Ford Motor Co., 
Dearborn, moderator; Fred Lyijy- 
men, Briggs Mfg. Co., Detroit; 
Robert H. Voss, president, Warren | 
Plastics & Engineering Inc., De- 
troit; George M. Rice, Renaud | 
Plastics Inc., Lansing, Mich., and | 
Edsel Ruddiman, Ford Motor Co. | 





Selling 


has shown, is difficult to do in a 
public enterprise such as high- 
way management where there is 
no profit and loss test and little 
danger of bankruptcy. 

Richards pointed out that car 


cent, as compared with 47.9 percent 
nationally. 

Dr. Alfred P. Haake, GM con- 
sultant, declared that “to meet the 
challenge of our times, we need 
more than mere human strength. 
Man must once more recognize and 














transmitting 








practical without of 
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_Marstaller Opens Hudson Deal— 


parts and service manager. 





accept God and turn to the Eternal 
for guidance and strength which 
he alone can give.” 

Discussing auto financing, John 
Murdock, president of Murdock 


capacity is in- 
ratios are 
strength. 


A - : This sales and service building houses Marstaller Motors, new Hudson dealer in| 
registrations in Arkansas between | waco, Tex. The building covers 10,000 square feet, more than half of which is de- | 
1941 and 1952 increased 58.5 per-| voted to car service and repair. Charles Marstaller jr. heads the firm. Jim Knowles is 


Acceptance Corp., Memphis, com- 
mented on the increase in the 
price of cars—from $600 and $700 
to $2,400 and more in a few years. 
Murdock advised dealers and 


FOR FAST, TROUBLE-FREE HAULING 
AT LOWEST TON-MILE COSTS! 


PLANTS AT: Detroit and Jackson, Mich. « 


13 


salesmen to reevaluate their sales 

practices for future success, 

The delegates were welcome by 
Gov. Francis Cherry who enter- 
tained them at the _ executive 
|mansion in Little Rock and then 
| came here to explain Arkansas’s 
|}new highway program. 

Miss Willie Lawton, a member of 
the Arkansas State Highway Com- 


mission, also described highway 
plans. 
The Arkansas dealers were 


| entertained at the Club Belvedere 
here and were taken on a boat- 
ing trip on Lake Hamilton, Their 
wives were provided with a 
special entertainment program. 


New directors named were Ben- 
nie Ryburn, Monticello; Joe Wood, 
Paragould; Ben Powell, Harris- 
burg; H. K. Barwick, West 
Memphis; Bill Pryor, Camden; 
Charlie Snapp, Walnut Ridge; 
|Hendrix Lackey, Mountain View, 
‘and M. K. Frey, Brinkley. 


The measure of any good truck is how it performs on the job! 
And nothing contributes more to dependable, low-cost operation 
than TDA Axles. 
The biggest reason, of course, is Hypoid gearing—proved by 
billions of ton-miles of actual operation. This modern 

ing offers slower gear ratios for use with today’s higher-speed, 
higher-powered engines. It has the needed strength and rigidity 
to stand up under mile after mile of hard service. What's more, 
TDA Hypoid gearing is available in a complete range of axle 
capacities—including single-speed axles, two-speed axles and 
tandem-drive axle units. Whichever you choose—you benefit 
from the lower-cost operation, better performance and proved 
dependability of Hypoid gearing. 
The next time you buy trucks make sure they're equipped with 
Hypoid-geared TDA Axles and Brakes. You'll find them on the 
finest trucks built today. 


axle gear- 





TIMKEN-DETROIT AXLE DIVISION 
ROCKWELL SPRING AND AXLE COMPANY, DETROIT 32, MICHIGAN 


Ashtabula, Kenten and Newark, Ohie 


Oshkosh, Wis. + 


Utica, N. Y. 
¢ New Castle, Pa. 
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but the SEATS - of -. 


and armrests, front and rear. 


I’ today’s highly competitive market, you 
need every sales-aid you can get—and you 
need it NOW. 


That’s why comfortable, superbly styled seats 
like that above are helping clinch so many sales 
in so many price ranges—right NOW. 


They’re helping sell because people want 
AIRFOAM—and plenty of it—in seats and backs 


SH 


They’re helping sell because people want the 
custom look—the advanced styling—the super 
comfort — that AIRFOAM design-engineering 
has made possible at popular prices. 

Are these Seats-of-the-Future helping you sell, 


too? Goodyear, Automotive Products Depart- 
ment J-6911, Akron 16, Ohio. 


We think you'll like “THE GREATEST STORY EVER TOLD’*—every Sunday—ABC Radio Network 
THE GOODYEAR TELEVISION PLAYHOUSE—every other Sunday-N8C TV Network 


THE WORLDE F 





Once strictly a custom deal— =, AIRFOAM helps you sell in other ways, too— 


now a sales-aid aks ” f @ The only type cushioning with over half a million 

: , Be : : air cushions to each cubic inch, AIRFOAM makes any 

for popular lines! ; car feel indescribably luxurious—stays cool, fresh, 
ie | ; inviting. 

cea : sain ea his oe. ‘ @ AIRFOAM’s buoyant comfort and gentle “up-lift” 

— Seabonal pov ne oe i make any car seem livelier, smoother-rolling, better 


AIRFOAM advanced techniques and 


luxury class—made it economically , ballasted. a ‘ 
practical for almost any model on @ A one-piece cushioning material, AIRFOAM holds 


any floor. its smart lines for the life of the car — protects 
F upholstery fabrics — increases trade-in value. 


Airfoam—T. M. The Goodyear Tire & Rubber Company, Akron, Onto 


= GOODFYEAR 


INEST CUSHIONING 





Se ee 
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AUTOMOTIVE WASHINGTON 


BDSA Replaces NPA, 
| But Key Men Stay On 


By William Ullman 


Washington Correspondent 


HE new Business and Defense Services Administration 
of the Department of Commerce has been formally 
established and the National Production Authority, after 
about three years of lively and provocative existence, has 
been abolished. ce = “4 
For readers of AUTOMOTIVE George Curtis will serve as deputy 
N . int t in the director, with 
EWS, prime interest in supervision in the 
changeover will center in the passenger - car 
fortunes of the NPA Motor Vehicle field; Ray Fussell 
Division, set up under the Defense will continue in 
Production Act of 1950. charge of trucks 
and trailers, and 
In the new BDSA, there will be Tirade Béer- 
25 industry divisions, one of which man will handle 
will be devoted to automobiles. And, parts and acces- 
as forecast in this column, the key sories. 
personnel of the old division will The original 
move to the new. 
George Davis will be director; 








William Uliman 





Idea suggested by GENE COFSKY 
Monroe Greenthal Ce., Inc., New York 
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man serve without compensation in 
each division still prevails, but 
/necessary legal clearance from At- 
|torney General Herbert Brownell 
was still pending last week. Ap- 
proval by the Department of Jus- 
tice antitrust division is necessary. 

Such a setup would bring to the 
automotive division, on a _ six- 
month rotating basis, men re- 
commended by possibly the Auto- 
mobile Manufacturers Assn. 








idea to have a| (Dodge-Plymouth), 833 N. Meridian 
top-level industry | St., to Borden Ice Cream Co. 


| Vehicle Division was moved from) 


Courtney Johnson, of Studebaker, 
and Robert Cass, of White Motor 
Co., headed the NPA motor 
vehicle division during its early 
days, 

With the formal announcement 
of the new group, the old Motor 


the General Accounting Office, | 
where it had been since its in-| 
ception, to a new home in the 


|equally vast Department of Com- | 


merce building. \ 


: i 
conditioning has been long in mind 


—and badly needed—but under the 
present Administration’s economy 
program, such a proposal would 
mean nothing less than being shot 


at sunrise. 
+ * . 


Embattled Tax Plans 


| | greet sales tax plans have 
been dropped by the Adminis- 
tration. Both President Eisenhower 
and Treasury Secretary Humphrey 
said the Government intends to 
leave this field of taxation to the 
states and cities. They did not, 
however, rule out the possibility of 
a request for a general sales tax at 
the manufacturers’ level or new 


excises, 


But if the Administration does 
propose a general levy on manu- 
facture, observers believe the 
country will witness one of the 
bitterest tax battles in many years 
—one that could bring disaster for 


Comfortable in winter, Commerce ithe Administration in an election 
is a furnace in the summertime. Air | year, they say. 


Birr Sells Truck Fleet | 
INDIANAPOLIS.—A fleet of 14-| 
new Dodge trueks has been de- 
livered by O. A. Birr Motors, Inc. | 


| 
| 
' 





In Chicago, it takes 2- 
for the long pull! 


No single daily newspaper reaches 
even half your Chicago-area pros- 
pects. It takes Two. For greatest 
unduplicated coverage, one must 


be the... 
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SUN-TIMES 


211 W. Wacker Drive, Chicago * 250 Park Avenue, N. Y. 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


The last time a sales tax was 
proposed to Congress was in 1933, 
after it had been recommended 
by former President Hoover. In 
1932 both houses of Congress re- 
jected a sales tax at the manu- 
facturers’ level. In 1984 the 
proposal was up again before the 








REPRESENTED BY: SAWYER-FERGUSIN-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 


House Ways and Means Commit- 
tee and turned down. 

Several times during World War 
II strong pressure was brought ir 
behalf of such an impost, but the 
Ways and Means group refused tc 
go along. Rep. Dan Reed, New 
York Republican, present chairman 
of that tax-writing body, and 
Senator Frank Carlson, Kansas 
Republican, who is an influentia) 
member of the Senate Finance 
Committee, are both opposed to any 
new taxes and likely would fight 
such a proposal to the bitter end. 

The National Assn. of Manu- 
facturers is supporting a general 
tax at the manufacturers’ level, 
while the major farm organizations 
and the labor groups are in op- 
position. 

* * 


* 
Tire Discounts Weighed 


HE Government will not ask the 

U. S. Supreme Court to review 
the decision of the Court of Ap- 
peals which held that the Federal 
Trade Commission’s quantity-dis- 
count rule relating to the sale of 
replacement tires and tubes was 
reviewable in District Court. This 
announcement came from Acting 
Solicitor General Robert Stern. 

FTC’s rule prohibits any discount 

by reason of sale of tires or tubes 
in a quantity in excess of one car- 
load, 
When the rule was attacked by 
tire companies, District Court held 
that the proceeding was premature 
and refused to go into the merits 
of the rule. 

The Court of Appeals, in revers- 
|ing, held that the order was now 
reviewable and remanded the case 
to District Court for consideration 


|of the merits. 
* * * 


On Manpower Board 


| ADA’s executive vice-president, 
|1N Frederick J. Bell; Robert W. 
|Conder, director of industrial re- 
| lations for Chrysler Corp., and Ivan 
|L. Willis, industrial relations vice- 
| president for International Harves- 
| ter, are members of the 24-man ad- 
| visory committee on Manpower Re- 
;sources for National Security set 
|up by the Office of Defense Mobili- 
| zation. 

Lawrence Appley, president of 
the American Management Assn., 
was named chairman of _ the 
group. 

| The first task of the committee 
| will be to assess the resources and 
|requirements for manpower under 
|ecurrent conditions, and as_ they 
would be under stepped-up as well 


|as full mobilization. 
a. +. = 


Peak Trailer Shipments 


IRUCK-trailer shipments for July 
hit a new high, according to | 
| statistics released by the Bureau of 


|the Census. 


Shipments of all types totaled 10,- | 


|265 units, valued at $24.5 million 
|Production for the month was 39,- 
285, it was noted. 

= a 


‘Half the Story’ 

NDER the caption, “Living Cost 

Index Tells Only Half the Real 
|Story,” the Washington Report of 
jthe U. S. Chamber of Commerce 
jlast week printed the following 
interesting observation: 

“A half a story appeared in the 
| public print last week. It said that 
the cost of living in the United 
States had hit a new peak for the 
third straight month in mid-August. 

“The reason we call this a half 
a story is that the announcement 

| from the Bureau of Labor Statis- 
itics didn’t show the other, very 
|important, part of the picture. To 
wit: That wages and salaries also 
have gone up. The average in- 
crease in pay is higher than the 
boost in living costs. 

“During the past year, the 
national income has _ increased 
about $21.5 billion and the com- 
pensation of employes has risen 
by about $18.5 billion. Of all 
major groups only the farmers 
have suffered some setback. 

| “In manufacturing, the average 
|hourly earnings rose by more than 
|7 percent. Weekly earnings in- 
creased from nearly $67 to more 
than $72. 

“And, in this same period, the 
cost-of-living increased by less 
than 1 percent. 

“Another factor is that many 
wages are tied to living costs and 
rise accordingly. For example, the 
latest increase in the cost-of-living 
jindex will mean an automatic pay 
| boost of 3 cents an hour for about 
1,300,000 rail workers in October.” 


= 
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Engineered for Maximum 
we Strength and Stability 












THE 
ORIGINAL 





CUSTOM REAR CONVERSION 


Impressive style and beauty are important reasons for the wide 



























acceptance and ever-increasing sales of H-W Continentals. The 
custom styling, with its dashing foreign accent, gives any owner 
justified extra pride in his car. But equally important (especially 

to those who look under the “skin’’) is the sturdy understructure 
... engineered for maximum strength and stability, long life and 
trouble-free service. This distinctive Custom Rear Conversion 

is also a functional accessory... increasing trunk space, giving 


rear deck and fenders strong reinforcement against parking 
H-W Continental's sturdy under- 


i erie structure supports the rear extension, 
you'll see why the H-W Continental is viewed everywhere with spare wheel and bumper. Meets car 


impact and traffic damage. Combine all these features and 


such keen buying interest... offering you a big source of extra sales factory specifications for supporting 
strength when bumper jack is used. 


It also gives extra protection to the 
wire or ’phonc... rear fenders and trunk. 


and profits today and tomorrow! Ask your parts jobber or write, 


HUDELSON-WHITEBONE CO. 


522 North Hickory St., Champaign, Illinois 
950 Van Ness Ave., San Francisco 9, Calif. 


CHOICE OF THE CAR MANUFACTURERS 





CHRYSLER DODGE BUICK 
MERCURY WILLYS PACKARD 
OLDSMOBILE PONTIAC FORD 
DESOTO CADILLAC 
CHEVROLET LINCOLN 
STUDEBAKER NASH 
= Here is number four in an interesting series of H-W Continental PLYMOUTH HUDSON JET 


“cars of tomorrow” by Richard Arbib, one of our promi- 
nent associate designers. Beautiful prints, suitable for 
framing, are available to established dealers without 

*Pat. No. 2553686 cost, Limited quantity. Write for yours now. 









FOB FACTORY 


ducing manufacturing costs. 


form interdepartmental?¢ 
panels of experts to solve 
tough manufacturing 
problems. 

Boeing has set up three basic 
groups of technical experts: (1) 
Forming groups; (2) cutting tool 
groups, and (3) plastics group. 

Problems are assigned to the 
group where the problem fits the 
experience of the members. For 
example, stretch-forming problems 
go to the forming group while die 
problems are assigned to the cut- 
ting-tool group. 


bee a gee 
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K-W Distributor Named in New England— 


Principals of Kaiser-Willys New England, Inc., Boston, sign a distributor franchise 
covering Massachusetts, Rhode Island, Vermont, New Hampshire and Maine. Standing 
(from left) are C. Keefe Hurley, president; Roy V. McCormack, general manager; L. T. 
Mullan, Kaiser-Willys special representative, and James E. Mutrie, assistant treasurer. 
Seated is Francis P. Mutrie, treasurer. 





Here’s the Complete Answer to Ride-Control 








3000 





25090 


\ 


(nats Shown Kre Approximate 


200 4 SPM 
Com Wye Shack Nosoroers sing WO Arm 






... there’s a 


DELCO SHOCK ABSORBER 


designed to meet your 


Loteyec diguheptie-/ 
Supplying the nation’s passenger cars, trucks, busses and 
military vehicles with the right shock absorbers is routine 
at Delco Products. We’ve been doing it for years! 

Because Delco shock absorbers are designed to meet 
specific applications . . . because they are uniform in 
quality and efficiency . . . automotive engineers are assured 


of a dependable and economical solution of their ride- 
control problems. 


Delco will give your inquiry prompt attention. Delco Prod- 
ucts, Division of General Motors Corporation, Dayton, Ohio. 
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Plane Industry Points 
Way to Coordination 


HE aircraft industry may have an answer to the problem 
of coordinating engineering design, tooling and manu- 
facturing, particularly where cooperation is essential in re- 


The solution being tried by Boeing Airplane Co. is to 
oo 








Delco Hydraulic Shock Absorbers 





found invariably turns out to be 
practical one. 
* 





* * 


Tackling A Problem 


ee problems are as 
signed while an airplane is stii! 
in the engineering stage. Other 
problems may originate in th: 
fabrication shops. 

A typical problem requiring 
panel action was bending very 
thin wall tubing. Boeing had had 
no previous experience in this. 


After consulting with other air- 
craft producers, it was learned that 
the maker of a tube-bending ma- 
chine might do the job with slight 
modifications of his equipment. 


Bendix technicians participating 
in the panel included represen- 
tatives from production planning, 
inspection, parts fabrication, tool 
fabrication, equipment engineering, 
tool coordination and engineering. 
Advice furnished by the panel 
helped make possible a speedy, 
successful modification of the exist- 
ing machine. 

J 


First step after a group assign- 
ment is to search departmental 
and company records for a possi- 
ble solution. A search of the 
literature is made. If no answer 
is found, the group leader ap- 
points a panel of experts from 
interested departments within 
the manufacturing division. 

The panel serves in an advisory 
capacity throughout the develop- 
ment of a new process or tool. 
Since many points of view are 
represented, the solution eventually 


Problems! 


Idea Cuts Costs 


ENDING sstainless steel is an- 
other problem recently tackled 
by panel members. A procedure 
already in use called for arc weld- 
ing of elbows previously formed in 
two half-tubes with a drop bammer. 

Variation in the formed 
products and resulting slight dif- 
ferences in the shape of the part 
made it necessary to use a 
separate die wherever there was 
a variation of as little as half a 
degree. Moreover, damage dur- 
ing forming represented an im- 
portant element of cost. 

The experts worked out a so- 
lution by compressing the tubing in 
a die previous to joining by weld- 
ing. This resizing operation correct- 
ed any minor variation in manu- 
facturing, assuring perfect bends. 
This process alone saved Bendix 
$14,000 per airplane. 

Essentially, the job of the panel 
is to devise tools that will perform 
a particular operation with greater 
speed and efficiency. The manu- 
facturing research unit represents 
the most effective approach to the 
| Problem found thus far. 


‘Trailer Producers 
Set Pocket-Size 


Convention in L. A. 


WASHINGTON. — Trailer manu- 
|facturers from all parts of the 
country will converge on Los 
Angeles later this month for a 
miniature version of the Truck- 
Trailer Msnufacturers Assn. annual 
| convention, 


Accerding to plans announced by 
John B. Hulse, managing director 
| of the association, a luncheon meet- 
jing will be held at the Jonathan 
|Club in downtown Los Angeles on 
Oct. 30 for the TTMA members who 
wii be on hand to attend the 
annual convention of the American 
Trucking Assns. in Los Angeles 
from Oct. 26 to 30. 

The luncheon meeting will pro- 
vide an opportunity for eastern 
members of TTMA, both trailer 
manufacturers and associate 
members, to become better ac- 
quainted with west coast members, 
|Hulse said. It also will serve as a 
climax to a series of regional meet- 
lings of TTMA. 

The locations and dates of these 
meetings are: Spokane, Oct. 20; 
Seattle, Oct. 21; Portland, Ore., Oct 
22, and San Francisco, Oct. 23. 


Ramp Quits 
Indianapolis Dealer Leaves 


New-Car Field 


INDIANAPOLIS.— John Ramp. 
who switched his franchise from 
| Dodge-Plymouth to Packard eight 

#/months ago, has discontinued his 
|new-car dealership. He will con- 
|tinue to operate his three used-car 
| lots here. 

The press of other business wa: 
|the reason for the decision, Ram 
said. 

“I have acquired oil interests i: 
Texas and am now in the proces: 
of organizing an investment bank 
ing business,” he explained. “I an 
also busy with an UHF television 
| station.” 














we serve the aircraft industry, 


Spicer’s 50-year record of service to the automotive industry 
is well known. But do you know that our long experience and 
highly developed skill are also helping to produce the world's 
fastest, highest-flying bomber? 


We are manufacturing gears of almost unbelievable standards 
of quality and precision, for use in the new six-jet Boeing B-47 
engines. These $2,000,000 planes travel at 600 miles per 
hour, and can drop a full load of bombs from an altitude of 
7 miles anywhere in the world. 


On the earth as in the sky, Spicer helps man move faster, 
better, more efficiently. 
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Minneapolis 
While finding business has been 
good in the upper midwest, the 
monthly review of the Federal 
Reserve Bank of Minneapolis notes 
several signs suggesting a leveling- 
off. 

Possibly the most important of 
such signs the bank says, are con- 
tinued weakness in farm prices, 
growth in business inventories and 
some reduction in spending. 

Business factors still registering 
favorably include _ carloadings, 
building permits and bank debits. 

“A better than expected and 
relatively large crop production 
this year, together with high 
business activity in urban areas, 
are expected to have a stabilizing 
effect for the rest of 1953,” the 
review declares. 

Depicting employment as a key 
factor in the economic outlook, the 
bank noted that non-agricultural 
employment in the Twin Cities 
currently is at record levels. 

Record iron ore shipments from 
the Lake Superior region were 
cited as contributing to full em- 
ployment in mining areas. 

Although new-car sales have con- 
tinued high, the bank said, “stiffer 
competition has been causing some 
dealer liquidations. Sales of new 
passenger cars have held up well, 
even in agricultural states, where 
the decline in cash farm income 
has reduced consumer purchasing 
power.”—(B, Jones.) 

* * * 


Cleveland 
Used-car sales in the Cleveland 


} area tumbled about 100 units in 


the week ended Sept. 26, but new 


‘cars climbed 86 units to 1,442, 


am 


marking the second straight ad- 
vance for new-car sales. Used-car 
sales were 1,547. 

New-truck sales jumped 25 units 
to 131, and used-truck sales rose 
to 84 units, two higher then the 
previous week. All sales were well 
ahead of the corresponding week 


of 1952.—(Al Rothenberg.) 
; * - *” 



































Connecticut 


Automobile sales in Connecticut 
during the second quarter increased 
at more than twice the rate of sales 
in general, as compared with the 
same period of 1952. 

State Tax Commissioner Wil- 
liam F. Connelly reported that 
taxable automobile sales in the 
state during April, May and June 
were 28 percent higher than in 
1952. The overall increase in sales- 
tax receipts for the period was 
only 12 percent. 

Basing his statement on sales tax 
returns, Connelly said that during 





Philippine Order— 


Harley-Davidson Motor Co. has received 
an order for 400 Servi-Car motorcycles 
from the Philippine government. The bikes 
will be used by agriculturists to reach 
farmers in outlying areas and teach them 
modern farming methods. Shown here are 
Ralph Loeffler (left), assistant export man- 
eger, and E. V. Gumpert, export manager. 


bales Conditions in Various Avens baa 


Auto Market Reports 


|this year’s second quarter, taxable 
sales of new and used cars 
amounted to $78 million. 

“However,” the commissioner ex- 
plained, “since automobile sales are 
taxed only on the amount in excess 
of any tradein allowance, total 
gross sales were much greater.” 
Also, he said the figures do not in- 
clude casual sales by individuals. 

Connelly reported that second- 
quarter sales were $19.5 million 
above the first quarter, or an in- 
crease of about 33 percent.—(R. R. 
Eckman.) 


* * x 


Van Wert County, O. 


A strong market for new vehicles 
was noted during August in Van 
Wert County, O., with 114 cars and 
14 trucks sold. 

Car sales were as follows: Ford, 
32; Chevrolet, 26; Dodge, 11; Plym- 
outh, 8; Buick, 8; Oldsmobile, 5; 
Nash, 5; Chrysler, 4; Pontiac, 4; 
Mercury, 3; Lincoln, 2; Hudson, 2; 
Cadillac, 1; DeSoto, 1; Henry J, 1, 
and Studebaker, 1. 

New trucks included Ford, 9; 
Chevrolet, 2; Dodge, 2, and Inter- 
national, 1—(Simon M. Schwartz.) 


* * * 


Minnesota 


New-car sales in Minnesota dur- 
ing August totaled 10,298, accord- 
ing to figures compiled by the 
Minnesota Automobile Dealers 
Assn, 


- By makes, sales were as follows: 

Chevrolet, 2,592; Ford, 2,297; 
Plymouth, 965; Buick, 889; Pon- 
tiac, 783; Oldsmobile, 580; Mer- 
cury, 550; Dodge, 310; Stude- 
baker, 293; Chrysler, 210; DeSoto, 
186; Nash, 148; Cadillac, 142; 
Packard, 121; Hudson, 72; Lin- 
coln, 68; Willys, 42; Kaiser, 27; 
Henry J, 11, and miscellaneous, 

12, 

New -truck registrations during 
August totaled 1,342, Sales included 
Ford, 483; Chevrolet, 371; Inter- 
national, 190; GMC, 2 124; Dodge, 
70; White, 24; Studebaker, 19; 
Diamond T, 16; Mack, 10; Willys, 





NEW YORK.—Belief among in- 
dustrial purchasing agents that 
business will taper off during the 
fourth quarter, although the gener- 
al level will remain high, was 
noted by the monthly report of the 
business survey committee of the 
National Assn. of Purchasing 
Agents. 

Finding no significant improve- 
ment in business activity in Sep- 
tember over August, the survey 
report said that pressure for 
business was sharpe' in al- 
most all lines and that foreign 
competition had become more 
noticeable. 

The situation is not alarming but 
calls for caution and close watch- 
ing, the committee said. 

With one exception, the report 
said, present conditions almost 
parallel those of September, 1948, 
when the stage was being set for 
the 1949 recession. 

The exception is that unworked 
inventories, which have been 
undergoing reducing treatment for 
several months, are much lower 
and better balanced than in Sep- 
tember, 1948. 

Principal trends cited by the 
survey committee included: 

Softening of prices during Sep- 
tember, led by copper, lead and 
zinc. Lower employment, with 
slightly more layoffs than ad- 
ditions reported, which was said 
to be a “very rare” condition for 
September, Short-range buying 
policy, predominantly 60 days 
and under. 

Concerning inventories, the 
survey report said: “Unworked 
material inventories took another 
dip in September, the third month 
in succession that more than 30 
percent have reported lower stocks. 
Those having inventory increases 
comment that it is due to seasonal 





| 9; Diveo, 5; Reo, 5, and miscel- 
laneous, 16. 

The Chrysler zone office reported 
new-car sales were good and said 
used-car sales were improving. The 
operator of a Minneapolis auto 
auction, however, said retail sales 
of used cars had declined and 
auction buyers were mostly 
shipping to all parts of the country. 
—(Donald M. Lyons.) 


Toronto 


Sales in the Toronto used-car 
market, largest in Canada, are 
down as much as 10 percent from 
last year, a survey shows, Prices 
have dropped as much as $100 since 
mid-August. 

Ford, Chevrolet and Plymouth 

1951 models, which last spring 
were selling at prices up to $1,700, 
dropped to about $1,600 in good 
condition in August, and have 
since declined to between $1,350 
and $1,500. Earlier postwar models 
of these makes have dropped as 
much as $300 this year, and now 
range in price from $600 to $800. 

There are few overcrowded used- 
car lots in Toronto now, as most 
dealers have cut down on their in- 
ventories through special sales. A 
number of new-car dealers are go- 
ing into the used-car business 
because of a large volume of trade- 
ins on new 1954 models, which are 
starting to come off Canadian 
assembly lines. | 

A further reduction in used-car 
prices is expected during the win- 
ter, when trade is at its lowest.— 
(James Montagnes.) 

+ 


. 2 


Pittsburgh 


An “appreciable” increase in new- 
car registrations in the Pittsburgh 
area was reported for the week 
ended Sept. 26 by the Bureau of 
Business Research of the Univer- 
sity of Pittsburgh. 

Industrial production and trade 
volume also increased, the bureau 
said. 
| After allowing for usual sea- 






Competition Sharpening 
Slower Business in 4th Quarter Is Predicted 
By Industrial Purchasing Agents 


pickup, production cutbacks, im- 
proved vendor deliveries, strikes 
and suppliers’ shipping ahead of 
schedule. 

“Lagging order books, avail- 
ability of materials, lack of con- 
fidence in prices, all contribute to 
the conservative view on material 
investment. Overall, stocks are be- 
lieved to be in better balance and 
in improved turnover position.” 

In commenting on the em- 
ployment situation, the report 
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attributed the decline to pro- | 


duction curtailments, students re- 
turning to school and strikes. It 
said the situation “is not bad as 
78 percent (of those surveyed) 
report holding to previous high 
employment or adding to pay- 

rolls.” Overtime is fast disap- 
pearing and some plants have cut 
under 40 hours to hold their 
people, the report noted. 

The survey found price declines 
occurring during September in au- 
tomobiles (new and used), brass, 
cattle, coal, petroleum coke, copper, 
cotton, cotton linters, electrical ap- 
pliances, ethyl ether, feromanga- 
nese, gelatin, low-priced homes, 
scrap iron, lead, lumber, mercury, 
rubber, tin, vinyl acetate, copper 
wire, zinc, zinc dust and oxide. 

Price increases found in steel and 
gray iron castings, paper and 
paperboard containers, some elec- 
trical equipment, fatty acids, sheet 
glass, refractories, soap, sulphuric 
acid and titanium dioxide. 


Car Revenue Up in Denver 

DENVER. — Motor Vehicle De- 
partment revenues for Denver are 
6.4 percent higher than at this 
time a year ago, according to Mal- 
don V. Adcock, department super- 
visor. Collections total 
compared with $3,034,069 last year. 


| 


sonal changes, it said, the index 
of business activity rose to 200.1 
percent of the 1935-39 average. It 
was 194.9 a week earlier and 200.0 
in late July. 

Steel production was 97.5 percent 
of practical capacity, the highest 
reported since the end of June. 


* * * 


Buffalo 

New-car sales in the Buffalo 
area during August showed a sharp 
increase over the corresponding 
month a year ago but reflected a 
seasonal drop from the July level, 
according to the Buffalo Automo- 
bile Dealers Assn. 

New-car sales totaled 3,567 
August, compared with 1,614 
August, 1952, and 4,201 in July. 

For the first eight months, 
new-car sales totaled 29,026, com- 
pared with 20,372 in the first 
eight months of 1952 and 27,309 
in the first eight months of 1951. 

New-truck sales totaled 305, com- 
pared with 195 in August, 1952, and 
276 in July. Truck sales for the 
first eight months totaled 2,360, 


in 
in 





Peach from a Peach— 


J. H. Wilkins, Chevrolet dealer in Cob- 
den, Ill., who was chairman of that city's 


against 1,967 in the comparable| '®th annual Peach Festival sponsored by 
1952 period and 2,795 in the 1951|the Lions Club, receives a peach from 


period.—(George E. Toles.) 


Got A Hard-To-Reach ( Place 


WHERE YOU 
Have TO puT ACNUT ? 


Marjorie Miller, this year's queen. 














MIDLAND 
Welding Nuts 


Midland Welding Nuts anchored* to parts 
in inaccessible places eliminate the need for 
holding them while attaching other parts. 


*THIS IS ALL YOU DO—Just insert 


collar of Midland Welding Nut in 
hole for bolt or screw, resistance weld 
the Nut in place, and the Nut is there 
for the life of the job. Nuts can be 
automatically fed to the welder. Speed 
your production . . . save money. 





The MIDLAND STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Ave. 


Detroit 11, Michigan 


Export Department: 38 Pearl St., New York, N. Y. 
Manufacturers of 


AUTOMOBILE AND 
TRUCK FRAMES 





AIR AND VACUUM 
POWER BRAKES 


AIR AND ELECTRO-PNEUMATIC 
DOOR CONTROLS 
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High ways & Safety a6 


Dream Roads Croon 
Lethal Lullabies 


By Gerhardt Neumann 
Staff Writer 


Be) aprvumnee highways’’ breed 
dreamy drivers, traffic experts 
are now finding out. 

At a _ recent session of the 
Institute of Traffic Engineers in 
Buffalo, Robert J. Allen, 
traffic engineer of 
the Assn. of 
Casualty & 
Surety Com- 
panies, said that 
day-dreaming is 
the major factor 
oO in accidents on 

superhighways 

which offered no 
such “normal” hazards as sharp 
curves, intersections or rail cross- 
ings. 

Instead, Allen said, they had 
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substituted the peril of “deadly 

monotony.” 

A false sense of security, he 
pointed out, is thus developed in 
|the driver, and the “star-gazing 
ithat results from lack of inter- 
| ruption to autoists’ thoughts when 
they are on long, unbroken 
stretches of open road, is responsi- 
ble for the excessive number of 
rear-end collisions and cars jump- 
|ing the lanes.” 
| How to break up the monotony 
,is a problem that still stumps the 
| experts, But they all are agreed 
|that something has to be done to 
“jostle the motorist out of his 
reveries.” 
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* * * 


One-Fourth Flunk Vision Test 


7 IT ISN’T the monotony, it’s 
|= the eyes that have it—or rather 
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Motor Co., Gallup. 


vision for safe driving. 

Dr. Jack Apter, president of the 
Central New York Optometric 
Society, told the New York State 
Optometric Assn. convention in 





Syracuse that nearly one-fourth of 


New Car Caps N. M. Hero’s Welcome— 

The whole town turned out to welcome Sgt. Hiroshi Miyamura, winner of the Con- 
gressional Medal of Honor, when he arrived home in Gallup, N. M., after 28 months | 
in a Communist prison camp in Korea. He was presented with a check for $3,850, 
and he and his wife used part of the fund to buy a Mercury hardtop from Central 





'don’t have it; namely good enough ithe motorists tested had vision de- 


fects serious enough to make them 
highway perils. 

Of the 1,724 motorists tested, 
410 or 23.7 percent flunked one 
or more of the five tests. 
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NEW SALES OPPORTUNITIES FOR YOU 


Think of the added selling opportu- 


nities you have when you stock and 


sell the complete, nationally adver- 
tised, CARTER Lifeline — famous 


CARTER 


Carbureters, unique 


CARTER Ceramic Fuel Filters, and 


CARTER 


CARBURETOR 


Division of American Car 





dependable CARTER Fuel Pumps 


— now being used more and more 


as original equipment. It’s easy to 


set yourself up as “‘fuel system head- 


quarters” in your area, just call your 
nearby CARTER supplier. 


and Foundry Company 


CORPORATION, st. touts 7, mo. 


Dr. Apter reported that under | 


|daughter’s home 


the present standards of the Nev 
York State Bureau of Moto 
Vehicles only eight of the 410 would 
have failed in the official exami- 
natiens. 


Dr. Apter said the most serious 
deficiency found among both men 
and women was inability to adapt 
darkness and light quickly enough 
for safety. 

* * s 
Sings His Way to Safety 
90-YEAR-OLD motorist, Man- 
ford D. Varney, of Columbus, 
O., recommends, however, driving 
with a song on your lips. This, he 
says, keeps drivers from falling 
asleep at the wheel. 

Varney has special songs for 
different speeds. There is “Sing 
Your Way Home at the End of 
the Day” for speeds up to 35 
miles an hour—and “Lord, I’m 
Coming Home” for 80-mile 
speeds, 

In driving from Columbus to his 
in California, 
Varney said, “I sang every mile of 
the way.” 

* a > 


Conn. Sued in Accident 


PEAKING of music, the State of 
Connecticut is being sued by 
four motorists to the tune of $1 


| million. 


The plaintiffs contend that vio- 





jlation of a 152-year-old law was 


responsible for a fatal accident in 
Plymouth, Conn., last July. It is 


|charged that three persons were 


killed and one injured because the 
State failed to erect a fence along 
the highway where the car lett 
the road. 

The law invoked requires that 
a “sufficient railing or fence” be 


| placed at any point on a State 


/to be hurried 


road where a hazard exists be- 


| cause the adjoining land is lower 


than the road level. 
The Pennsylvania Highway De- 


| partment, meanwhile, decided to go 


slow on speeds. Empowered by the 
legislature to increase the present 
50-mile maximum open road speed 
limit to 60 miles where conditions 
make such speeds safe, Secretary 
E. L. Smith said he was not going 
in setting up the 
higher speed limit. 

When Gov. John S. Fine signed 


|the law, he said the new limit 


would be “solely for experimental 


purposes.” 
* a + 


Demerit System 
Holds Club Over 


Indiana Drivers 


Indiana’s State Motor Vehicles 
Bureau has announced Nov. 1 as 
the starting date for a demerit 
system, under which drivers will 
be subject to license suspension if 
they get 12 “black marks” against 
them. 


Under the plan, drivers’ records 
will be back-dated to include all 
traffic convictions of the last three 
years. 

Meanwhile, arrangements for 
adoption of a “fix-proof” traffic 
violation ticket on a statewide basis 
next year were advanced at a con- 
ference of law enforcement officials 
with State Traffic Safety Director 
Joseph L. Lingo, 

Motor Vehicles Commissioner 
William L, Wilkinson said the uni- 
form method of accident reporting 
achieved by the improved tickets 
would be an important factor in 
making the point system effective. 


The full 12 points will be charged 


| against any person convicted of an 


offense in which license revocation 
is mandated by law. Examples are 
one year’s suspension for the first 
drunken driving offense; six 
months for three reckless driving 
convictions within 12 months, and 


|six months for leaving the scene 
|of an accident. 


Minnesota Pays Tribute 


To Safety-Minded Dealers 


Recognition of the Minnesota 
Automobile Dealers Assn. was given 
at the governor’s safety conference 
in Duluth recently. 

Arthur Rohweder, president of 
the Minnesota Safety Council, paid 
tribute to the many MADA 
members who annually loan be- 
tween 175 and 200 cars for driver 
training. 

George Brandt, MADA director, 
accepted the tribute on behalf of 





MADA. 
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Early Chevrolet Co., 1514 Cherry 
St., Vicksburg, Miss., celebrated its 
tenth anniversary Sept. 1, with the 
opening of a new and larger used- 
car lot at 3325 S. Washington St. 
Jim Early is the owner. 

7 * + 


Wright Hires Steele 


Albert M. Steele, formerly sales 
manager of Baker Pontiac, New 
Kensington, Pa., has been named 
sales manager at Wright Pontiac, 
Inc., West View, Pa. 


18th Birthday Reached 


By Alexandria Nash 

Alexandria Nash Co., 16th and 
Washington Sts., Alexandria, La., 
has celebrated its 18th anniver- 
sary. T. M, (Mike) Eskew, with 
28 years experience in the auto- 
mobile business, is president of 
the company. 

o e * 


Lackner Chevrolet Sold 


In Miamisburg, O. 

Lackner Chevrolet Co., Miamis- 
burg, O., owned by Elmer Lackner, 
has been sold and the name 
changed to Lackner Chevrolet, Inc. 

Incorporators are Henry T. (Ted) 
Fink of Miamisburg, William J. 
Green of Dayton and Pat Gaynor 
of Franklin. The agency is at 27 E. 


Linden Ave, ‘ 
Award 


* * 
e e 
Building 
Cleveland Chamber Citation 
Goes to Edgewater 

Edgewater Chevrolet, Inc., has 
been named to receive an award 
from the Cleveland Chamber of 
Commerce for the excellence of its 
remodeled building. 

The Chamber gives construction 
awards in five different categories. 
Edgewater won in the altered fa- 
cade class, beating out 12 other 
firms for the honor. 

The altered building makes ex- 
tensive use of glass and is well 
lighted at night. 

M. B. Bittinger is president of 
the dealership and R. C. Schaefer 
is secretary-treasurer. 

x * * | 


Fire Hits Pope’s 
Fire did damage estimated at 
$5,000 to the Richard Pope Ford 
Co., East Prairie, Mo. Four cars 
and a truck in the building were 
damaged. 
* * 


Miller & Rhea Takes Over | 


Crawford’s Ford Deal 

Miller & Rhea Motors (Ford), 
Paola, Kans., has held its grand 
opening. 

The firm is owned and operated | 
by Raymond Miller and Jack Rhea. 
They purchased the dealership from | 
Tom Crawford, Paola. 


San Diego Firm Building 


New $100,000 Showroom 
City Chevrolet Co., San Diego, is 


room. 
Roy J. Miller, company manager, 
said the new building will have a 
luminuos ceiling and a turntable on 
the showroom floor. It will also con- 
tain executive offices and a room 
for showing lighted photographs 
of new models. 
7 ca * 


Five-Car Caravan Visits 


Opening at Bacon Nash 
Joel Bacon Nash, Eldorado, 
Kans., has held its grand opening 
in the building formerly occupied 
by Hughes Sales & Service Co. 
A five-car caravan of 1953 Nash 
cars from Kansas City was at the 
showrooms for the event. Before 
acquiring the new firm, Joel Ba- 
con was with McClure Motor Co., 
Eldorado, 
aa 7 
D. C. Dodge Dealer Quitting 
19-Year-Old Franchise 


Leo Rocca, president of Leo 
Rocca, Inc., Washington, D. C., is 
giving up his Dodge-Plymouth 
franchise, which he has held since 
1934. His resignation will become 
effective Dec. 19. 

Rocca, who claims to be one of 
the largest Dodge-Plymouth dealers 
in the nation, said he will continue 


building a $100,000 new-car 
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to operate the Esso Service Center, 
which he will expand. 
No successor has been named. 
* * * 


Body Shop for Ga. Firm 


Dunham-Leister Motor Co., Au- 
gusta, Ga., has opened a paint and 
body shop at 626 Thirteenth St. 


Grant Heads Service 


Chance Motor & Implement Co., 
Colby, Kans., has appointed Ken- 
neth Grant service manager. Along 
with Studebaker, the firm handles 
Allis Chalmers implements. 

* * 


Ed James Buick Appoints 


Wickstrom and Dietz 


New appointments at Ed James 
Buick Co. in Los Angeles include 
Carl C. Wickstrom as advertising 
manager and Howard Dietz as as- 
sistant new-car sales manager. 

Wickstrom resigned as vice-pres- 
ident of a Los Angeles advertising 
firm to join James. Dietz formerly 
was used-car sales manager for 


The barrel thats rolling for industry... 


HYATT 


BEARINGS DIVISION, 


James when the latter operated a 


dealership in Long Beach, Calif. 


Gilchrist Named to NADA 


Studebaker Committee 


Studebaker representative from 
Washington to the national Stu- 
debaker advisory committee of 
NADA is James M. H. Gilchrist, 
president of Allen Motor Co., Ta- 
coma, 

Gilchrist will serve with com- 
mittee members from all states 
on an advisory board to NADA’s 
industry relations committee. 

oa * * 


Northcutt Building 


Northeutt Motors, Inc., new Mer- | 


cury dealership of Kansas City, has 
started construction of a $100,000 
building at Tenth and Burlington, 
North Kansas City, according to 
Robert Northcutt, president, former 
associate of Jack Beebe Packard 
Co. 
o * a 


Brogan Buys New Building, 


Starts Work on Another 


Thomas J. Brogan, president of 
Brogan Cadillac-Oldsmobile Co., 
Paterson, Passaic, Clifton and 
Ridgewood, N. J., has announced 


GENERAL MOTORS 


“If we buy a ’58, will you 
promise not to allow them to 
change the new ’54s very much?” 


the starting of a new building for 
the Passaic-Clifton area. 


The new building will contain ap- 
proximately 30,000 square feet with 
parking facilities for over 300 cars. 
It is scheduled for completion the 
early part of 1954, 


Also, the Brogan organization 


has purchased a new building o: 
approximately 20,000 square feet ir 
Paterson, where it has opened : 
body and paint department. 

+ 


* * 


Ambler Goes to Ogden 
Harold Ambler, formerly of Og 
den, Utah, is the new manager of 
Union Motors (Ford), Twin Falls 
Id. He succeeds Les Ross, who has 
gone to Ogden as manager of 4 
Ford dealership. 
* 


* * 


Spitzer Names Kennelly 

Ren Kennelly has been named 
general manager of George G. 
Spitzer Motors Co., Grafton, O 
Kennelly had been operating Ren 
Kennelly Motor Sales, Elyria, O. 


Hannah-Graham Takes Over 
Dodge-Plymouth Dealership 


Hannah-Graham Co., Louisville, 
has been formed to take over the 
business of L. J. Hannah Co 
(Dodge-Plymouth), 741 S. Third St., 
Louisville. 

Wood Hannah, brother of the late 
Leroy J. Hannah, founder of the 
company, will be president of the 
new firm, while Thomas Graham 

(Continued on Page 25, Col. 3) 
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K-W Distributor in Northwest and Alaska— 
Leonard M. Wilcox (center), owner of Wilcox-Willys Co., Seattle, Wash., signs a 
Kaiser-Willys franchise as distributor for western Washington and Alaska. Looking 


on are J. C. McClung (left), general manager of the distributorship, and Ray M. Hoen, 
K-W regional sales representative. 


The back pages of every issue of 








now available 


in volume! 


Hyatt is rolling out the barrels! . . . and a familiar shape is 
giving a big lift to modern industry! A new Barrel Bearing 
—pioneered and perfected by Hyatt—is available in 
volume for the first time! There’s no other bearing quite 
like it—and it’s ready for a starring role in industrial 
production! 


The Barrel name comes from the barrel shape of the rollers 
... but its superiority in bearing applications comes from 
dual-purpose design and self-aligning ability! This 
unique bearing takes load from any direction . . . and 
operates at full load-carrying capacity under conditions 
of misalignment! And in addition, the barrel shape of the 
rollers combines the low rolling friction of a ball with the 
high load capacity of a cylindrical roller—so that the 
Barrel Bearing is ideal for a wide range of applications. 


Expensive? Not at all! Advanced manufacturing processes 
—plus the facilities of one of the newest and finest bearing 
plants in the world—make the initial cost far lower than 
you would expect!... For full information on this newest 
solution to the friction problem, write to the address below. 
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(Continued from Page 24) 


will be vice-president. Other direc- 
tors are Wood Hannah jr., Ernest 
Woodward sr., Henry Fischer and 
Henry Boudlin. The latter will 
serve as general manager of the 
dealership. 

© . s 


Smith Buys Out Craig 


Lawrence R. Smith, partner in 
Smith-Craig Motors (Dodge-Plym- 
outh), Liberal, Kans., has purchased 


Smith company opened its new 
paint shop in a remodeled annez. 
The shop featured an auto- 
matically controlled paint booth 
and a DeVilbiss infra-red drying 
rack mounted on a track. 

Demand for the services of the 
factory-type paint shop has been 
so heavy that Smith now has in- 
stalled a duplicate booth. 


J. B. Craig’s interest and is now| Javolec Hires 4 Members 


sole owner of the dealership. The 

firm, which will continue under the 

present name, is a distributorship 

for six southwest Kansas counties. 
+ + * 


Portland (Ore.) Dealership 


Expands Its Expansion 


Many Portland  (Ore.) 
businesses are expanding this 
year, though not many have ex- 

ad their expansions. But A. 
B. Smith Chevrolet Co. has done 
just that. 


Barely three months ago, the 


YATT BarrREL BEARING 


Of Fouldrod Organization 
Javolec Motors, Inc. (Dodge- 
Plymouth), Cleveland, has added 
four members of the former Harry 
Fouldrod organization to its sales 


A. ©. Gilchrist will become fleet 
sales manager. 
* * * 


Ball Buys Buick Deal 
James M. Ball has purchased 
Lane Buick Co., Healdsburg, Cailif., 
which he will operate under the 
firm name of Ball Buick. Ball is a 








Self-aligning action makes the Barrel Bearing ideal for 


tractors and farm implements. Over 


many years, its 


durable, dependable performance has been established 


in a wide range of these applications. 





In trucks and construction equipment, too, Hyatt’s Barrel 
Bearing operates with full efficiency under conditions of 
heavy, multiple-direction loading. Unique roller and race 
design distributes the load over large areas of contact. 





Hyatt’s new plant, in Clark Township, N. J., is among the 
most modern in the world. New equipment makes pos- 
sible advanced manufacturing processes, and research 
facilities are the finest in the bearing industry. 


NEW JERSEY 


ROLLER BEARINGS 


HARRISON, 


25 
former sales executive of White 
Motor Co. He headed Ball Motor 
Co., Sacramento, Calif., from 1943 
to 1951. For the past two years he 
had been general manager for the 
Buick dealer at Fairfield, Calif. 
+ + * 


Brown Guides Sales Staff 


E. L. Brown has been appointed 
sales manager of Bragg Auto Co., 
Inc. (Chrysler - Plymouth), 324 W. 
Broadway, West Memphis, Ark. 


‘Man of Year' 
Cleveland K. of C. Group 


Honors Emerson 


Donald W. Emerson, sales man- 
ager of Brooklyn Nash, Cleveland, 
has been named “Man of the Year” 
by the Greater Cleveland Knights 
of Columbus organization. 

Emerson, his wife and two 
daughters were feted at a K of C 


luncheon. 
* * a7 


United Motor in Tampa 


Bought by Websters 


United Motor Co., Inc. (Chrysler- 
Plymouth), Tampa, Fla., has been 
purchased from John Garrity by 
Hal Webster sr., and Hal Webster 
jr. The new owners have announced 
plans to expand the shop and re- 
place and renew shop equipment. 

* * * 


Packard for Pair 


R. D. Vaughan and G. H. Berthy 
have purchased the Charleston (W. 
Va.) Packard dealership and serv- 
ice facilities. The new owners will 
operate as Broad Street Packard, 


Inc, 
ef * * 


Miles to Build 


Miles Motor Co, (DeSoto - Plym- 
outh - International), Plant City, 
Fla., plans to construct a new 
building to house shop, office, parts 
department and showrooms. 

+ /” a 


McComas Buys Conley 


Cc. V. McComas, Ford dealer of 
Spearville, Kans., has purchased 
Conley Motor (Ford), Concordia, 
Kans. Name of the new firm is 
McComas Motors. The dealership 
had been operated by members of 
the Conley family since 1917. 

* * * 


Doerr Remodels 


A. A. Doerr Sales & Service 
(DeSoto-Plymouth), Larned, Kans., 
has remodeled its building. The 
showroom has been enlarged. 

* x * 


Phipps Chevrolet Presents 


Pickup to Future Farmers 


Phipps Chevrolet Co. Plant 
City, Fla., has presented a 1953 
Chevrolet pickup truck to the 
Turkey Creek chapter of the Fu- 
ture Farmers of America, 

In the absence of W. H. Phipps, 
owner, the truck was delivered 
by L. C. Harrell, sales manager. 

” * * 


Grand Junction Dealership 
Hit by $100,000 Fire 

A $100,000 fire recently swept 
Central Chevrolet Co., Grand Junc- 
tion, Colo. Co-owner Charles A. 
Wilsea estimated the loss of new 
parts alone at $60,000. 

The roof collapsed, and smoke 
and water did extensive damage to 


the showrooms and shop. 


* * * 


Pontiac Deal Set Up 


Ableson & Heywood, Iola, Kans., 
has been named the new Pontiac 
dealer in that area. The firm is 
owned by Charles Ableson and 
Kenneth G. Heyweod. 

* x * 


Shalz Gets Dodge 


Shalz Motor & Implement Co., 
Colby, Kans., is the new Dodge- 
Plymeuth dealership in that area. 
The firm is owned by Sid Shalz, 

* * * 


Flanary at Midway 

Gordon Flanary has been named 
used-car manager of the Midway 
Chevrolet Co., St. Paul, Minn. Flan- 
ary has been associated with sev- 
eral large dealers in St. Paul previ- 
ously, 

* + * 


Adamson Adds Shop 


Adamson Cadillac-Olds Co. has 
opened a $40,000 paint and body 
shop adjacent to its quarters at 304 
E. Market St., Greensboro, N. C. 
Owner E. B. Adamson says the 
new structure also will contain lu- 
brication and washing facilities. 
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Lawsuits Affecting Dealers ... 
Court Decisions 


By Leo T, Parker 
Attorney at Law 
A READER asks this question: 
“If two automobiles have a col- 
lision at or in a street intersection, 
which driver is liable?” 

According to a leading higher 
court decision, the driver of an auto 
may enter an unobstructed street 
intersection and trust drivers of 
other vehicles to avoid a collision. 

For example, in the late case of 


N. C. Speeders Face 


2 Police Traffic Ruses 


The North Carolina State High- 
way Patrol] will try out two plans 
in its efforts to cut accidents 
and nab speeders. 

“Saturation” patroling of the 
most dangerous highways will be 
put into effect on weekends. 

At the same time, 10 mechani- 
cal speed zones will be set up to 
clock the speed of a vehicle over 
a 100-yard area. 









































Albert v. St. Louis Public Service 
Co., 227 S. W. (2d) 499, the testi- 
mony showed that a motor vehicle 
was being driven by one O’Connor. 

O’Conner reached a point where 
Madison St. intersects Twenty-sec- 
ond St., and after looking in both 
directions and seeing no vehicles 
approaching his line of traffic, he 
started through the intersection, 
accelerating his speed. 

When the vehicle was partly 
past the center line of Madison 
St., it was struck in the center 
by an eastbound bus, The bus 
pushed the vehicle onto the side- 
walk, knocking down a lamp 
standard and killing one of O’Con- 
nor’s assistants, 

In subsequent litigation the low- 
er court held that since O’Connor, 
after entering the intersection, was 
struck by the bus entering the in- 
tersection, he did not have the duty 

to continue watching both direc- 
tions after entering the intersection, 
and could assume that the bus 


would yield him the statutory right! ploye for $50,000. Then the court 


of way. O’Connor therefore was not 

contributorily negligent as a matter 

of law for failing to see the bus. 
Also, see 235 S. W. (2d) 347, which 


upheld this same law. 
- * * 


Army Truck in Collision 

ONSIDERABLE discussion has 

arisen from time to time over 
the legal question: “If a U. S. Army 
truck collides with a privately 
owned automobile, is the U. S. 
liable?” 

According to a late higher court 
decision, the answer is: The U. S. 
is liable in damages for an injury 
caused by negligence of the driv- 
er of its motor vehicle, if the 
employe was acting within the 
scope of his employment; and the 
U. S. can sue and recover dam- 
ages from the employe. 

For example, in United States v. 
Lushbough, 200 Fed. (2d) 717, it 
was shown that a motorist sued the 
U. S. for injuries received in a col- 
lision with a U. S. Army truck 
driven by a Government employe. 

* * + 


U. S. Held Liable 


i ye court entered a judgment in 
favor of the motorist against 
the U. S. and also against the em- 





Get 50% 





South Dakota Group Picks Officers— 


The gavel of the presidency of the South Dakota Auto Dealers Assn. is passed on 
by W. E. Cumming (left), outgoing president, to his successor, C. J. Hogan, of Rapid 


City. Fores Frie (right), Brookings, supervi 


awarded the U. S. a judgment 


against the employe, for the full 


amount of the $50,000 damages | 


awarded the motorist. 
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* Nokorode is concentrated —no excess solvent. 
You spray Nokorode to %” thickness—and it 
dries to almost %”. It’s made entirely by Lion 
under U.S. Patent 2393774, assuring controlled 
uniformity, controlled quality. Nokorode goes 50% 
farther, yet costs no more than ordinary under- 
coatings. That means 50% more profit for you. 
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—no troublesome “blobs’’. . 


smooth application 
. flows freely, per- 


mitting steady pressure in the gun. There’s no 


lost time due to lost pressure. 


Nokorode is stable, made of highly compatible 
materials—won’t separate in storage, won’t clog 
guns or hoses. You avoid unnecessary clean-up 
jobs—you save man-hours and money. 
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on higher profits 
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A later higher court reversed | 


ses the exchange. 


this judgment because further 
testimony showed that the em- 
ploye was not acting within the 
| scope of his employment when 
the collision occurred. 

However, the law is established 
that the U. S. may be held liable 
|}in damages to a motorist injured 
by collision with an Army motor 
truck, but the U. S. can sue and 
recover from the employe the dam- 
ages it paid out due to the em- 
ploye’s negligence. 








‘Embarrassment’ 


Of Buyer Costs 
U.C. Firm $2,680 


TORONTO.—In a malicious- 
|prosecution action against a 
|Toronto used-car dealer, Gordon 
| Yearsley, of Baltimore, Ont., has 
|been awarded $2,680 by a County 
{court jury. 

Yearsley sought $5,000 com- 
| pensation for the “embarrassment” 
jhe suffered when he was arrested 
for fraud on information supplied 
|to police by Fred Switzer, owner 
of North View Motors. 


Switzer filed a complaint against 
|Yearsley last year when the latter 
; Stopped payment on a $50 check he 
|issued as downpayment on a 1937 
jauto he bought from North View 
|Motors. After spending one night 
in jail, Yearsley was tried and ac- 
|quitted of the charge. 
| He told the court he had agreed 
|to buy the car for $250 and made 
|the downpayment. The car broke 
|down several times on the way to 
|Baltimore, however, so he tele- 
|phoned Switzer and told him he 
|didn’t want it. He also telephoned 
|his bank and stopped payment on 
|the check. 

Switzer sent a mechanic to repair 
|the car, but Yearsley told him he 
| was no longer interested. 





Radiator Specialty Names 
> District Representatives 


Appointments of five district 
representatives in its Solder Seal 
line have been announced by Radi- 
ator Specialty Co., Charlotte, N. C., 
according to Herman Blumenthal, 
vice-president. 

G. J. Steffan has been assigned 
'the Detroit district, and O. S. Hoe- 
nig the New York City territory. 

T. H. Williams will cover the 
|St. Paul district, J. S. Volz the 
Louisville district, and W. B. Orms- 
|by the Dallas area. 


| 


Rudolph’s Ups Jewell 

Jimmy Jewell has been promoted 
|from salesman to sales manager of 
| Rudolph’s Chevrolet, Phoenix. 
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| Rules were drawn up by John T. 


T was the origin of the 
“World’s Serious” (as Ring 
Lardner used to dub the annual 
event in his inimitable sporting 
page vernacular), which celebrated 
its 50th anniversary in New York 
last week? 

(Gosh, I wonder if I show my 
age.) 

It really started in 1905, about 
the time I was writing a series for 
Collier’s on professionalism in 
college football, entitled “Buying 
Football Victories,” and my pal, 
Harry Ford, who afterwards built 
the Saxon car, was “ ‘doin’ base- 
ball,” for the old Chicago Inter 
Ocean. Remember ... “the only 
newspaper that dares to print the | 
news,” a phrase which George Ade, | 
in a talk before the Chicago Press | 
Club, revised to read: “The Inter | 
Ocean, the only newspaper that 
dares to print the Inter Ocean.” 
Ring Lardner, a lad from Niles, | 
Mich., was doing baseball on the | 
Chicago Tribune. 

A “hassle” had developed in the | 
east between Ban Johnson, | 
father of the infant American 
League, and John McGraw, the 
pugnacious umpire-baiter (who 
would fight at the drop of any- | 
body’s hat). McGraw, after a 
quarrel with Johnson, had quit 
one of the first American League 
teams (Baltimore) and became | 
the mighty manager of the New 
York Giants in the National | 
e. 
Harry Ford and I were somewhat 
confused in our loyalty, what with | 
our contempt for John McGraw, 
our friendliness for Johnson, and | 
our brotherly love for a lad from | 
Bucknell, named Christy Mathew- | 
son, who had been moved from first | 
base to the pitcher’s box by Mc- | 
Graw. 

Mattie was a big husky boy from 
the “sticks”—tousle haired, knock- 
kneed, steady, shrewd and nearly 
unbeatable at checkers, cards, dice 
or any gambling game. 

But he won 30 or more ball- 
games each year and never violated 
a rule which his mother had taught 
him. He never played ball on Sun- 
day—and he was our fraternity 
brother. 





- 
Pickup Series of ’03 
Geasacrs might tell you that 
the first World Series was 
played before 1905, but your in- 
formant’s name would not be Mc- 
Graw. True, a “pickup” series had 
been played between the cham- 
pions of the two leagues in 1903. 
The American League had come of | 
age. Boston challenged the Pitts- 
burgh club of the National League 
and won the “world championship” 
by five games to three, behind the 
great pitching of Cy Young and 
Bill Dineen. 

There was no post-season game 
in 1904. McGraw literally spit in 
the face of the American League. 
But in 1905, when Boston won the 
American League race again, it 
challenged the Giants to a post- 
season series. The cooler heads 
and the growing commercial 
strength of the American League 
forced a compromise at _ Iast. 
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Brush, principal owner of the 
Giants and McGraw’s boss. The 
rules were arranged in a form 
under which the Series has been 
played since. 

New suits for the Giants were 
provided. The boys chipped in for 
a $500 diamond ring for Mathew- 
son, the incomparable Mattie who 
had just pitched the team to the 
pennant with 31 victories. Even 
McGraw made a noble gesture. A 
terror to umpires all year, he 
agreed to stay on the bench with 
his mouth shut while they were 
playing the “white elephants” from 
Philadelphia (as he called them). 


* * * 


Covered First Series 


Y DINT of wangling through 

the “advertising exchange 
credit” department of the Inter 
Ocean with a slight “assist” from 
Collier’s, Harry Ford and I “made” 
the series. But if it hadn’t been for 
the goodwill of the newspaper boys 
and the happiness of that hell-roar- 
ing gang on the train, we’d have 
had a long walk back to the streets 
of Chicago. Newspaper lads will 
know what I’m talking about .. . 
with George M. Cohan, Jim Cor-| 
bett, DeWolfe Hopper, Diamond 
Jim Brady and the rest doing the | 
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beatable. He beat the As 8 to 0, 
allowing only four hits, It was 
the thing that makes that first 
World Series glorious in all base- 
ball history. Every game, like 
Mattie’s first one, was to be a 
shutout, Nothing like it has 
happened since. 

But Philadelphia had one day... 
Tuesday, A young Chippewa Indian, 
Chief Bender, was a redskin with 
prior rights, and he knew it. Calm- 
ly ignoring the blare of “tammany” 
from the Giant bands, he shut out 
the Giants and outpitched the great 
Iron Man Joe McGinnity, 3 to 0. 


P. S. After the last game which 
Mattie also won (he mowed them 
steadily down ... the score was 
2 to 0), McGraw and his Giants 
knew what the loving crowd would 
do to them if they got their hands 
on them. They scooted from the 
field like rabbits as Dahlen threw 
out Lave Cross to end the game 


Nash Gives Them a Hot Time on Ice— | 
jand the Series. 


An ice show on its own $80,000 portable skating rink is now being presented by 
Nash at the Texas State Fair in Dallas and will run through Oct. 25, with three out- 
standing figure skaters performing five times daily, according to H. C. Doss, sales Se eee ere eared 
vice-president. The entire line of Nash cars is on display. O’Brien in New Job 

Walter T. O’Brien jr., formerly 
| new and used-car dealer on Morton 
pitching never seen before and | St. and Gallivan Blvd., Dorchester, 
never to be seen again, Eddie | Mass., is now associated with the 
Plank, for the Athletics, pitched | sales department of Pontiac Co., 
well enough but Mattie was un- _ Inc., 617 Columbia Rd., Derchester. 


“pouring” and signing the meal| dominated it by an exhibition of 


checks, (Those were the days when 
all the world was young... before 
taxes.) 

Mattie pitched the first game; 


CHARGERS AND TESTERS 


Get Set for fast 6-12 volt automatic charging, plus ac- 


curate 20-second ‘“‘PusH-BUTTON’”’ test and battery analysis. 


for making individual Cell Check... Fast 
Charging ... Battery Boosting...Slow Charging...a 
Marquette Charger does them all! 


Get Set to Burp BiccER Profits by selling more new 


batteries. Be the first to provide both 6 and 12 volt battery 
service. 


ASK YOUR JOBBER 
SALESMAN FOR 
A DEMONSTRATION! 


He will show you the famous Mar- 
quette 20-second “‘Push-Button”’ test 
that Sells New Batteries on the spot! No 
obligation of course. 


FREE BOOKLET) gare 
siavem — (_ON BATTERY CARE | care 


Model 205 70-45 Amps. 


6-12 Volts 
i 80-60 Amps. 
| 


MARQUETTE MFG. CO., INC. 
307 East Hennepin Avenue, 
Minneapolis 14, Minn. 


Gentlemen: Please send me your free booklet on 
Battery Care and Service. 


20-12 Amps. 


Ss, 


307 East Hennepin Avenue + Minneapolis 14, Minn. 





DODGE ROYAL V-8 FOUR-DOOR SEDAN 


The Dodge with More than ever Before! 
More to it... More in it... More of it! 


The elegant new Dodge for °54 offers more sales opportunities than ever 
before! It opens up a whole new segment of the selling market. 


Championed by the luxurious new Royal V-8 series, and the new stepped-up 
Red Ram 150 V-8. Dodge provides a whole host of new advantages destined 
to crown its remarkable 1953 record of economy and performance firsts with 


exciting new lustre . . . new and increased buyer demand. 


New Full-Time Power Steering . . . new fully automatic PowerFlite Drive .. . 


new Color-Harmony interiors highlighted by lustrous Jacquard fabrics . . . 
and new stunning over-all styling add up to more built-in value—more car 
for the money! Here’s extra value that only Dodge provides! 


Yes, in every way the 54 Dodge is truly the Dodge with more than ever 


before. There’s more to it... more in it... more of it! 


Here’s the all-around car for all America—the profit-building. sales-winning 


beauty designed specifically for every prospect's purse and purpose! 


Only Dodge Offers 3-Way Dealer Profits—from a single sales agreement 


Dodge and Plymouth cars and Dodge “Job-Rated” 
trucks (sold only by Dodge Dealers) form a triple- 
profit opportunity enjoyed by Dodge Dealers alone 


WRITE TODAY FOR COMPLETE DETAILS . 


—from a single sales agreement! A limited 
number of Dodge Triple-Profit Opportunities are 
now open. Why not inquire about them? 


DODGE DIVISION, CHRYSLER CORPORATION, DETROIT 31, MICHIGAN 





tw 54 


DODGE 


The Action Car for Active Americans 


Specifications, equipment and prices subject to change without notice, 


woe 


NEW FULLY AUTOMATIC POW ER- 
FLITE DRIVE delivers more accelerat- 
ing power more smoothly than any other 
automatic transmission built. Here is the 
latest development in no-shift driving. 


NEW DODGE FULL-TIME POWER 
STEERING with Direct Wheel Control 
provides more positive response, greater 
mastery of every driving situation. Sim- 
pler design means trouble-free operation. 


STEPPED-UP RED RAM 150 V-8— 
America’s top economy “8’’— now stepped 
up to 150 h.p. for improved performance 
and economy, too. It won top honors in 
53... is now greater than ever. 


ELEGANT NEW “COLOR-HAR- 
MONY” INTERIORS feature luxurious 
new Jacquard fabrics—the finest weave 
ever featured by a car in the Dodge price 
class. Here’s new beauty and classic style! 
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Auto Advertising 


The old question of whether new- 
car dealers should be forced to pay 
a national rate on advertising in 
their hometown newspapers has 
cropped up again—this time at the 
fall convention of the Interstate 
Advertising Managers Assn. in An- 
napolis, Md. 

Most papers charge the national 
rate, contending that it is essen- 
tially manufacturers’ money, but 
the convention was told that 
more and more dealers are ask- 
ing for the local rate because the 
advertising originates locally. 

Several papers admitted they 
would give or are now giving local 
dealers the local rate on new-car 
advertising. Others defended the 
national rates as an “established 
practice.” 

John T. Schofield, of the Bridge- 
ton (N.J.) Evening News, speaking 
in favor of local rates for local 
dealers, said: 

“Why put a penalty on a local 
dealer? If we are going to have 
a national rate for him because 


he happens to be selling new cars, 
why not have a stove rate, a 
stocking rate, an underwear rate, 
or a rate for any other national 
product?” 

George S. Fitzroy, of the Julius 
Mathews Agency, warned that a 
breakdown in the national rate 
would be serious for newspapers 
because “local dealers would be 
using money received from manu- 
facturers for many things other 
than advertising.” 

Holmes N. Nale, of the Altoona 
(Pa,) Mirror, said it is an old, 
established custom to charge new- 
car advertisers the national rate, 
and “to break down this custom 
will have serious consequences.” 

. ° * 


Chrysler Honors Nurses 
Chrysler Corp., in cooperation 
with its Plymouth, Dodge, DeSoto 
and Chrysler dealers, is using a 
double-page ad to pay tribute to 
the nation’s more than 500,000 
nurses in the October issue of 


the American Journal of Nursing, 
the Oct. 12 issue of Life and 
several other publications. 


A poem by Edgar A. Guest 
eulogizing the nurse is repro- 
duced, with a footnote offering 
reprints suitable for framing. 
McCann - Erickson prepared the 
special spread. 

+ 


DMAA Elects New Officers 


Lawrence G. Chait, director of 
list research, Time, Inc., was elec- 
ted president of the Direct Mail 
Advertising Assn. at the associa- 
tion’s 36th annual conference last 
week in Detroit. 

Other officers elected by the 
board of governors were: Charles 
S. Downs, vice-president of adver- 
tising and public relations, Abbott 
Laboratories, Chicago, American 
vice - president; Howard S. Mark, 
advertising manager of Robert 
Simpson & Co., Ltd., Toronto, Ca- 
nadian vice-president; Arthur W. 
Theiss, director of publicity and 
advertising of Minnesota Mutual 
Life Insurance Co., Inc., St. Paul, 
secretary, and Herbert Buhrow, 
manager of the industrial and busi- 
ness book department of McGraw- 
Hill Book Co., treasurer. 

Newly elected members to the 
DMAA board were: A. M. Ander- 








DuPont Launches Antifreeze Campaign— 


An extensive promotional campaign, culminating in Antifreeze Week Oct. 12-17, 
has been launched by E. |. duPont de Nemours & Co., Inc., for its products Zerone 


and Zerex. Discussing the sales program 


at a meeting in Niagara Falls, Ont., are 


(from left), T. A. Parriott, assistant antifreeze sales manager; J. A. Walker, district 
sales manager; R. D. Scheer, antifreeze sales manager, and C. D. Bell, assistant sales 


director of the polychemicals department. 


son, executive vice-president of 
Reuben H. Donnelley Corp., Chi- 
cago; Luther A. Breck jr., president 
of Breck’s of Boston; William R. 
Merriam, vice-president and public 
relations director of Federation for 
Railway Progress, Washington; Tad 
R. Meyer, advertising and public 


relations manager of Nekoosa-Ed- | 
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RINSHED-MASON Co. 


Enamel 
Combination 






RINSHE 


MASON CON 
AUTOMOTIVE LACQUERS AND UN 


pe DETROIT. MICH 


S DUST FREE 
BRUTY. 


~@ New Fast Drying Combination 





requires NO EXTRA EQUIPMENT! 


>@ NO ANNOYING ORANGE PEEL! 


~@ MORE PAINT JOBS PER DAY! 


~@ ASK YOUR R-M JOBBER! 






5935 MILFORD AVENUE, DETROIT 10, MICHIGAN 
1244 N. LEMON STREET, ANAHEIM, CALIFORNIA 


in Canada: Standard Paint & Varnish Co., Ltd., Windsor, Ont. 
Manufacturers of passenger and commercial car lacquers, enamels, primers, surfacers, tinting colors, thinners, removers, rubbing compounds, etc. 


wards Paper Co., Port Edwards, 
Wis.; William H. Beatty, vice-presi- 
dent of R. L. Polk & Co., Detroit, 
and Paul J. Bringe, sales manager 
of Milwaukee Dustless Brush Co., 
Milwaukee. 

* 


* * 
Geyer Elects 2 Aides 


Cornelius Du Bois and Joel Mc- 
Pheron have been elected vice- 
| presidents of Geyer Advertising, 
Inc., B. B. Geyer, president, an- 
| nounced. 

Du Bois has been director of 
research development since he 
joined the agency in 1951, while 
| McPheron joined the agency as 
| an account executive in 1950. 

s * * 


New Auto-Lite Ad Program 


Electric Auto-Lite Co. is stress- 
| ing the firm name together with all 
| Auto-Lite products in a new series 
of advertisements appearing in 
|September publications. 

A different product is being given 
major visibility in each advertise- 
ment, with other products in the 
| background, according to D. B. 
|Seem, Auto-Lite’s director of ad- 
vertising. A similar policy has been 
in effect on radio and television for 
some time. 

Advertisements in automotive 
trade and fleet publications will 
follow the same plan and rotate 
eee visibility, but in these pub- 

lications the company will continue 
to have some advertisements de- 
| voted exclusively to a single prod- 
uct. 





* * * 


‘Heet Advertising Increased 


The Heet division of DeMert & 

| Dougherty, makers of gas - line 

anti-freeze, is launching the larg- 

| est advertising campaign in its 

| history, according to a division 
announcement. 

In addition to national maga- 
| gine and local newspaper adver- 
tising, the company also plans 
considerable outdoor advertising. 
A more extensive television cam- 
paign also is planned, the com- 
pany said. 


* * 


Pittsburgh Sports Aired 


Some 175 Pittsburgh zone Chev- 
rolet dealers are sponsoring one of 
the largest dealer- backed pro- 
fessional and collegiate sports 
broadcasting schedules in the east. 
The Pittsburgh zone is bounded by 
Franklin, Pa.; Petersburg, W. Va.; 
Oakland, Md.; Altoona, Pa., and 
Barnesville, O. 

In addition to having televised 
the Pittsburgh Pirates home base- 
ball games, the dealers also are 
sponsoring both radio and tele- 
vision coverage of six Pittsburgh 
Steelers “away” football games, 
several college football games and 
nine Duquesne University basket- 


ball games. 
* . * 


New Account for Benham 
Morysville Body Works, Boyer- 
town, Pa., has appointed Benham 
Advertising Agency, Inc., Phila- 
delphia, to handle the promotion 
and national advertising of its cus- 
tom and standard utility and line 
| bodies for trucks. 
* * . 


Names 

Richard L. Tobin has been ap- 
pointed director of public affairs of 
ithe New York Herald Tribune. He 
has been with the newspaper since 
1932. 


Ralph N. Swanson has been ap- 
pointed as editor of People and 
Places, a monthly magazine Amer- 
ican Colortype Co. publishes for 
| DeSoto-Plymouth dealers. 
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Profits Tied to Good Fi inancing 


JEFFERSON CITY, Mo.—Dealer 
profits often depend on the final 
results of time-payment financing 
and the rules for good financing 
seldom change, says Paul Bosch, 
vice-president of the Exchange Na- 
tional Bank here. 

Properly financed deals produce 
a minimum of repossessions, rea- 
sonable profits and a high degree 
of customer satisfaction which is 
the basis of repeat business, 

Bosch says. 

Here are some of the rules which 
Bosch says cannot be relaxed if 
profits and safety are to be con- 
sidered. 


Each loan applicant must be 
checked carefully for present credit 
standing, past record of payment 
and ability to pay, he says. 

The good deal must start with 
the proper downpayment and time- 
payment structure. While they are 
somewhat flexible, they must be 
held to certain standards, Bosch 
says. The downpayment on a new 
car must be at least one-third in 
cash or cash and tradein. A tradein 
must not be accepted for more than 
its book value. 


Bosch believes that all automo- 
bile contracts should be paid out 
in 24 months. Customers may 
often be asked to take only 18 


GM Shareholders 
Boost Pensions 


For Hourly Rated 


WILMINGTON, Del. — Share- 
holders of General Motors last 
week approved amendments to the 
pension program for hourly-rate 
employes, increasing monthly 
pensions from $1.50 to $1.75 per 
month for each year of service up 
to 30 years. The vote was 66,412,752 
shares to 732,123. 

The amendments were announced 
last May to become effective June 
1, subject to approval of the share- 
holders. 

Shareholders also approved a 
similar increase in the minimum 
benefit under the noncontributory 
part of the retirement program for 
salaried employes. 

GM has received rulings from the 
commissioner of internal revenue 
to the effect that both the hourly- | 
rate plan and the salaried program, 
as amended, will continue to 
qualify as exempt plans under the 
Internal Revenue Code and that 
the corporation’s contributions will 
continue to be deductible for 
Federal income tax purposes. 


Superior Coach 
Renames Plant 


LIMA, O.—Superior Coach Corp.’s 
school-coach manufacturing plant 
at Kosciusko, Miss., formerly 
known as the Pathfinder division, | 
henceforth will be known as the| 
firm’s southern division, according 
to J. H. Shields, president. 

Pathfinder will be retained as the 
name of a leading model of coach 
built by the division, Shields said. 

Superior also has plants here and 
in Oakland, Calif. 


Kearney Adds L-M Deal 


Frank Kearney has purchased | 
the Lincoln-Mercury business at | 
New Ulm, Minn., from Roy John- 
son, owner of Johnson Motor Sales, 
Inc. The dealership is now known | 
as Kearney Motor Sales. Johnson 
also will continue to operate John- 
son Motor Sales, Inc. 
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months if their financial structure 
indicates that they can handle it. 
On used cars the bank wants a 


Quebec Coach Owners 


Reelect Lemelin President 

SHERBROOKE, Que. — Nazaire 
Lemelin, of Levis, was reelected 
president of the Quebec Motor 
Coach Owners Assn. at its three- 
day convention here. 


Other officers elected were: Honor- 
ary presidents—Dr. Gustave Beau- 
det, Charlesbourg; Theodore Carier, 
Shawinigan Falls, and Donat Bour- 
geois, Drummondville; vice - presi- 
dents — Rock Tremblay, Quebec 
City, and Paul Cloutier, Montreal; 
secretary — Wilbroad Brerer, Que- 
bec; treasurer — Alphonse Proteau, 
Quebec; directors—Lucien Linteau, 
St. Antoine de Tilly; Eugene Du- 
pont, Beaupre; Joseph Archam- 
beault, St. Hyacinthe; Rolland 
Langlois, Montreal; Roger Carier, 
Shawinigan; J. C. Beaudet, Sher- 
brooke, and E. V. Carier, Val d’Or. 


McUUAY: 
NOAH 








Tried, and proved for over 


minimum downpayment of 50 per- 
cent of the book value and the bal- 
ance in 15 to 18 months. In no cases 
are balloon notes accepted and no 
notes are accepted for downpay- 
ment, 

“One of the delicate problems of 
operating on a falling market,” says 
Bosch, “is to set up a time-pay- 
ment schedule which will keep the 
customer’s equity substantially 
larger than the unpaid balance. 
This is one of the oldest rules for 
time-payment financing but it is 
still important. 

“When the car is worth less on 
the market than the unpaid bal- 
ance the financial institution and 
the dealer are headed for trouble. 

“The dealer needs to know as 
much as possible about prices and 
conditions as far in advance as he 
is willing to finance. Two years 
ahead is too far to forecast under 
certain conditions and no one can 
ever tell what it will be in 30 to 36 
months. 

“The only safety feature on 
standard financing is to keep the 


40 years, the performance 
of McQuay- Norris piston 
rings is assured...and they 
are specifically engineered 
to meet every requirement, 
no matter how exacting. 


McQUAY-NORRIS MANUFACTURING CO. 


ST. LOUIS 10. MO. 


downpayment high enough and the 
notes current.” 


Bosch warns that every dealer 
should be fully cognizant of his cost 
of doing business and include his 
overhead in every deal. The prac- 
tice of meeting this pressure with 
softening of terms is a fallacy that 
leads to bankruptcy because the 
road to profits is not in that direc- 
tion, he says. 

“Every new or used car that 
remains in the dealer's hands 
longer than 30 days and every 
customer’s note that is 30 days 
past due shaves the profit dollar 
thinner,” Bosch says, “and the 
main concern today is the dimin- 
ishing size of the profit margin.” 
He advises reduction of inven- 

tories and extra sales effort with 
a quick separation of questionable 
and solid deals. 


Bosch has been connected with 
automobile financing for more than 
30 years and can recall the situa- 
tion in the ’30s when many dealers 
went out of business. 

Long-time financing, low down- 
payments, balloon notes and ques- 
tionable deals contributed to the 
distress, while those who held the 
line on downpayments and terms 
were usually much better able to 
ride out the storm, Bosch said. 











Consistent Aid— 


(left), 
Pontiac Co., Chattanooga, Tenn., has been 
Presenting student driver cars to local 


C. E. Freeman jr. of Freeman 


schools since 1937, with the exception 
of the war years. Here he turns over an- 
other car to Instructor Wendell Hudson, 
while L. G. Derthick, of the school system, 
looks on. 





| More than 100,000 persons read AUTO- 
| MOTIVE NEWS every week! 

















K-S-M Products, Inc., manufac- 
turers of arc welded studs and 
stud- welding equipment, has 
opened sales engineering offices in 
Denver and San Francisco. 

S. G. Kern has been named to 
head the Denver office. The San 
Francisco office is in charge of 
Robert F. Chapman. : 


Clevite Appoints Brown 


Director of Marketing 


Willard W. Brown, formerly as- 
sistant to the president of Clevite 
Corp., has been appointed director 

_ of marketing, 
, John W. Dixon, 
executive vice- 
president, an- 
nounces. 

Brown will pro- 
vide marketing 
information and 
counsel for the 
Clevite manage- 
ment and for 
managements of 
the company’s 
operating di- 
visions, which include Cleveland 
Graphite Bronze Co.; Brush Elec- 
tronics Co.; Harris Products Co.; 
Clevite Service, Inc.; Clevite, Ltd. 
(Canada), and Transistor Products, 
Inc. 





WwW. W. Brown 


* * * 
Grey-Rock Names Ralston 
Chief Field Engineer 


James A. Wheatley jr., sales man- 
ager of Grey-Rock division of Ray- 
bestos - Manhattan, Inc., has an- 
nounced the appointment of Robert 
Ralston as chief field engineer. 

Ralston has a background of 14 
years in the friction material busi- 


ness. 
* * * 


Proto Tools Picks Bandoli 


To Coordinate Divisions 


Consolidation of the sales divi- 
sions and the marketing and re- 
search divisions of Proto Tools and 
all subsidiaries 
under the leader- 
ship of Vice- 
President Marvin 
S. Bandoli has 
been announced 
by Morris B. Pen- 
dleton, president. 


pac 
president of sales, 
marketing and 
distribution, Ban- 
doli will direct M. S. Bandoli 
and coordinate all sales, merchan- 
dising, advertising, sales promo- 
tion, marketing and research activ- 
ities for Proto Tools, Los Angeles; 
P & C Hand Forged Tool Co., 
Portland, Ore.; Penens Corp., Schill- 
er Park, IIL, and Proto Tools of 
Canada, Ltd.,. London, Ont. 
= 


Klessig to Direct Engineering 


For Airway Products 


J. L. Stinson, president of Air- 
way Products, Inc., producer of 
power-steering cutoff valves and 
pumps, has annnounced the ap- 
pointment of Ernest F. Klessig 
as director of engineering. 

Klessig was formerly executive 
design engineer at Vickers. He is 
credited with designing a pump 
which is now used on most ve- 
— equipped with power steer- 
ing. 

* * ” 


Textileather Appoints 


Dixon and Naylor 


Omer L. Dixon, a veteran of 28 
years with Texti- 
leather Corp., 
Toledo, has been 
named industrial 
sales manager of 
the company. 

Lester F. Nay- | 
lor has been 
named product 
manager with re- 
sponsibility for| 
merchandising 
Textileather prod- 





Omer L. Dixon 





ucts to manu- 
facturers of 
furniture and allied products. 
oe e * 
Cone-Drive Names Douglas 
Representative in East 
Walter H. has been ap- 


pointed representative of Cone- 
Drive Gears, division of Michigan | 


Auto Personnel 


Tool Co., in northern New Jersey, 
northeastern Pennsylvania, down- 
state New York and New York 
City, Fred E. Birtch, general man- 
ager, has announced. 

Douglas had been a sales engi- 
neer for the Detroit firm for the 
last seven years. 


* » * 


Sherry Goes to Buick 
As Purchasing Aide 
James J. Sherry jr., has joined 
Buick as an assistant director of 
Purchases, according to Ivan L. 
Wiles, Buick general manager. 
Sherry, now assistant director 
of purchases in General Motors 
Purchasing and Salvage Section, 
has been with GM since his grad- 
uation from Notre Dame Univer- 
ity in 1936. 


* * * 


Hollingshead Promotes 


Wheatley to Vice-President 
Leon M. Wheatley, assistant to 

the president of R. M. Hollingshead 

Corp., has been named a vice-presi- 
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dent, according to Wilbur H. Nor- 
ton, president, 

Wheatley will continue in his 
former duties and also take over 
administrative duties. He joined 
the company in 1952. 

om * * 


National Motor Bearing 


Promotes Zimmerman 

Ralph Zimmerman, a career 
product design engineer with Na- 
tional Motor Bearing Co., Inc., 
Redwood City, Calif., since 1942, 
has been promoted to chief prod- 
uct engineer for the company, it 
is announced by Alf EH. Werolin, 
vice-president in charge of ad- 
ministration and planning. 

Zimmerman affiliated with NMB 
soon after graduating from the 
University of California. 

. * * 

Cadillac Outlets Name 
Roberts and Rieke 


A, F. Madison, general manager 
| of Madison Cadillac Co., distri- 
|butorship at Little Rock, Ark., has 
|announced the appointment of 
Kenneth Roberts as wholesale man- 
| ager. 

Appointment of Lawrence E. 
Rieke as wholesale manager has 
been announced by J. F. Canepari, 





























general manager of Southern 
Motors, Inc., Cadillac’s Memphis 
distributorship. 

* - * 


American Bosch Entrusts 


Service Sales to Spicer 
Donald H, Spicer, vice-president 


|in charge of manufacturers sales 


for American Bosch Corp., Spring- 
field, Mass., is 


now also in 
charge of service 
sales, according 


to Donald P. 
Hess, president. 
W. C. Robinson, 
former service 
sales vice - presi- 
dent, is now 
heading con- 
struction of a 
branch plant in 
D. H. Spicer Columbus, Miss. 
American Bosch manufactures 


;}automotive and aviation electrical 


equipment, fuel injection equipment 
for diesel engines and various com- 
ponents for jet aircraft. 

* * * 


Tobin Named Representative 


For Gyro-Skid-Control 


B. O. Tobin has been appointed 
manufacturer’s representative in 











metropolitan New York, northern 
New Jersey and eastern Pennsyl- 
vania for Gyro-Skid-Control Co., 
Inc., Beverly Hills, Calif. 

Tobin, a specialist in automo- 
tive accessories, pioneered in sell- 
ing bumpers before they were 
standard equipment. 


* * * 
Spencer Names Warburton 


As Sales Manager 


Henry A. Warburton jr. has been 
appointed general sales manager 
for Spencer Mfg. Co., of Spencer, 
O., according to A. M. Booth, 
Spencer general manager. 


Warburton recently resigned as 
sales manager for Neapco Products. 
His new offices will be in Cleveland. 

a e + 


Marvel-Schebler Appoints 


3 to Key Executive Posts 


The Marvel-Schebler Products 
division of Borg-Warner Corp., 
Decatur, Ill, has filled three key 
executive positions. 

Those appointed were: S. S. 
Meadows, as vice-president and 
manager of the new Marvel- 
Schebler transmission department; 
Glen Bamberger, as works man- 
ager of the carburetor and aircraft 

(Continued on Page 33, Col. 3) 
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Dealer Agrees: ‘Never Had It So Good'— 

Stewart Jones, owner of Stewart Jones Motors (Studebaker), St. Petersburg, Fla., 
plays the most coveted role in a skit, “Scheherazade Never Had It So Good,” which 
was presented by the Womens Advertising Club of St. Petersburg before the Ad- 
vertising Federation of America in Cleveland. 


i 
' 
; 
: 


j Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 








Auto Personnel 


(Continued from Page 32) 


departments; and Edward Walsh, 
as assistant chief industrial engi- 
neer of the carburetor and aircraft 
departments. 

Meadows formerly was works 
manager of the Detroit trans- 
mission division of General Motors. 
Walsh was assistant to the manu- 
facturing vice-president of Globe 
Union, Inc., Milwaukee, and Bam- 
berger was with the Globe Stamp 
division of Hupp Corp., Cleveland. 

om 


* * 


McKay Named Vice-President 


In Kaiser-Willys Setup 


Election of L. S. MacKay as 
vice-president and an officer of 
Kaiser Motors Corp. and Willys 
Motors, Inc., has been announced 
by Edgar F. Kaiser, president of 
Kaiser Motors. 

MacKay joined the organi- 
zation as production purchasing 
agent for Kaiser-Frazer Corp. in 
1946, and in 1947 was named as- 
sistant director of purchases. 
Since 1949, he had served as di- 


rector of purchases for Kaiser- 


Frazer. 
* © ®@ 


Lane Joins Ethyl 


John C. Lane, former head of 
technical information services at 
the Georgia Tech Engineering Ex- 
periment Station, has joined the 
staff of the information services 
group of Ethyl Corp.’s research and 
engineering department at Detroit. 
Lane will assist in the preparation 
of technical publications having to 
do with the company’s research in 
the automotive-petroleum field. 

+. * * 


Arnolt Lists Changes 


In Executive Staff 


S. H. Arnolt, president of Arnolt 
Corp., Warsaw, Ind., has announced 
several executive changes. 

Following the resignation of C. 
W. Harrison because of illness, C. 
E. Cameron was advanced from 
assistant to chief engineer. 

J. R. Meyering has been elected 
treasurer and chairman of the 


...you quote monthly payments. Then you make music 


for the used car time-buyer. Instantly the price tag 
looks smaller. The purchase seems easier. The value of 
buying now is greater. 


When you close the sale, then tell your prospect about 
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a .-. Cornerstone for a Successful Future 
The GMAC Thrift-Guard Plan 
available only through General Motors Dealers: 
CHEVROLET « PONTIAC + OLDSMOBILE 
; BUICK « CADILLAC 
ae 


his benefits from the GMAC Thrift-Guard Time Payment 
Plan. Show him how its 4-square savings make 
ownership easier. Easier to arrange. Easier to pay. 
Easier to keep up. Easier in credit emergencies, 
everywhere he travels. 


This attractive GMAC Plan puts your deal on a sounder 
basis for the prospect and for you too. The sale that is 
properly planned is the sale that most often stays sold. 


When you use the GMAC Plan in a way that fits your 
prospect’s purse, you establish your own fair dealing. And 
you also enjoy: (1) Control of the whole transaction. 

(2) Gross from time contracts. (3) Extra business from 
satisfied customers. (4) Repeat sales from GMAC service— 
the plan that helps millions again and again. 
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newly organized executive com- 
mittee. J. V. Smyth was made ex- 
ecutive vice-president and a mem- 
ber of the executive committee, 

C. E. Phillips, sales manager of 
Autocessories, Ltd., and advertising 
manager for Arnolt, was elected 
vice-president. E, J. Lane was 
transferred from the New York 
office of Arnolt to the Washington 


office. 
e . ao 


Anderson Is Appointed 


Personnel Director 


Clyde R. Anderson has been ap- 
pointed director of personnel and 
industrial relations of Rinshed- 
Mason Co., De- 
troit manufactur- 
er of automotive, 
industrial and 
architectural 
paints. 

Anderson, a 
graduate of Kans- 
as State Univer- 
sity, has a back- 
ground in law 
and engineering. 
ee He is active in 
©. R. Anderson the Industrial 
Relations Assn. and is a director 
of the Northwest Detroit Ex- 
ecutives Club, 





eo = 
8 IH Employes Round Out 


Total of 120 Years with Firm 

The motor truck district man- 
agement of International Har- 
vester Co. was host at a banquet 
in Minneapolis honoring eight 
employes who have completed 120 
years with the company. 

E. E. Wood, of St. Paul, a na- 
tional fleet salesman, and O. T. 
Anderson, of Minneapolis, a lead- 
man in the service department, 
each have completed 25 years 
with the firm. 

M. J. Foss, Minneapolis branch 
mechanic, received a 20-year 
award. 


* * * 
Universal C.1.T. Shifts 


Jordan to Louisville 


O. C. Jordan has been named an 
assistant vice-president of Uni- 
versal C.LT. Credit Corp. and will 
head the firm’s 
newly created 
Louisville division 
office, it is an- 
nounced by L 
Walter Lundell, 
president, 

Jordan, trans- 
ferred to Louis- 
ville from Wash- 
ington, will su- 
pervise branch 
offices in Louis- 
ville, Lexington 
and Owensboro, Ky., and Johnson 
City, Knoxville and Nashville, 
Tenn. He has been with Universal 
C.LT. since 1940. 

a s 





- 
Carter Appoints Bragdon 


To Sales-Service Post 


Dudley A. Bragdon has been 
appointed manager of after- 
market sales and service for 
Carter Carburetor Corp. He 
succeeds Joseph L. McDonough, 
who r 

Bragdon has been advertising 
manager at Carter for a number 
of years and will continue in that 
capacity in addition to his new 
position. 

Vernon F. Thompson, Carter’s 
service manager, will continue in 
that position and, in addition, 
will assist Bragdon in executive 
duties. A 

- . 


Auto-Lite Names Kleine 


Walter D. Kleine jr., has been 
appointed district representa- 
tive of Auto-Lite Battery Corp. in 
the new San Antonio district, ac- 
cording to W. E. Blank, sales man- 
ager. Homer L. Luthy will continue 
to represent Auto-Lite in the Hous- 
ton area, : 

* * 


Walton Heads Fund Drive 


W. R. Walton, director of publi- 
cations for Studebaker, has been 
named to head the public relations 
committee of the St. Joseph County 
campaign for funds to expand Me- 
morial and St. Joseph hospitals at 
South Bend. 


* . * 


Kendall Elected 


John B. Kendall, manager of the 
Ford Motor Co, stamping plant in 
Buffalo, has been elected chairman 
of the western New York district 
of the Pressed Metal Institute, 
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prospect—that we close and com- 
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Merchandising a wee | 
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UY F. Johnson, Binghamton, 
N. Y., uses this as a cleanup | 
ad: “Brand new 1953 Hudsons now | 


Memos to Dealers 
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at cost... . WAY... 
: “Because we believe that 
By Bob Finlay dealers own an obligation to the 


motoring public and should not 
charge full price for a new auto- 
mobile that is 9 model-months 
as heat of competition is bring-, (Chrysler-Plymouth), South Gate, | ojq.” 

ing some good and bad ad-| Calif., has a different kind of Prices, including heater, all taxes 
vertising by dealers. Here are some| “would-you takes.” and handling charges, are quoted 
that we have culled from news- In big letters, his card says|as $1,778.03 on the Super Jets; $2,- 
papers and reports from corres-|“WOULD YOU TAKE... ” Then, | 056.89 on the Wasp and $2,571.48 on | 
pondents. written in pencil, is “time to dis-|the Hornet. 

Ruly Harman, of Les White (cuss with us a legitimate deal and = = 
Mais oc a |let us show you how we can save| [ants $1 
|you money on the purchase of a 











“Toughest trader I’ve run into 











Maremont to Distribute tealipeoy DMUNDS Motor advertises a| in a long time.” 
* | - : | 
Permite Export Parts in ta % Ford sale in Birmingham, Ala., 
i this way: cannot print them—it would panic 
CHICAGO.—The entire export Give Away “ ; ; : ; " 
line of Permite engine and chassis EWELL Motor Co. (Lincoln- ae a oe ag dan il let us| Akron’s used el market 23 
; make just $1 profit—that’s all we 
parts will be distributed exclusively Mercury), Dallas, advertises: ask.” R h 
through the export corporations of| “We want to give away $50,000 as; — | Loug 
Maremont Automotive Products, | over-allowances on cars traded in Can’t Print °E J PSSER Motors in Dallas ad- 
Inc., according to Howard E. Wolf-| on Sewell’s certified brand-new 1953| C@n't Frint Em vertises that it promised its 
son, board chairman of Maremont,| Lincoln or Mercury .. . ADVERTISING 1953 Dodges, De-|factory to sell 50 Packards, and 
and John W. Craig, president of| “In addition, we will pay any Witt’s says: makes this offer: 
Aluminum Industries, Inc. |person who brings in a new-car| “Our prices are now so low we; “If you have just purchased a 














..- handle every plier job faster, 
easier, safer...and they'll out- 
last several pairs of ordinary 
pliers...SNAP-ONS are favorites 
In OUF SHOP.” rover w. rumpt, service Manager, 


S-W-S Chevrolet Co., Dayton, Ohio 
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BRAKE SPRING 
PLIERS 
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BATTERY PLIERS 
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SNAP-ON PLIERS are better because they are built to the most exact- 
ing standards that specialized engineering, advanced metallurgy and 
painstaking skill can produce. Jaws, cutting edges and joints are lo- 
cally hardened to give exact degree of toughness for greatest durabil- 
ity. Look them over—handle them—fry them next time your Snap-on 
man calls! For 104-page catalog of 4000 Snap-on tools, write... 


SNAP-ON TOOLS CORPORATION 


8082-J 28th Avenue, Kenosha, Wisconsin 
*Snap-on is the trademark of Snap-on Tools Corporation 








new car other than Packard, and 
have driven it less than 2,000 miles, 
we will give you your money back 
on a comparable car providing it 
has not been wrecked or subjected 


to more than normal service.” 
+ > +. 


Keep Cool 

N CONTRAST, some dealers took 

display space to advise dealers 
to keep cool, Foss-Huges (Ford) 
in Philadelphia said: 

“Let’s Be Logical .. . You only 
get what you pay for, whether it 
be in a mouse trap, a castle... 
or a used car...” 


No Sale 


N ST. LOUIS, Barrett Weber 

(Ford) advertised: 

“No sale. No give-aways. No free 
gifts. But one of the best deals in 
town on a new 1953 Ford... And 
that’s no hokum ... ” 


No Need 


ASON Motors (Ford) advertised 
in South Bend papers: 

“Every day is bargain day at 
Mason Motors. No special sales 
needed for us to sell the ever 
popular Ford trucks and cars... 
’the new standard of the American 
road.’” 


Pool Plan 


ALTIMORE DeSoto - Plymouth 

dealers announced that they 
|had all put all of their new Plym- 
;ouths and DeSotos into a pool for 
|the “Greatest car sales since the 
|Model T.” 

They said more than 300 cars 
| were in one place (at Motor 
| Sales Co., Mt. Royal and Mary- 

land Ave.) for the two-day sale, 


| adding: 
“Pick your car. Name your own 
|deal. .. Unbelievable trades. 


” 


Astounding discounts... 
| oo + * 
| At City Hall 

WENSON (Ford) in Philadel- 

phia parked a new Ford across 
from the City Hall and chalked a 
price on it. A salesman handed out 
literature to passers-by and tried 
|to obtain prospects. 

o * + 


Even in Toronto 


- in more conservative 
Canada, the sales heat was on. 
Gorries Ltd. (Oldsmobile - Chevro- 
let), Toronto, used two-thirds of a 
page ads in newspapers on a three- 
day sale. 

The format was similar to a 
used-car ad, In one section, 40 
new cars were listed individually, 
giving features and ending with 
“This car regularly valued at 
... ” and the serial number. 

Scattered around this grouping 
were boxes and little messages like: 
“Save $550... Save $324... Save 
Meee... Meee 

In the three-day period, it was 
reported that 175 new cars were 
sold with the average gross profit 
per deal being the same as under 
normal selling conditions. 

* 


* * 

Taking Less 

ENTRAL Chevrolet in Atlanta 

advertised that 250 1953 Chev- 
rolets “Will be sold this month... 
We want volume—and we’re ready 
to take less profit to get it.” A six- 
passenger two-door was listed at 
$1,811.55. 


With an Accent 


REBE (Oldsmobile) in St. Louis 
used an accent in newspaper 
advertising to say: 

“Vun hundred kars kut vun 
hundred dollars each . .. und more 
even, yet .. . All deals completed 
to the accompaniment of our all- 
German band...” 

= 


Ouch 


iy ADVERTISING a Mercury sale 
in Biloxi, Miss., Shannon Motors 
tossed this in: 

“While others squirm and squeal, 
we continue to wheel and deal.” 


Bankruptcy Action Filed 
By Riley Motors in Fla. 


JACKSONVILLE, Fla. — C. D. 
Bradshaw, of Daytona Beach, has 
been appointed receiver for Riley 
Motors, Inc., 635 N. Atlantic Ave., 
Daytona Beach, in bankruptcy pro- 
ceedings filed in Federal Court 
here. 

The firm said it owed $47,997.65 
and had assets of $12,745.61. It said 
its only recent financial statement 
had been given to Packard. 
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New Models for Paris 


Mercedes, Renault, Ford, Opel Display Changes 
In Design at International Show 


By George L, Glaser 
Special Correspondent 


PARIS.—The international Octo- 
ber auto show in Paris finds Euro- 
pean auto makers ready with a 
number of new models. 

Mercedes - Benz finally has re- 
leased its long-rumored four-cylin- 
der postwar Model 180, which fea- 
tures a unitized body design giving 
the car lighter weight and increased 
strength. A center beam and two 
outer beams, all welded into the 
structure, add further strength to 
the construction. 

The new design increases pas- 
senger room by 22 percent, lug- 
gage room by 75 percent and the 
window area by 40 percent. 

The entire front suspension, in- 
cluding steering, is unitized, that 
is, mounted on a cross member or 
auxiliary frame. All adjustments, 
including wheel alignment, are 
made on a work bench before the 
unit is placed into the body struc- 
ture and fastened on three rubber- 
insulated points. 

The engine is essentially the same | 
as in the previous model but) 
brought up to 52 horsepower. A} 
four-speed transmission is used. 

Streamlining, lower weight and | 


| 
| 
| 
| 
| 
| 
| 


Mercedes Changes— 

For the first time, Mercedes-Benz has 
developed a unitized body structure (top) 
in its new Model 180, shown at the Paris 
Auto Salon. The front cross member con- 
tacts the body structure on three points, 
which are rubber-insulated. The individual 
rear-wheel suspension with new torque 
arms and differential mounted in the body 
is an added feature. The support bridge 
(bottom) combines suspension of front 
wheels, front springs, shock absorbers, tor- 
sion bars, steering and engine in one unit. 

* * * 
improved mechanical features, ac- | 
cording to the maker, reduce the | 
average gasoline consumption to 8.7 | 
liters per 100 kilometers against 9.7 | 
in the former model. 

Finally, Mercedes now follows the | 
trend set by other makes and has | 
adopted the 13-inch wheel rim for | 
the tire size 6.40x13. 

Renault, France’s largest car 
manufacturer, shows an improved | 
version of the small Quatre Che- | 

vaux with more space and better | 
heat distribution as well as a | 
larger luggage compartment in | 
front, due to a different position- | 

ing of the spare tire. | 

The Renault Fregate also has 
been improved and is offered with | 
sliding roof and white-wall tires. | 


_Salmson, a smaller French firm, 


Dunlop Tire President 


Given Leave for Health 


BUFFALO.—Edward B. Germain, 
president of Dunlop Tire & Rubber 
Corp., has been granted an extend- 
ed vacation for his health. 


In his absence, David B. Collett, 
a director of Dunlop Rubber Co., 
Ltd., London, England, and former 
general manager of Canadian Dun- 
lop Co., will serve as acting presi- 
dent. 

Simultaneously, it was announced 
that George Edward Beharrell, 
managing director of Dunlop Rub- 
ber Co., Ltd., has been elected board 
chairman of Dunlop Tire & Rubber 
Corp., of which he has been a direc- 
tor for many years. 


has come out with a new sports 
coupe which features a double over- 
head camshaft four-cylinder engine 
of 105 horsepower. 


Simca’s Aronde now offers Gem- 
mer steering, heavy-duty shock ab- 
sorbers and styling changes. Also 
added was a hardtop four-passen- 
ger two-door sedan, Grand Large. 

Ford of France has made some 
styling changes on the V-8 Vedette 
and also has added the Vendome, 
a deluxe Vedette with an Amer- 

ican-sized V-8 engine. 

Talbot-Lago, an old firm catering 
to the top-notch clientele, offers 
new models in the Lago line, the 
Record, the Grand Sport and Rec- 
ord Sport. The six-cylinder engine 
now delivers 170 horsepower in the 
Record and 210 in the Grand Sport. 


General Motors’ Opel, of Ger- 
many, has added a station wagon 
called Caravan and a light truck. 
It also shows a new version of the 
Kapitan. 


This car, too, has a unitized, 


belted low-expansion aluminum pis- | wheel positioning in curves. 


FLASH-A-CALL 


NT a Cm HG) 


100% to 200% Absorption 


Ford Exhibit at French Exposition— 


This low-slung, Farina-styled Comete, exhibited in Paris by Ford of France, attracted 
wide attention. Other cars displayed by Ford are the V-8 Vedette and its deluxe 
companion, the Vendome. 


frameless body. Its six-cylinder | tons. Among the many changes are 
power plant of 68 horsepower is a!longer upper control arms for the 
short-stroke engine with steel-|front suspension to give better 


@ UNITY Sealed Beam SAFETYLIGHT 


The world's leading Mirror Spotlight! 
Chromium plated... rust proof. 


@ UNITY Emergency UNILITES 


Adjustable wire hanger for vertical or 
horizontal use. Thumb switch. A QUALITY 
light. 


@ UNITY Sealed Beam FOG and 
DRIVING LIGHTS 


Amber .. . Crystal . . . Red Emergency... 
Blue Fireman's. Millions in use. 


@ UNITY BACK-UP LIGHTS 


Greatest value on the market! Brass 
chromium plated shell. 32 c.p. bulb. 
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Chicago 16, Illinois 


offers you 


We will personally discuss 
with you the problems of 
your shop, the ive 
measures that must be 
taken. Train your entire 
shop personnel, g 

to increase your customer 
paid labor sales or you owe 
us nothing. As manufac- 
turers, we offer you direct, 
equipment designed for 
this purpose alone, havi: 
the highest known s 

of quality, in two complete 
packages, for the large 
dealer or smaller service 
department. Our program 
meets and goes beyond the 
requirements of all major 
factories, Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


FLASH-A-CALL 


SERVICE CONTROL SYSTEM 


1112 South Wabash Avenue 


Dept. AN-66, Chicago 5, Illinois 














ELECTRIC ROAD SANDER—Positive grit 
control is assured, according to the mak- 
er, with the new aircraft-type switch. The 
dash- mounted switch provides greater 
leverage and quicker action. It is stated 
that there is no danger of running out of 
grit since an indicator flashes a warning 
when two-thirds of the supply is used. 
Highway Safety Appliances, Inc., 1381 
Marshall Ave., St. Paul 4, Minn. 

* * «¢ 


Pm 





DRILLS PISTON CENTERS — This piston- 
centering fixture, consisting of a sliding 
cone and a center drill, is said to tap 
centerless pistons accurately. The center 
drill, which extends through the cone, is 
operated by a portable electric drill or a 
drill press. The fixture has a depth stop 
which may be set to predetermine the 
depth of the center hole. Frank N. Wood 
Co., 344 W. Main St., Waukesha, Wis. 

ss ¢ @ 


Lubrication Catalog 


A 32-page lubrication catalog has 
been announced by Gray Co., Inc., 
1019 Sibley St., Minneapolis 13, 
Minn. Products described include 
air and hand-operated equipment 
for specialized service, control 
valves, adapters, fittings, hose and 
other lubrication supplies. 

a € - 





TRICKLE CHARGER —A new line of 
6/12-volt trickle chargers has been de- 
signed to control the trickle charging rate 
for either type of battery. The charging 
rate of 90 to 100 milliamps for six-volt 
batteries, and 50 to 55 milliamps for 12- 
volt batteries, will maintain them in fresh 
condition until they are sold, it is claimed. 
Jordan Electrical Mfg. Co., 226 N. Second 
St., Minneapolis, Mian. 





POWER STEERING — Ross Hydrapower,| _ 


linkage type, is said to be a simple, 
economical hydraulic power-steering sys- 
tem. As shown, the unit is adapted to a 
parallelogram type of steering linkage. 
No field adjustment is needed, and easy 
accessibility is emphasized. Ross Gear & 
Tool Co., Lateyette, tad. : 


Auto-Lite Spark Plug Cover 


Said to Prevent Flash-Overs 


A new spark plug cover and 
cable assembly, designed to prevent 
“flash-overs” caused by moisture 
and dirt in trucking operations, has 
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been developed by Electric Auto- 
Lite Co., Toledo 1, O. 

Known as Neosheath, it is 
integrally molded and bonded to 
the insulation to provide thorough 
protection from the distributor to 
the spark plug electrodes, the com- 
pany said. 





PRIMER-SURFACER — Fleet-X 295 Light 
Oxide Red is said to give a high gloss 
finish to enamel color coats and to have 
excellent adhesion qualities under all 
weather conditions. It is also said to cut 
drying and sanding time. Acme Quality 
Paints, Inc., 8250 St. Aubin St., Detroit 
11, Mich. 

* + oa 


Parts Basket Features 


Interchangeable Handles 


A new Model 111 automotive 
parts basket and a new gallon con- 
tainer of 3-Up Parts Cleaner have 
been announced by Ramsey Corp., 
manufacturer of Ramcrome and 
Ramco 10-Up Piston Rings. 

The parts basket features inter- 
changeable handles for use with 


either the three or five-gallon con- |. 


tainers of 3-Up Parts Cleaner. 


A catalog sheet is available from 
Ramsey Corp., 3693 Forest Park 
Blivd., St. Louis 8, Mo. 


* .® * 


NEW CONTAINERS—Both Rust Master 
and Leak Master now are shipped in new 
round containers. The red-and-black can 
with the yellow dot has been adapted to 
the round shape for Rust Master, rust re- 
mover for cooling systems, and Leak 
Master, the stop-leak specialty product. 
The new can takes the place of the 
former screw-type can, and is said to 
eliminate spillage and leakage. Rust Mas- 
ter Chemical Co., 56 Creighton St., Cam- 
bridge, Mass. 








2. 





AIR HORN—The Tornado Junior is a 
single-trumpet version of the twin-trumpet 
Tornado. It operates without tanks, pipes, 
compressor or motor tapping, but is 
connected to the electrical system of the 
car. Tone is low-pitched and penetrating. 


Sparton Automotive Division, Sparks- 
Withington Co., Jackson, Mich. 
* * 





EXHAUST EXTENSION — The _ EverKool 
exhaust extension is convoluted. Because 
more metal surface is exposed to the air, 
it is stated, the escaping exhaust gases 
cool more quickly. The unit is made of 
copper and nickel, and is chrome-finished 
and packed in colorful boxes for display. 
lt fits a large number of present and past 
models, according to Everhot Products Co., 
2001-09 W. Carroll Ave., Chicago 12, WL. 





BOOK-BINDING KIT—Three and four- 
punch plastic binding kits follow the two- 
punch kit introduced previously. The ma- 
chine punches approximately 15 sheets at 
a time, depending on thickness. Tauber 
Plastics, Inc., 200 Hudson St., New York 
13, N. Y. 





SELF-RECHARGING BATTERY—In a dem- 
onstration for dealers to prove resistance 
to dampness and cold weather, this self- 
recharging battery, named Lifetime, first 
was discharged and then lowered into a 
tank of water and frozen solid for 72 
hours. Still in the cake of ice, the battery 
was connected to a car. It started immedi- 
ately. The battery is claimed to have 15 
amperes more power than other batteries. 
Continental Mfg. Corp., 10407 W. Wash- 
ington Bivd., Culver City, Calif. 

See 


Lubricating Device 
Uses Jet of Graphite 


Dixon Graphojet, a polyethylene 
container filled with three ounces 
of lubricating graphite, is being 
marketed by Joseph Dixon Crucible 


Co., Wayne & Monmouth Sts., Jer- 
sey City 3, N. J. 

Squeezing the Graphojet, the 
company says, produces an easily 
controlled jet of graphite for fast 
application to locks, machinery and 
tools. 





BUMPER LIFT—The air-actuated Lee 
Bumper Lift is designed for use whenever 
a car's wheels should be clear of the 
fender skirts. It has a capacity of 3,000 
pounds, and its maximum lifting height is 
32 inches. Automotive Equipment Mfg. Co.,} © 
11000 S. Alameda St., Lynwood, Calif. 

, - 2 





BUMPING _ 


BY FRANK T 








SARGENT 


BOOK ON BUMPING—“The Key to 
Metal Bumping,” a book by frank T. 
Sargent, has been republished in modern- 
ized form. On 126 pages, the $1 book 
discusses body and fender repair practices. 
Contains pictures. Fairmount Tool & Forg- 
ing, Inc., 10611 Quincy Ave., Cleveland 
6, O. 





MIRROR MOUNT.—The Delbar 406 re- 
positioning mirror arm fits the cab of 
any 1953 Ford truck. It adjusts forward, 
backward, up and down. The bolt which 
bears against the butt of the mirror shaft 
assures repositioning when mirror is 
lowered from clearance position. Three 
holes permit selection of base positions 
from horizontal up to 45 degrees. Delbar 
Products, Inc., 601 Spruce St., Perkasie, 
Pa. 





MIRROR ARM PACKAGING — Separate 
packaging of mirror arms with brackets 
and mirror heads is said to save shelf 
space. Picture shows the 5'-by-8¥-inch 
KD 99 mirror head, KD 98 mirror arm 
and bracket, packaged and sold separ- 
ately. All three of these products can be 
used in combination with other mirror 
items from the complete line. K-D Lamp 
Co., 1910 Elm St., Cincinnati, O. 

e+ # 


30 INCH SPECIAL STEEL TUBE 
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BEAD BREAKER—The Bishman Giant is 
said to break the bead easily on any car 
tire, including tubeless tires and hump- 
type safety rims. The tool has a large 
curved shoe which breaks the bead away 


‘|from the rim by rolling it. The breaker 


+|shoe contacts the bead outside the rim 





OUTDOOR SIGN—This all-weather sign 
is designed for dealers who want to 
bring their body shop facilities to the 
attention of the public. Painted in red, 
white and blue, the 24-by-28-inch sign 
is enamel-coated. Blackhawk Mfg. Co., 


Milwaukee 46, Wis. 
a oe 





TUNEUP PACK—Consists of Blue Streak 
heavy-duty ignition parts, such as point 
sets, condensers, coils, rotors and distribu- 
tor heads, which fit Chevrolet, Ford or 
Plymouth cars. Each pack also contains 
Promotion and display material and a 
service manual. Standard Motor Products, 
Inc., 37-18 Northern Bivd., Long Island 
City 1, N. Y. 


flange and never touches the air seal on 
tubeless tires, according to Bishman Mfg. 


Co., Osseo, Minn. 
* x 7 





PORTABLE LIFT TRUCK — This hydraulic 
lift truck will lift loads of 1,000 pounds to 
a height of 53 inches, it is stated. It can 
operate in narrow aisles and is said to 
turn easily. Foot-lever operation, safety 
release pedal and wheel lock permit one- 
man operation. Safeway Industrial Equip- 
ment Corp., 184 N. Franklin St., Chicago 
6, Wi. 
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| Used-Car Auction Prices 





CHEVROLET — '53 Bel Air sport coupe, 


Fa idan gas” Has U . 
uxe sedan, ’ ° ’ ; " 
Deluxe sedan, $1,145, $1,010, $905. '51 A d-Car Pri 

$600 gasee verage use ces 


SL Deluxe sedan, $955*, 





Soo0e, a Sans node i oak (Compiled by Automotive News) 

CHRYSLER — '51 Wind dan, $1,125*. 

Market Tr end a oe $850". "49 Windsor sedan, bee 1908 1908 

Prices of used cars at wholesale dropped considerably last week, . oe ans ee $2,001 $2,098 

according to Automotive News’ index, as the overall average price fell | SOTO — '82 Custom sedan, $1,220°, °5 1404 1476 
a near record $42 to set a new low of $840. DODGE —'51 Meadowbrook sedan, $715*. 
All models were down, the index showed, with the biggest loss of $90 aan v ae sedan, $555*. ‘48 Custom 

occurring for ’53 models. Other losses shown were ’50s, $60; 48s and [porn 53 (8) %-t 1,200*: Cust 

498, each $47; ’51s, $44; "46s, $33; ’47s, $21, and ’52s, $1. (8) sedan, $1,418, $1,385." "52 Main (6) 


Activity at the block also crumpled, according to the index, as the ooo tess’ 1015, BO0Ss. $900, $875: Coun. 











selling ratio dropped from 62 percent a week earlier to 54 percent last try Squire wagon, $1,105, $770. '50 

week. At nine representative auctions last week, 1,185 units were sold Custom S: pn mg _ eee ae = 
from 2,214 offerings. At the same auctions a week earlier, 1,224 cars Sumer Dede Cay nolan "$325." . s 
were sold from 1,957 offerings. HUDSON 50 Super (6) sedan, $585. "48 || (The above figures are averages of used-car auction prices, all makes 
Prices marked with an * indicate a unit equipped with an automatic suedere (6) esdan $188. _ 4 and models, carried regularly in Automotive News.) 

transmission or overdrive, and (ps) indicates power steering. KAISER—’51 sedan, $635, $625. ’49 Cus- 
tom sedan, $350, $295. °48 sedan, $185. : 
DENVER PLYMOUTH — '53 Cambridge suburban, | LINCOLN — '52 Cosmopolitan coupe, $2,-| $1,795. '51 Chieftain Deluxe (8) sedan, ; Buyers seemed indifferent, Sold 123 cars 
$2,005*; Savoy, $1,850. °52 Cranbrook 220°, $1,180*. '50 Chieftain Deluxe (6) sedan, | out of 172 offerings.) 
(Denver Auto Auction, Sale every Tues- conv., $930. ’50 Deluxe 4-dr., $580; Spe- | MERCURY — ’53 Monterey sedan, $2,250*, $785*; Chieftain Deluxe (8) sedan, $900. | BUICK—’53 Special Riviera sedan, $2,350*. 
day. Prices are for sale of Sept. 29.) cial Deluxe 4-dr., $550. °47 Deluxe 4-dr., $2,100*. ’52 sedan, $1,380. °51 sedan,| ‘49 Streamliner (8) sedan, $710*. ’50 RM Riviera sedan, $900*. ‘49 RM 
(Market slightly down on all cars. Sold $265. $1,225, $985, $900. °49 sedan, $510. STUDEBAKER —’50 Champion sedan, $615, sedan, $600, $660; Super sedan, $680*, 

116 cars out of 237 offerings.) NASH—’52 Rambler club coupe, $950. '46 $560, $555, $535. $1,231. °48 RM _ conv., $400*; Super 

BUICK—’50 Special 4-dr., $680*. '49 Super DYER IND (600) sedan, $130. conv., $400. °47 RM conv., $140, $280; 
4-dr., $685*. ° = OLDSMOBILE—’52 (88) Holiday, $2,095*. | ALBANY Super sedan, $425. 

CADILLAC—’53 (62) conv., $4,100*; 4-dr., (Dyer Auto Auction, Sale every Friday. ’50 (88) sedan, $890*. °49 (88) sedan, CADILLAC — ’48 (62) sedan, $870*. °47 
$3,900*. '52 (62) conv., $3,150*; Coupe | Prices are for sale of Sept. 25.) $800*; (98) conv., $510*. '48 (66) conv., (Tim Anspach Auto Auction. Sale every (61) sedan, $460*; (62) conv., $335°. 
deVille, $3,000*. °51 (62) 4-dr., $2,300. (Sold 137 cars out of 228 offerings.) °, Monday. Prices are for sale of Sept. 28.) CHEVROLET—’53 Bel Air sedan, $1,700° 
’50 (62) 4-dr., $1,980. BUICK—’53 Special sedan, $2,000. ’51 Spe- | PACKARD—’51 (300) sedan, $1,065*. "49 (Market still depressed. New-car deal- $1,550; (210) sedan, $1,625°, $1,768. $1,. 

CHEVROLET — '53 Bel Air sport coupe, cial sedan, $1,090*. '50 Special sedan, Clipper sedan, $485. | ers were the largest consignors in today’s 635; (150) sedan, $1,600. $1,500; (210) 
$2,025*, $1,895*; Bel Air conv., $1,910; $865*; Super sedan, $1,005, $1,100*; RM | PLYMOUTH — ’53 Cranbrook club coupe,| guyetion, Prices on gilt-edged used sedans club cou }. °52 SI. Deluxe 

: ., *> , | . pe, $1,540. "52 SL Deluxe sedan, 
4-dr., $1,805; (210) 4-dr., $1,884, $1,490, sedan, $860*. '49 Super sedan, $685*. '47| $1,325, $1,210. '52 Cranbrook sedan, $1,-| casity advanced. Convertibles, wagons | $1,130". $1,230, °51 SL Deluxe sedan 
$1,460; sport coupe, $1,700; 2-dr., $1,490, RM sedan, $275. 075, $1,050, $1,040, $1,025, $1,020, $1,- | d h la about teady with last $885* 2 at $960 $910*, $870*; SL S y 
$1,405; club coupe, $1,440; %-ton 4-speed | CADILLAC—’53 (62) coupe, $4,015* (ps). 000, $960, $590. ’51 Cambridge sedan,| 9” aun e ut s “ial codan $040, 9000 3850: oe = 
pickup, $1,185. 52 %-ton 4-speed pickup, 49 (62) sedan, $1,315*. '48 (62) sedan,| $760. 50 SD sedan, $720, $705, $450. week’s prices. New cars, all makes, de- , , , ‘ pec 
$935, $785. $930*. '47 (62) sedan, $570*. PONTIAC——’53 Chieftain Deluxe (8) sedan, ! pressed fully $50 since last Monday. | (Continued on Page 38, Col. 1) 





CHRYSLER — '51 Windsor 4-dr., $995*. 
'50 Royal (6) 4-dr., $900*%; NY 4-dr., 
775 


$775. 

DODGE—’53 Meadowbrook club coupe, $1,- 
370°, 

FORD — ’53 Country Squire, $2,335; Vic- 
toria, $2,235*, $1,905*, $2,115; (8) Ranch 
Wagon, $2,185*, $2,085; Custom (8) 
2-dr., $1,885*, $1,550, $1,535; Main (8) 
4-dr.,.2 at $1,510*. ’52 Custom (8) 4-dr., 
$1,315, $1,260; %-ton pickup, $950. ’51 
Custom (8) 2-dr., $920, $780; 4-dr., 
$815*. °50 (8) station wagon, $745*; 
2-dr., $685°. 

HUDSON — ’53 Hornet 4-dr., $1,990*. '50 
Pacemaker 4-dr., $390*. ’49 Commodore, 
$440. 

LINCOLN — ’52 Cosmopolitan 4-dr., $2,- 
035*. °49 2-dr., $590; Cosmopolitan club 
coupe, $425. 

MERCURY — ’'53 Monterey 4-dr., $2,360*, 
$2,020*, '52 Monterey 4-dr., $1,695; $1,- 
660. °51 club coupe, $1,190. °49 club 
coupe, $685. 

NASH — ’52 Rambler station wagon, $925. 
48 (600) 4-dr., $345. 

OLDSMOBILE—’53 (98) Holiday, $3,200*; 
(88) Holiday, $2,795*; (98) 4-dr., $2,- 
780*; (88) 2-dr., $2,140. ’50 (88) 4-dr., 
$800*. °49 (88) 4-dr., $470. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,995*, 
$1,395*; club coupe, $1,300. ‘52 Cran- 
brook club coupe, $1,095. ’°51 Cranbrook 
4-dr., $915, $880. ‘47 Special Deluxe | 
4-dr., $245. °46 4-dr., $220. | 

PONTIAC—’53 Chieftain (8) Deluxe 4-dr., 
$2,380*, $2,250*, $2,250°. °'52 Chieftain 
(8) 4-dr., $1,405*. °51 Chieftain (8) 
4-dr., $1,275*, $1,080*. °49 (8) 2-dr., 
705 





- EACH of Your Salesmen to Face the 


BUYERS’ MARKET! 














| 


FURNISHES VALUES OF ALL CARS... 
With this Knowledge you can operate Your Business more PROFITABLY! 


The Easy-Selling Days have gone . . . Hard-Selling Days are here! No more “surprise 
packages” . . .Today one must know TRUE VALUES of every buy and every trade-in. 
Help your salesmen and you help yourself . . . Equip EACH of your men with the 
RED BOOK. Some of them will NEED aid in closing deals and the RED BOOK 
can be that sales clincher! That fraction of time in quoting a trade-in price may mean 
the difference between a sale and no sale! Besides, the RED BOOK is impressive to 
customers as it shows them you give authentic allowances and operate a business 
on the basis of the same price to all. 













$705. 

STUDEBAKER—’52 Commander (8) 2-dr., 
$705. ’50 conv., $440. 

WILLYS—’52 Jeep, $750. '49 Jeep, em | 
1-ton pickup, $485; Jeep, $485. °48 sta- 
tion wagon, $345. '47 Jeep, $435. | 

MISCELLANEOUS — '52 Jaguar sport| 
$a dod $2,260. °52 MG sport roadster, | 
1,205. | 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Sept. 25.) 
(Sold 162 cars out of 286 offerings.) | 
BUICK — ’53 RM Riviera, 2,700* (ps); | 
Super 4-dr., $2,225*; RM conv., $2,100. 
‘52 Super 4-dr., $1,425; Special conv., | 
$1,400; 2-dr., $1,390. '51 RM Riviera, | 
$1,440*, $1,200; Riviera 2-dr., $1,350*; | 
Super Riviera 4-dr., $1,290. °50 Super Today’s problem is better buys and the sale of used cars. The RED BOOK is insur- 


-dr., $825. °49 8 2-dr., $325. °48 | J ; A 
cant Gua. $295. — $s ance against loss by poor judgment or guessing—assurance of profit by KNOWING. 
ae po Me A we The BLUE BOOK Such knowledge, ever at your finger tips and conveniently arranged for QUICK 
(62) 4-dr., $3,250°. °51 (62) 4-dr., $2,- | 5 ty reference includes: cash value and finance figures; average base or wholesale figures; 
7. "50 (61) coupe, ag (> e., (Executives Edition average market values; factory prices on all cars. BUT THAT’S NOT ALL—you 
—" * . ae ; of the Red Book) are provided serial numbers, motor numbers, weights, detailed specification data, 
3 including insurance symbols. Also truck appraisals on vehicles up to 1% tons 

Deluxe desk edition, 812 inclusive. Keeps you informed and confirms your knowledge of used car values. 

x 117.238 pages. Leath- 

erette cover. Contains 
identification data and 


CHEVROLET — °53 (210) 4-dr., $1,830, 
REGIONAL EDITIONS—There’s One for Your Region 
opproaisals (NATION 


$1,800*, $1,650; sport coupe, $1,800, $1,- 
770*; 2-dr., $1,775*, $1,650; Bel Air 
sedan, $1,600; %-ton pickup, $1,230. ’52 
SL Deluxe conv., $1,310%; SL Deluxe | 
4-dr., $1,275; 2-dr., $1,175; SL Special _« —— : > 
} All this information is applicable to YOUR own section . . . all in a compact pocket 
oo See book. Revised editions issued regularly keep you up to date. What a selling tool! 
plea Fat ie. Invest this low price for each of your men to make them worth more to you! Sub- 
Ideal for banks, sales- scribe today to maintain volume sales tomorrow! 
finance companies and % 


















3 2-dr., $850; conv., $825. ’°50 FL Deluxe 
4-dr., $855, $750; 2-dr., $775, $760, $750; 
SL Deluxe 2-dr., $700; FL Special 2-dr., 
$690; FL Deluxe 2-dr., $485. °49 FL De- 
luxe 4-dr., $625, $505; SL Deluxe 2-dr., 
$600; FL Special 2-dr., $575, $560. '48 
FL Deluxe 2-dr., $630, $465. ‘47 FM 
2-dr., $420. ’41 Deluxe 2-dr., $145, $135. 
'40 2-dr., $310. 

CHRYSLER — ’53 NY 4-dr., $2,000 (ps). 
’52 Windsor conv., $1,300, $1,000. 

DeSOTO—’47 Custom 4-dr., $175. 

DODGE—’53 station wagon, $1,790*; Coro- OTH in SERVICES TO HELP 


net Diplomat, $1,690. °51 Coronet club 


coupe, $950. ’49 Wayfarer 2-dr., $490; Y 
pickup, $300. | AKE MORE MONEY 








4 2-dr.. 2 at $980, $700. 51 SL Deluxe 
4-dr., $920, $880, $860; club coupe, $910; 
insurance organizations. 
$15.00 year. 











Single yearly subscription (all editions), $7.00; two 
to four subscriptions, each, $6.50; five to nine, each, 
$6.00; ten or more, each, $5.50. Mail coupon todey! 















LO LOS OE NS A ee § S| 


FORD—’53 Victoria, $2,120*; %-ton pick- ms Say ieee MN ee? AO ES ERR AB 
uP, ae ee on” The NATIONAL PARTS & LABOR MANUAL keeps Service e r Sinseiah: tent tte teenth ' 
0} -dr., $1, : -dr., . : . 
$1,150; Main’ (6) 2-dr., $980, $920; poe a em Gorages, Body Shops, Insurance Adjusters in- Satisfact ion } sg oo h rd >A a on i 
pickup, $850. '51 Custom 4-dr., $900; De- formed as to CHANGING prices of parts and how to figure 900 S. Wabas venue, cago 5, illinois 
luxe (8) 2-dr., $900, $800, $755. 50 Cus- | time and labor costs at various prevailing wages. Loose-leaf. t Please send RED BOOK for one year: 
tom (8) 2-dr., $805, $615, $575, $560: Only $9.50 for full year service. REVISIONS FURNISHED AS Gu Q ra t eed i‘ Single Yearly Subscriptions..........$7.00 
Deluxe (8) 2-dr., $685. ’ ‘ustom PRICES CHANGE. 
2-dr., $555; canes, $475; &«.. $450. ai n : toe 4, each, ae os to 9, each, $6.00, 
Super (6) 2-dr., m * uper 2-dr., | Z or more, ea ° 
$325; Deluxe 2-dr.. $300. The BLUE BOOK TRUCK APPRAISAL GUIDE is the only service OR MONEY BACK—our # BLUE BOOK EXECUTIVES EDITION, 
KAISER—’51 Henry J, $465, $305. Kaiser | of its kind, providing current appraisals on all trucks regardless policy for 42 years. Yearly, $15.00 
Deluxe 2-dr., $600. | of tonnage capacity rating; specifications; freight rates; body, early, 


Send information on: 
BLUE BOOK TRUCK APPRAISAL GUIDE 


cab and equipment sources; etc. Only $9.00 for year. 


LINCOLN — '52 Cosmopolitan coupe, $2,- | 
175*; Capri 4-dr., $2,120*. °50 Sport, | 


ee ee | 


i 
Sese. NATIONAL PARTS & LABOR MANUAL 
j MERCURY — ‘53 Custom 2-dr., $2,375*; 
. 2,075. '51 (8) coupe, $1,050; 4-dr., $950. Check Enclosed for $.........-([] Prefer to Pay Postman on 
Ba Pan sents Sagoo.” fae; NATIONAL USED CAR MARKET REPORTS, INC. beavery pies C2D.0, Charges 
WASHE—‘61 ‘Statesman 4-dr., $800; station 900 SOUTH WABASH AVE., CHICAGO 5, ILL. FIRM NAME 

wagon, $765. COCCH SESH EE EE EEE ere Eeseseseses eoeecececeseces 
} OLDSMOBILE —'53 (98) 4-dr., $3,275* 

, $2,860; (88) 4-dr., $2,800°, °52 ST ND. Sudaehddccuctehoesecerece davenue ccemeuen 

* (bs) = $1,750; (88) 2-dr., $1,560. °51 

(88) 4-dr., $1,370, $1,310, 2 at $1,250. ee GO GU Ae ca wo ssn daedseeccceces eae 5 a aaa 

50 (88) 2-dr., $1,050. Ordered by..............Name of Car Handled............ 


PACKARD—’53 conv., $3,345*, $3,100*. ‘51 
(200) 4-dr., $900. "48 4-dr., $225. 





225 See SS es ee es ss 














sedan, $900; FL Deluxe sedan, $880, 

$670. '50 SL Deluxe sedan, $850*, $740; 

conv., $785; FL Deluxe sedan, $830; SL 

Special sedan, $500, '49 station wagon, 

=— SL Deluxe sedan, $630, $690; 2-ton 
, $375. '46 SM sedan, $300. 


cunreLan— 53 NY sedan, $2,230*; Wind- 
sor sedan, $1,950*. 48 NY business 
coupe, $250. 


DeSOTO—’49 Deluxe sedan, $500*. ‘46 Sub- 
urban, $150. 

DODGE — '53 Coronet sedan, $1,830°. '50 
Meadowbrook sedan, $810. ‘47 Custom 
club coupe, $390*, $340. 

FORD—’53 Custom (8) sedan, $1,650*. '52 
Custom (8) sedan, $1,170; Custom (6) 
sedan, $1,200. ‘51 (8) station wagon, 
$975; Custom (8) sedan, $860, $930*. '50 
Custom (8) sedan, $620, $690*. ’49 Cus- 
tom (8) sedan, $560, $550*, $530, $510; 
Deluxe (6) sedan, $630. 48 (8) station 
wagon, $480. "46 Custom (6) sedan, $240, 
$200; Custom (8) sedan, $310. 

HUDSON—’50 Pacemaker conv., $590. '48 
Commodore (6) sedan, $310, $320. 

in tne ‘47 sedan, $140*. ‘46 club 


MEROURY — ° 53 sedan, $2,150°. '51 club 
coupe, $1,050. '49 club coupe, $635; sta- 
tion wagon, $485. 

NASH—’51 Ambassador conv., $800°. '50 
Ambassador sedan, §560*. '49 Ambassa- 
dor sedan, $450*, ‘48 (600) sedan, $300. 

OLDSMOBILE — ‘53 (88) sedan, $2,550°; 
Holiday, $2,625°. ‘61 (88) sedan, $1,000. 


‘BO (98) sedan, $840; (88) sedan, $950. | 


‘49 (98) sedan, $700". ‘47 (76) sedan, 
$150. '46 (76) sedan, §340*, 


How the Country-Side Unit 
sells cars and service for you 





THE BIGGEST AUTOMOTIVE MARKET in America is the 
Country-Side Market —the 19,000,000 families who live in 
towns under 10,000 population, in crossroads villages, down 
country lanes, and on farms. 





4, 200, 000 OF THE BEST FAMILIES in Country-Side America 
are sold by the Country-Side Unit —a combination of Farm 
Journal and Town Journal magazines. Farm Journal is Ameri- 
ca’s largest selling farm magazine. Town Journal is the only 
dual appeal publication aimed at Main Street people. 





Used-Car Auction Prices 


(Continued from Page 37) 


PACKARD — '51 
"48 (200) sedan, 
PLYMOUTH—’53 Cranbrook sedan, 

Belvedere, $1,850°. 





(200) Deluxe sedan, $1,- 


62 Cranbrook ‘club 
$1,070; Cambridge 
*61 Cranbrook sedan, $600. 
sedan, $430." Deluxe sedan, 
PONTIAC—’52 (8) Super Catalina, $1,862*. 

’51 Chieftain (6) club coupe, 
, $1,010, $1,085°. 
’49 Chieftain (8) sedan, 


$910; Chief- 


(8) sedan, $830*. 
SL (8) sedan, 
. "48 Torpedo (6) sedan, $480. 

’47 Torpedo (8) sedan, > 
STUDEBAKER—’53 Champion sedan, §$1,- 


WILLYS — '51 Suburban Jeep, $770°. 


pickup, $761. '48 station wagon, $440 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction, Sale every Wed- 
nesday. Prices are for sale of Sept. 
(Market shaky again with late model 
stuff dropping. Sold 69 cars out of 122 
2 at $2,675°. ’ 
‘49 Super sedan. 
‘46 RM sedan, | 39) 


oo os Super conv., 
juper sedan, | 
erie: RM conv., )> omnes 
CADILLAO—'48 (62) sedan, $935°. 
CHEVROLET—'53 (210) sedan, $1,450. 
SL Special sedan, $1,110. ‘51 SL Deluxe 
station wagon, $1,210; SL Deluxe oo BUICK — 48 RM 2-dr., gue. 
$1,060; SL Special sedan, $890, 
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at $840. '50 SL Deluxe sedan, $875, $870, | 
$835; Special sedan, $745, '49 FL Deluxe | 
sedan, $590; FL Special sedan, $480. °48 
FM sedan, $505, $390. ‘47 FM sedan, 
$380. °46 FL sedan, $350. "42 Special 


Deluxe sedan, $125. 


CHRYSLER — '52 Saratoga sedan, $1,570. 
"50 NY Newport, $1,100. "49 NY sedan, 


$690. 
DeSOTO—’49 Carry All, $950. 
DODGE—’49 Meadowbrook sedan, $640. 


FORD — '53 Custom (8) Victoria $2,075*. | 
’51 Custom (8) Victoria, $1,285; sedan, 
$930, $915, $840. ’50 Custom (6) sedan, 
$690, $625. '49 Custom (8) station 
wagon, $580; sedan, $525. '48 (6) sedan, 


$420, $400. ‘46 (8) sedan, $285. 
KAISER—’49 sedan, $275. 
MERCURY—’51 sedan, $1,080. 


NASH — ’50 Ambassador sedan, $665. °49 
(600) sedan, $240. °47 (600) sedan, $175. 
OLDSMOBILE — '50 (88) sedan, $1,045*. 


’48 (76) sedan, $485. 


PACKARD — '49 sedan, $500. °48 conv., 


$240. 


PLYMOUTH—’'53 Cambridge sedan, $1,300. | 
’51 station wagon, $910; Special Deluxe | 
sedan, $770, $700, $680. "49 Special De- 
luxe sedan, $480. '46 Deluxe sedan, $280. 

PONTIAC — ’53 Chieftain (6) sedan, $1.- 
790*. ’'51 Chieftain (8) Catalina, $1,535°*; 
sedan, $1,285*. °49 Chieftain (8) sedan, 


$900*. ’°46 Streamliner (6) sedan, $110. 


| STUDEBAKER—’50 Champion sedan, $630. 


’49 Champion sedan, $545. 


| WILLYS—’51 Jeep station wagon, $730 


CLEVELAND 


(Cleveland Auto Auction. Sale every | 
Prices ate for sale of Sept. | 


(Market fitm on clean cats, Some 
prices down about $50. Rough cars go at 
any oo Sold 42 cars out of 90 offer- 
ings.) 


CADILLAC—'49 (60) 4-dt., $1,240°. 





COUNTRY-SIDE FAMILIES own more than half the nation’s 
cars. They also account for most of the nation’s service business. 
In fact, they support the majority of the car dealers and 
independent repair shops in America. 





AUTOMOTIVE MANUFACTURERS AND DEALERS get what 
they want from advertising in the Country-Side Unit. Manu- 
facturers get more customers in the whole Country-Side Market, 
both town and farm. Dealers get local impact — coverage 
among their best customers and prospects like a local newspaper. 


THE COUNTRY-SIDE UNIT... 


4,200,000 of the best customers 


SELLS THE WHOLE 
COUNTRY-SIDE MARKET 











CHEVROLET - 
station wagon, 


}. '50 SL Deluxe 2-dr., 


SL Deluxe 2-dr., 


%-ton panel, 

%-ton pickup, 

wagon, $410. 

CHRYSLER — '51 Windsor Deluxe 4-dr., 

. ‘50 Windsor 4-dr., ‘ 
Windsor 4-dr., . 

| DODGE—'48 Custom club coupe, $450. 
Custom 4-dr. > 


,, $1,235; 2-dr., 
$i, 140; Gunton’ (6) 2- ar., 
$750; club’ coupe, 
*48 Custom Deluxe (8) conv., $300. 
46 $ Custom Deluxe 2-dr., 


$190 
FRAZER—'61 Deluxe 4-dr,, $680. 





'60 Custom (8) 
$225; (6) 2-dr., | 





in America’s biggest automotive market 





HUDSON—'51 Hornet 4-dr., $950*. 

KAISER—'51 Special Traveler i 

NASH—’51 Statesman 4-dr., 

OLDSMOBILE — '53 Super (88) * Holiday, 
$2,700* (ps). °51 Deluxe (98) 4-dr., $1,- 
300*, $1,250*. ‘50 Deluxe (88) 2-dr. 
$880*. 

PLYMOUTH—’53 Cambridge 2-dr., $1,320 
‘52 Cranbrook 2-dr., $1,000. ‘48 Specia! 
Deluxe 4-dr., $350. 

PONTIAC—’51 Super Deluxe (8) Catalina 
$1,280*. 50 Super (8) conv., $810*. ‘47 
Streamliner (8) 2-dr., $325. 

sTU DEBAKER—'53 Champion 2-dr., $1,- 
95. 


MASON CITY, IA. 


(Lapiner Auction Co. Sale every Wednes 
day. Prices are for sale of Sept. 30.) 
(Sold 102 cars out of 159 offerings.) 
BUICK — '53 Special 2-dr., $1,815*. ‘52 
Super Riviera 2-dr., $1,745*. °51 Super 
4-dr., $1,280*, $1,290*%; RM 4-dr., $1,- 
080*, $1,145*. "48 RM 4-dr., $490. 
CADILLAC — '52 (62) coupe, $3,165*. '51 
(61) coupe, $2,400*. ’50 (62) 4-dr., $2, 
025*, $1,975*, $1,915°. 
CHEVROLET—’53 (210) sport coupe, $1, 
700. ‘51 SL Deluxe conv., $965*; 4-dr 
$950, $960, $985, $1,015*, $1,025*; 2-dr., 
$875, $915, $940. '50 Deluxe 4-dr., $705 
$735, $760, $795*. "49 Deluxe 2-dr., $605, 
$640, $665. °48 aerosedan 2-dr., $440 


$470. 
CHRYSLER — '53 NY 4-dr., $2,565*. ’50 
Imperial 4-dr., $990*, $1,010*. '49 Royal! 
4-dr., $660°. '48 NY 4-dr., $415* $460°. 
DeSOTO — '52 Custom 4-dr., $1,410*. °51 
Custom 4-dr., $1,015°*. 
DODGE — '53 Coronet 4-dr., $1,805°, $1,- 
815°. '51 Coronet 4-dr., $1,000*, $1,0154 
FORD—’53 Custom (8) 4-dr., $1,900*; 2- 
dr., $1,695%, $1,620%, $1,420°; ‘Victoria 
$2,100°. '562 (8) co 1.020, $1,165 
‘51 Deluxe (8) 2-dr. 75; (6) 2-dt., 
$765. ‘50 a Bed, 8, 49 (6) 2-dr., 


: 2 2-dr., $310, 
ck 40 =. 
HUDSON — '49 Geammveere (8) 4-dr., 


; _ 505°, 
HENRY J—’51 2-dr., $470, '47 4-dr., $125. 


MERCURY — '53 Monterey station wagon, 
$2,725°; coupe, §$2,205*, $2,150°. °51 4- 
dr., $1,010°, $1,045*, $1,075°. 

NASH—’50 Statesman 4-dr., $520*. ‘49 
(600) 2-dr., $325°. 


OLDSMOBILE — '53 (98) 4-dr., $2.905* 
"50 (98) 2-dr., $860*%; 4-dr., $1,100*. 
PACKARD — '50 4-dr., $500*. °49 4-dr., 

$405°*. 


PLYMOUTH—'52 Cranbrook 4-dr., $1,025. 
$1,040, $1,095*. °51 Cranbrook club 
coupe, $910, $880, $870; conv., $805. 

PONTIAC—’53 Chieftain (&) 4-dr.. $1,960 
$2,240*. °52 Chieftain (8) 2-dr., $1,100 
"51 Chieftain (8) 4-dr., $1,100*, $1,085* 
"50 (8) coupe, $880*. °49 (8) 4-dr., 
$625*. °48 (8) 2-dr., $510. 

STUDEBAKER—’53 Champion club coupe 
$1,690*. '47 Commander conv.. $340*. 

MISCELLANEOUS — '51 Chevrolet panel. 
$510. °49 Chevrolet %-ton pickup, $590 
‘49 English Ford 2-dr., $190. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Sept. 30.) 
(Activities better than average. Prices 
firm, Sold 57 cars out of 94 offerings.) 
BUICK—’'50 Riviera 2-dr., $1,040; Special 
2-dr., $710. 

CHEVROLET—’52 SL Special 4-dr., $825 
‘51 SL Special 2-dr., $955; FL Deluxe 
2-dr., $700. '50 FL Deluxe 2-dr. $710 
’49 SL Deluxe 4-dr., $725. "48 FM 2-dr., 
$400. '47 FM 4-dr., $175. "46 FL 2-dr.. 


$375. 

CHRYSLER—’52 Windsor 4-dr., $1,175. °49 
Royal 4-dr., $435. 

DeSOTO—’'46 Deluxe 2-dr., $175. 

DODGE — ’53 %-ton, $640. '50 Wayfarer 
4-dr., $750. °49 Coronet 4-dr., $705; 
Wayfarer 2-dr., $400. 

FORD — '53 Victoria, $1,950*; Main (8) 
2-dr., $1,585*; %-ton pickup, $1,100. ’51 
Deluxe (8) 2-dr., $700; Custom (8) 2-dr., 
$1,065, $775. 50 Custom (8) 2- dr., $925, 
$670. '49 Custom (8) 2-dr., $670, $405 
$390, $375; Deluxe (8) 2-dr.. $505; Cus- 
tom (6) 2-dr., $385; Custom (8) 4-dr.. 
$500, $490. °48 Custom (8) 2-dr., $380. 
‘47 Super Deluxe (8) 2-dr. $475, $315 
"41 (8) 2-dr., $250. '40 (8) 4- dr., $150; 
2-dr., $355, $200. 

MERCURY—’51 2-dr., $1,080; 4-dr., $995 
'49 2-dr., $375. 

NASH—’49 4-dr., $395. 

OLDSMOBILE—’50 (88) 4-dr., $1,105*. '41 
4-dr., $105*. 

PACKARD—’48 4-dr., $625. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,410* 
2-dr., $1,500*. '52 Cambridge 4- ‘ar. $900 
"51 Cranbrook 4-dr. 25. 

PONTIAC — ’50 (6) '2-dr., $755. "48 (6) 
2-dr., $585. '46 4-dr., $305. 5 

STUDEBAKER—'48 2-dr., $195. 


LOS ANGELES 


(Los Angeles Auto Auction. Sale ever, 
Tuesday and Thursday. Prices are for sales 
of Sept. 24 and 29.) 

(Volume of consignments held up this 
week, with market continuing to decline. 
Sold 301 cars out of 765 offerings.) 
BUICK—'53 Skylark Sports, $3,815* (PS) 

Super Riviera 2-dr., $2,550*; Special 

Riviera 2-dr., $2,120*. ’52 RM Riviera 

2-dr., $2,050* (ps); Super Riviera 2-dr., 

$1,565*. '50 RM Riviera 2-dr., $1,140°*: 

Super conv., $935*, $885; 4-dr.. $765°*. 

*49 RM conv., $600*; Super sedanet. 

$585. '46 Super 4-dr., $265. 

CADILLAC — '53 coupe deVille. $5,150* 
(ps), $4,735*; (62) coupe, $5,365* (ps), 
$4,350* (ps), $4,295* (ps), $4,290*: 4- 
dr., $4,190* (ps), $3,960* (ps); conv. 
$3,740* (ps). ‘52 (60) 4-dr., $3,700* 
(ps), $3,620* (ps); (62) 4-dr.. $3,190* 
(ps). ‘51 (60) 4-dr., $3,000*, $2,700*: 
coupe deVille, $2,950*; (62) coupe, §$2,- 
680*. '50 coupe deVille. $2,650*: (61: 
coupe, $2,280*, $2,240°, $2,090*. °49 (61) 
coupe, $1,410*: (62) 4-ar., $1.370*:; (61) 
4-dr., $1,300*. '48 (60) 4-dr., $1,320. 
"47 (62) conv., $850*. 

CHEVROLET — '53 Bel Air sport coupe 
$2,110*; conv., $1,890; 2-dr., $1,855*, 
$1,845*; 4-dr.. $1,770; (210) 4-dr., §$1.,- 
700, $1,620; (150) 2-dr., $1,490; %-ton 
pickup, $1,400. '52 Bel Air, $1,575*, $1,- 
515, $1,500*; SL Deluxe 2-dr., $1.320 
$1,065; 4-dr.. $1,220*, $1,015; %-ton 
pickup, $905. '51 station wagon, $1,335* 
$1,295*; FL Deluxe 2-dr., $910; SL De- 
luxe 4-dr., $855. ‘50 conv., $1,130; Bel 
Air, $1, 025*; SL Deluxe club coupe, $945: 
4-dr., $860, $790*, $765; SL Special club 
coupe, 2 ‘at $860: 4-dr.. $845*; FL 
Special 2-dr., $790; sedan delivery, $635 

CHRYSLER — ‘53 Windsor 4-dr., $2,300 
(ps). °52 Windsor 4-dr., $1,610* (ps). 
"51 NY Newport, $1,500 (ps). '50 Wind- 
sor 4-dr., $1125*. °49 Windsor club 


(Continued on Page 39, Col. 1) 
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| SD sedan, $395. '48 SD sedan, $400. °42 | HUDSON—’48 Commodore (6) 4-dr., $265. (6) 2-dr., $550. °47 Super Deluxe (8) 





e ° SD sedan, $200, $290. LINCOLN — '50 Cosmopolitan 4-dr., $830. 4-dr., $380. °42 (6) 2-dr., $135 
p HUDSON—'48 Hornet sedan, $205. ‘49 Cosmopolitan 4-dr., $295. . | HUDSON—'49 Commodore (8) 4-dr., $455. 
Used-Car Au cti on r 1 ces KAISER—’'48 sedan, $160. es ieee ei (B) a a “Foso, “ah css LINCOLN—’49 Cosmopolitan 2-dr., $510. 
LINCOLN — '49 Cosmopolitan club coupe, 4-dr., $605; station wagon, $300. '46 (8) | MERCURY — '51 2-dr., $1,175*. '46 4-dr., 
$615. xa <ar., $320. - $425, $310. 
(Continued from Page 38) MERCURY — '53 club coupe, $2,280. '52 | NASH—’50 Statesman 4-dr., $310. NASH—’'46 Super (600) 4-dr., $195. 
; Whe OLDSMOBILE—'49 (98) 4-dr., $360. 
oupe, $815*, '47 Windsor 4-dr., $620;] ‘51 Cranbrook 4-dr., $910. ‘50 Deluxe soee.” $1,385. "51 sedan, $970. '49 sedan, | Br yMoOUTH —'49 Special Deluxe 2-dr., | OLDSMOBILE—'51 yy %, % ,365°. 
NY club, $565 2-dr., $615. ; $500. '46 Special Deluxe 4-dr., $150. (76) club coupe, $670°. 47 (98) 2-ar., 
pDeSOTO — °53 Fire Dome (8) 4-dr., $2,- | PONTIAO—'52 (8) 4-dr., $1,380*. '50 (8) | NASH—’51 Rambler, $395. MISCELLANEOUS—'41 Atlas House|_ $225°. '46 (78) 2-dr., 
275*. °52 Fire Dome (8) 4-dr. $1,595| sedanet, $850, $780. '46 club coupe, $105, | OLDSMOBILE — '51 (88) sedan, $1,190°.| Trailer, $210. PLYMOUTH—'53 Cranbrook 4-dr., $1,490. 
(ps). ‘51 Custom 4-dr., §765*. 50 | STUDEBAKER—’53 Champion club ‘coupe, a sedan, $890. ‘46 sedan, $185, wa Cambridge 4-dr. A $860, 50 Deluxe 
pi gay a ae an gece", a Cunmaten 4a, tat, chaananaes PLYMOUTH—’'53 Cranbrook sedan, $1,500. EBENSBURG, PA. ea 7 aab0, 15. "47 Roca Delaas cians, 
$875". "46 Detune é-ér.. $355. ome "| State coupe, $725. 50 Champion coupe,| °52 Cambridge sedan, $980. '50 Deluxe (Ebensburg Auto Auction. Sale every $2 
DODGE—'53 Meadowbrook Suburban, §$2,-| $600, $565, $500, $475. '47 Champion ake Gee” SD sedan, $590, $550. | Thursday. Prices are for sale of Oct. 1.) PONTIAC aL <8) ar. Peano: ‘ tar 
° i e *? > 
FORD —'53 Victoria, $2,325*, $2,400* (ps),| PONTIAC —'52 Chieftain (6) sedan, $1,250 | ps0son clean offerings unchanged. Sold | $150. "40 (6) 2-dr., $00. 
. , ’ , ces on clean offerings unchanged. Sold 
$2,345* (ps), $2,310*, $2,210* $2,175*, FARGO N. D 51 Chieftain (6) sedan, $1,095. '50 SL 64 t of 1 fferin WILLYS—’53 Falcon 4-dr. $1,150. 
$2.150*, §2,100*, §2,075*: Country > IN. DD. | (6) sedan, $800, '48 SL'(6) sedan, $480. oe ree Senne MISCELLANEOUS—’51 Henry J (6) 2-dr., 
, ; 45° | . * Tri- tion Co. Sal Thurs- 46 sedan, $340. BUICK—’52 Special 2-dr., $1,280. ‘50 RM $380. 
Squire, $2,645* (ps), $2,455" (ps); (8)| (Tri-State Auction Co. Sale every Thurs ¢ _ ng 7 ‘ : 
ws fi le of O 1 STUDEBAKER—’49 Champion sedan, $540. sedanet, $680*; Super 4-dr., $950*, $900*. 
Country sedan, $2,400*; Main (6) ranch | day. Prices are for sale o we. Be) , ‘47 Super 4-dr., $225, '46 Special 4-dr 
wagon, a La x) conv. $2,- (Market holding steady, Sold 63 cars N. LITTLE ROCK. ARK $185. - , < PHILADELPHIA 
ronek Gagen 32 oe; +r. S100, a2) 2S om) 7 : ’ : CADILLAC—'53 coupe deVille, $4,600*. °52| (Harold B. Robinson Auto Sales, Sale 
Main (8) ranch wagon, $1.795*, $1,720, | BUICK—’52 Super Riviera sedan, $1,505*.| (Arkansas Auto Auction. Sale every| (62) 4-dr., $2,850*, '50 (61) 4-dr., $1,-|every Tuesday. Prices are for sale of 
$1,675; Victoria, $1,715*, $1,695*; Main| 51 Special sedan, $1,300. Tuesday. Prices are for sale of Sept. 29.)| 450, ‘41 3-dr., $125°. Sept. 29.) 

(6) ranch wagon, $1,595; (8) conv., $1,- | CADILLAC—’49 (62) sedan, $1,230. ome = cars out of 75 offerings.) CHEVROLET—’52 SL Deluxe 4-dr., $1,060, eo firm on clean cars to slightly 
500°; Custom (8) 2-dr., $1,475*; 4-dr.. | CHEVROLET—'53 Bel Air sedan, $1,880*, | BUICK—'50 Super 4-dr., $775. $1,000. '51 SL Deluxe club coupe, $905.| O% Om 0a ite and aes aes ae > 
$1,420, $1,250°. °51 Victoria, $1,230°, $1,795*, $1,650; (210) sedan, $1,600*. '52 | CADILLAC — ’51 (62) 4-dr., $2,400*. "49] ‘50 Bel Air, $970; FL Deluxe 2-dr., $810. sue 60 Soontat cohen — $960 
$1,215*, $1,180*; 4-dr., $1,010*, $975*,| FL Deluxe sedan, $1,195, $1,050. 51 FL| (62) 2-dr., $1,025". '49 SL Deluxe 2-dr., $725. ‘48 FL 2-dr., | 49 "pay sedan P5800: Gaper sedan. $640. 
$965, $810, 2-dr., $1,080", $900*, $865°; | Deluxe sedan, 3 at $975. '49 FL Deluxe | CHEVROLET—’51 SL Special business| $450; SM 2-dr., $580. '47 FL 4-dr., $440; ‘47 RM conv.’ $380. ° , 
club coupe, $870; Custom (6) club coupe, | sedan, $610. '48 SM sedan, $490. '47 FM coupe, $680. ’50 SL Special 4-dr., $705,| SM 2-dr., $325. '46 SM 2-dr., $330. °41 CAD O—5i (62) sedan, $2,250 

. : _| sedan’ $380, ’46 FM sedan, $245, $280;| $540.''47 SM 4-dr., $380, $355, $345,| Special Deluxe 4-dr., $235, $135, $130. eee ~~ “ee Glen sae Ss. ase, 
HUDSON—'49 Commodore (6) 4-dr., $475; | business coupe, $145. $210. "46 FL 4-dr., $325, $260. *41 De-| °40 2-dr., $180 $1,470, $1,400, 2 at $1400 Ss ak Sines 
club coupe, $475. “48 Commodore (6) 2° | CHRYSLER — '61 NY sedan, $1,135. '48| luxe 2-dr., $215, $100. '39 Deluxe 2-dr., | nesoTO—'50 Custom club coupe, $780. $1,400; (150) ‘sedan, $1,420, $1,380, $1,- 
dr., $515; 4-dr., $450. °47 (6) Specia Windsor sedan, $405. '47 sedan, $375. $155. DODGE — ‘53 Coronet 4-dr., $1,670°. '52 360, $1, 330, $1, 310, $1,200. os =z a4 
NOOLE "Se Cann’ cours, '8,375¢; |DODGE — °62, Coronet sedan, $1,075. ‘49 | DODGE—'51 Wayfarer coupe, $426. Coronet Diplomat, $1,380; Wayfarer 2-| luxe sedan, §1,240, $1,165, $1,140, §1,- 
LINCOLN — ‘53 Capri coupe, $3,375*; | Meadowbrook sedan, $625, $695. FORD—’53 Custom (8) station wagon, $1,- Pp “eee. 100, $1,080, $1,060, 2 at $1,080, $2 Ry 


Cosmopolitan 4-dr,, $2,915*; coupe, $2,-| FORD—'53 Main (8) Ranch Wagon, §2,-| 875. '51 Custom (8) 2-dr., $1,020, $1,005, | 4f-, $915. '48 4-dr., 
885*. '52 Capri 4-dr., $2 300*. '49 Cosmo- | 995*  §2,300*, °62 Custom (8) sedan. $745, $700, $680. so” Custom (8) 4-dr., | FORD—'51 Deluxe (8) 2-dr., $690 (police $1,030; SL. Special — 1,090, g990 
politan 4-dr., $655, $516 $1,225, ‘51 Custom (6) sedan, $880. '50| $745. ‘49 Custom (8) 4-dr., $680, $580,| car); Deluxe (6) 2-dr., $745. '50 Custom io st, betes u aan 684 an, $640 Ses L 

MEROURY—'53 Monterey coupe, $2.727*.| Gustom (8) sedan, $765, $795; Deluxe (8) | $560. '47 Deluxe (6) 4-dr.’ §366, §325,| (8) 2-dr., $690; Deluxe (8) 2-dr., $690, Geecal adn ofts, ba be 8 
a ees cee ceo. or eatery. | sedan, $780, $600. "49 Custom (8) gedan, | $315. “46 Deluxe 4-dr., $266, '41 ‘Deluxe ie, Custom (8) dt. “—" is? cours, 7 aden sos ions 2 Boyt 
: port coupe onterey 4- - 4-dt., $175, $165. ; Deluxe -dr., ; Custo » Col, 
dr., $1,605, $1,675", §$1,640°. 01. 4-dr., _ $855," s870;" Deluxe (6) eedan, 9010. at | Lear. $170, Sigs, | 8820; Deluxe (6) 2-ar., #490) Custom | (Continued on Page 40, Col. 4) 
$1,336*, $1,226"; club coupe, §1,165*, 
$1,090°, ‘60 conv., $930°; 4-dr., $850, 
$845°, ‘49 club coupe, $780°. 

NASH—'51 Rambler Custom station wagon 
$900; Statesman Super 4-dr., $655*. ‘50 
Statesman Super 2-dr., $590*. °46 Am- 
bassador 4-dr., $170°. 

OLDSMOBILE — '53 (98) 4-dr., §$3,360* 
(ps), $2,950*, $2,890° (ps); Holiday, 
$2,910*; (88) conv., $2,825* (ps). Holi- 
day, $2,750*; Super (88) 2-dr.. $2,685*: 
4-dr., $2,645* (ps). '52 (98) 4-dr., §$1.- 
985*. °51 (88) Holiday, $2,200; (98) 
Holiday, $1,820*, $1,670*; 4-dr., $1,390°*. 
$1,355*. 

PACKARD—’51 (300) 4-dr., $1,450*. 

PLYMOUTH—’52 Cranbrook 4-dr., $1,110*. 
"51 Suburban, $1.220; Belvedere, $1,000; 
Cranbrook 4-dr., $990. ‘50 club coupe. 
$960. °49 Special Deluxe club coupe. 
$740; 4-dr., $660. °47 Special Deluxe 
4-dr., $365, $220. '46 Special Deluxe 4- 
dr., $305; 2-dr.. $260. 

PONTIAC—’'53 (8) Custom Catalina, $2.- 
685*, $2,635*, $2,610*, 2 at $2,600*; De- 
luxe Catalina, $2.610*; conv., $2,360". 
’52 (8) Super Catalina, $1,725*. ’51 (8S) 
2-dr., $990, $920. '50 (8) Super Catalina, 
$1,235*; 4-dr., $920, $825*. °49 (8) 4-dr., 
$800*, $775, $755; (6) 4-dr., $800*; (8) 
club coupe. $730 

STUDEBAKER ‘53 Commander coupe. 
$2,100*, $1,800*. °52 Commander Star- 
liner coupe, $950*. ‘51 Land Cruiser 
$800*; Champion 4-dr., $765; Command- 
er 2-dr., $750*; 4-dr., $750*; Champion 
(6) 2-dr., $680. ‘50 Commander conv., 
$770*; Champion (6) 4-dr.. $605. ‘49 
Champion 4-dr., $650*, $575*. 

WILLYS—’52 2-dr., $1,090*, $1,075* 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Sept. 29.) 


(Clean cars still bringing top price. 
Sales percentage very good. Sold 123 cars 
out of 168 offerings.) 


BUICK—'52 Special 4-dr., $1,310*. '51 Sp>- 
cial 4-dr., $1,275*, $1,140*, $1,050. ‘50 
Special 4-dr., $900, $805; Super Riviera 
2-dr., $1,175. °49 Super 4-dr.. $555; se- 








danet, $490. 
CADILLAC — '51 (62) Coupe deVille, $2.- * a 
colneene ‘53 Bel Air 4-dr.. $1.790° Approaching picturesque Mene -msha, a famous little fishing village on Martha’s Vineyard Island off Massachusetts. 
7 4 ve é - ti oft 


‘52 SL Deluxe 4-dr.. 2 at $1,190*, $1,- 
140*; 2-dr., $1,105, $1,180*, $1.160*. °51 
SL Deluxe 2-dr., $860, $855, $750: Bel 
Air, $1,180*. "50 SL Deluxe 2-dr., $805; 
4-dr., $865, $795, $765, $625. $615. °49 
SL Deluxe 4-dr., $645; 2-dr.. $655, 2 at 
$625, $500. ‘47 FL 2-dr., $340. '46 SM 


(YSLER “52 Windsor t- ' that’s blue-green! 
CHRYSLER—'52 Windsor 4-dr., $1.400* ere 4S money aq = 


DeSOTO—’'52 Deluxe 4-dr., $1,275*. 

DODGE ‘52 Wayfarer 2-dr., $860. ‘51 
Wayfarer 2-dr., $775; Coronet Diplomat 
$1,085; club coupe, 2 at $990; 4-dr., 


SN RLM. Ne he GU wae le ttn Apa Bir Bnei 





$975. 
FORD—’'53 Custom (8) 2-dr., $1,500. ‘52 td - 9 — ae 
Main ca), coupe. $1,055; 2-dr., $1,060: You’re missing out on some easy money, if you don’t talk E-Z-Eve 
Custom ( 2-dr., $1,300*; conv. $1,350*. 
Gustoms 48) he ao When you soll cars e \iieay ast illion car owners have ordered E-Z-Eve 
BS Stade atta, Be you'll make extra commissions by, Areay clone 3 milion car owner have ordered EZ bv 
2-dr., $600, $520; station wagon, $475 selling the E-Z-Eve option os De } : 
me Se See ee eee Post, Collier’s, Time and The New Yorker. So let your customers 
HUDSON —'48 Super (6) 4-dr., $180. ‘47 know that you have E-Z-Eve for new cars or replacement. 
: Commodore (6) 4-dr., $175 é J e e 
| LINCOLN —'53 Capri ‘hardtop coupe, $2, \ Shaded windshields of light blue-green E-Z-Eve Safety Plate Glass 
840*. '52 Capri hardtop coupe, $2,200*. Wh 
MERCURY—"23 (8) 4-de., $2300", "51. (8) en you replace giass protect eyes from pagina staan avi siare, and ang 
4-dr., $1.080*. '49 (8) 4-dr.. $615. ’ ine i i yack windows absorbs solar energy an 
NASH —'S3 Rambler Country Club, $845 you'll turn routine jobs into extra E-Z-EyeE in side an a gy 
"50 Ambasendoe Custom ¢-Gr., $460. "48 profit by selling E-Z-Eve keeps passengers cooler in summer. 
OLDSMOBILE—’51 (88) 4-dr., $1,395*. ‘50 Take advantage of its popularity ! 
(98) 4-dr., $1,000. '49 (98) 4-dr., $605. 2 
PACKARD—’51 4-dr., $900. E-Z-EveE is available in all General Motors cars. 


PLYMOUTH—’53 Cambridge 2-dr., $1,250°*. 
*In a recent Time magazine survey, 41% of the readers who plan to buy 
new cars in 1953, said they intended to order “tinted window glass”! 


E-Z-EYE SAFETY PLATE 


with the shaded windshield 


“Reduceo Glare, Eyeshain, Sun beat 


cant 


Bea = 
SELL YOUR BEST RURAL 
CUSTOMERS THROUGH 





Country 


leader nm Automotive Advertising 





ALL L-O-F SAFETY GLASS IS GRADE-MARKED 
If the word PLATE isn't etched on your car windows, 


is Greatest they aren't safety Plate glass. LIBBEY - OWENS + FORD GLASS co., TOLEDO 3, OHIO 


Where Automotive Ownership 
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Horse Vs. Horsepower— 

One scene in the forthcoming movie 
“Blowing Wild" features Barbara Stan- 
wyck, on horseback, racing Anthony Quinn 
and Gary Cooper in a 1940 Packard con- 
vertible with a special body by Darrin. 









Averages $18.31 
By J. B. Van Tassel 


Business Consultant 

N MY LAST column, I covered 

the importance of a good new- 
car delivery job, in order to build 
up business. Since 
then, I have com- 
pleted an analysis 
on the cost of 
getting new cars 
ready for delivery 


for the six 
months’ ended 
June 30. ; 


This analysis 
shows that this 
cost averages 
$9.16 per $1,000 
of new-car retail] 4% 3 Van Tassel 
volume, or approximately $18.31 
per car on a $2,000 unit. 

The low cost of delivery was 
$15.31, and the high cost was $21.15, 
according to the survey. 

Before the war, or in the early 
1940, this cost averaged $9.29 per 
$1,000 of new-car volume. 

The fact that labor charges are 





Dealer Business Counsel 
Survey Shows Preparing Car for Delivery 


on $2,000 Unit 


greater now than they were be- 
fore the war means that, on a 
comparative basis, the margin be- 
tween the prewar and postwar 
figures is even greater than the 
difference shown between the 
amounts of $9.16 and $9.29, 

This reduction in the expense of 
preparation of new cars for de- 
livery would indicate that either 
less work and money are spent for 
the preparation of new cars for de- 
livery now, or that the new cars of 
today do not require as much work 
in getting them ready for delivery 
as they did before the war. 

* * . 


Check Up on Work 


WOULD recommend that a 

thorough investigation be made 
by every dealer as to how much 
work is actually performed in the 
preparation of a car for delivery, 
as compared with the amount of 
work designated by the factory 
service engineers, 

Also, it might be a good idea to 
follow up those new-car owners 






who have not come back for 
service (and probably gone some- 
where else) as to how they liked 
the performance of their car. 
Complaints from owners regard- 
ing poor performance should be re- 
ferred to the dealer or the general 
manager in every case, and, where 
it is found that the trouble was 
due to a poor preparation job, 
every effort should be made to 
correct the source of this trouble 
and see to it that it does not 
happen again. 
+ 


> ° 

Money Well Spent 
N MANY cases, where a dealer 
tries to save a little money here 


or there on the preparation of a 
car for delivery, he will usually 
spend twice as much in new-car 
policy expense for adjustments. 

Adequate preparation, there- 
fore, is sound selling, plus good 
economy. 

Inadequate preparation is not 
only costly in higher gratis policy 
expense, but also in the loss of 
goodwill of the owner of the car 
and all his friends. 

(Any questions you may have 
on dealer business management 
will be gladly answered by J. B. 
Van Tassel in care of AUTOMOTIVE 
News.) 


Used-Car Auction Prices 





(Continued from Page 39) 


‘49 SL Deluxe sedan, $550, $510, 

; FL Special sedan, $550. °47 FM 

, 2 at $370. °46 SM sedan, $345. 

CHRYSLER — ’'49 NY conv., $610. ‘47 
Windsor sedan, $435. 

DeSOTO — ’52 Custom (6) club coupe, 
$1,250*. 

FORD — ‘53 Custom (8) sedan, $1,670*, 
$1,520*, $1,440; Custom (6) sedan, $1,- 
360, $1,350, $1,240; Main (8) sedan, §$1,- 
480, $1,430, $1,390, 2 at $1,380, 2 at $1,- 
370, $1,350, $1,330, $1,315, 2 at $1,240. 

"52 Main (8) sedan, $1,050, $1,020. '51 





Why Sunoco dealers sell 





Large market area 
We all know that the bigger a dealer’s market, 
the greater his potential. Our dealer policy 
guards against overlapping. Sun dealers com- 
pete with other brands, not with each other. 


One grade—one price 
Our continuing emphasis on “high-test at 


regular gas price” has led to a customer 


PROOF! 


“Switched to Blue Sunoco in 
my present location...doubled 
my gallonage first year and 
still climbing,” says Ernest E. 
Boudreau of Spencer, Mass. 


“Same location 15 years but 
switched to Blue Sunoco 3 
years ago and doubled my 
gallonage,” says Earl F. Hites 
of Shelbyville, Indiana. 





more gallons by 2t0] 





loyalty that other gasolines cannot match. 
Once a motorist switches to Blue Sunoco, 


he stays switched. 


Strong sales support 


The company backs up the Sunoco dealer 
with millions of dollars worth of merchan- 
dising and advertising. Market experts keep 


“Within one month after 
switching to Blue Sunoco my 
gallonage increased 54%. Now 
it’s doubled,” says Ralph A. 
Grella of Fairfield, Conn. 


him way ahead of competition. 


Why not put yourself in this 
picture? There’s money in it. 
Contact the local office of Sun 
Oil Company or write to Phila- 
delphia 3, Pennsylvania. 


Victoria sedan, $1,080; Custom (8) 
sedan, $870, $840, $720. '50 Deluxe (8) 
sedan, $725; Deluxe (6) sedan, $560, 
$525. °49 conv., $650; Deluxe (8) sedan, 
$500, $480. °48 (8) club coupe, $490, 
$190, $370, $210, $200, $180; business 
coupe, $160. 

MERCURY — '51 sedan, $1,100, $870. '50 
sedan, $860. '49 conv., $630. 


OLDSMOBILE—’50 (98) sedan, $900, $870; 
(88) conv., $1,020*; sedan, $830. °'49 
(98) Holiday, $660; (88) sedan, $700; 


(76) sedan, $630. °48 (66) sedan, $275. 
"46 (66) sedan, $250. 

PACKARD—’51 (200) sedan, $1,060. 

PLYMOUTH—'53 Cranbrook sedan, $1,450, 
$1,410, $1,400, 2 at $1,370, $1,365, 2 at 
$1,360, 3 at $1,350, $1,340, 2 at $1,330, 
4 at $1,320, $1,310, 2 at $1,300, 3 at 
$1,290, $1,285, 2 at $1,280, $1,270, 2 at 
$1,250, $1,240, $1,230, $1,200, $1,180, 
$1,170. ’52 Cambridge club coupe, $970, 
$900, $880, $870. °51 Cranbrook Belve- 
dere, $1,140; conv., $675; Cambridge 
club coupe, $750. °50 Cranbrook conv., 
$760; Special Deluxe sedan, $765, $760, 
$645; Deluxe sedan, $590, $575, $480. °49 
conv., $680; Suburban, $780; Special De- 
luxe sedan, $590, $540. °48 Special De- 
luxe sedan, $410; Deluxe sedan, $390. 47 
Special Deluxe sedan, $395. °46 Special 
Deluxe sedan, $370. 

PONTIAC—’53 Chieftain (6) sedan, $1,- 
910*. '49 conv., $670. ’48 conv., $495. '47 


sedan, $390. 
STUDEBAKER — '51 Commander sedan, 
$840. °50 Champion sedan, $640. °49 


Champion sedan, $420. 
$325. 


’48 club coupe, 


MINNEAPOLIS 


(Minneapolis Auto Auction, Sale every 
Tuesday. Prices are for sale of Sept. 28.) 
(Market off slightly in last two weeks. 
°47 and °48 cars still in big demand, Sold 

54 units out of 154 offerings.) 

BUICK —’50 Super 4-dr., $905. °48 RM 
4-dr., $350. 

CHEVROLET — '53 Bel Air 4-dr., $1,650*, 
$1,520*. °52 SL Deluxe 4-dr., $1,135*. 
"51 SL Deluxe 2-dr., 2 at $950, $940, 
$900. '50 SL Deluxe 4-dr., $680, $620. 
°49 SL Deluxe 2-dr., $600. '48 FM 2-dr., 
$365. '46 aerosedan, $260, $200. 

CHRYSLER — ’53 Windsor 4-dr., $2,130* 
(ps). 

DeSOTO—’51 Deluxe Carryall, $1,050*. 

DOD GE — ’'50 Coronet coupe, $660. °49 
Meadowbrook 4-dr., $625. °48 Custom 
= coupe, $470. '46 Deluxe 2-dr., $325, 
$ 


FORD — ’52 Main (8) 2-dr., $1,035. °51 
Custom (8) 4-dr., $970*, $930. '50 De- 

| luxe (8) 4-dr., $810, $760, $740, $690. °49 
Deluxe (6) 2-dr., $490; Custom (8) 2-dr., 
$610, $545, $500. °48 Deluxe (6) 2-dr., 
$290, $255, $225. °47 Deluxe (6) 2-dr., 
$210. °46 Super (8) club coupe, $250. 

MERCURY—’53 Custom 4-dr., $2,095. °51 
— 4-dr., $1,025*. °47 club coupe, 
$340. 

OLDSMOBILE — ’50 (76) 2-dr., $740. °47 
— 2-dr., $225. °46 (78) 4-dr., $240, 
$200. 





PLYMOUTH — ’50 Special conv., $690. '48 
Deluxe 2-dr., $266, $255. 
STUDEBAKER—’50 Land Cruiser, $650*. 


Clippers for Salesmen— 


Stewart-Warner Corp. will present each 
of 25 outstanding salesmen with a Pack- 
ard Clipper as the result of arrangements 
made with M. A. Saunders, Packard Chi- 
cago zone manager. Prior to the purchase 
of the cars, the Chicago Sales Executives 
Assn. had cited the Clipper as the ‘Sales- 
man's Car of the Year." Above, Saunders 
(right), completes arrangements with Ed- 
ward L. Hayward, Stewart-Warner general 
sales manager (left), and Burton P. Gale. 
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Only 1] Pet. Have Debt Outweighing sna ese 
U.S. Finds Savings Widespread 


WASHINGTON.—Most consumer 
spending units had some accumu- 
lated savings in early 1953 in the 
form of consumer capital goods, 
business or investment assets or 
liquid assets, according to Part IV 
of 1953 Survey of Consumer 
Finances, issued by the board of 
governors of the Federal Reserve 
System. 

Older consumers, the survey 
found, typically possessed larger 
holdings than younger ones. 
About half of all consumer 
spending units held resources 
equal to or greater than their 
1952 incomes, 


Accumulated savings, the survey 
found, were mainly in assets sub- 
ject to change in value—such as 
homes or businesses, rather than 
in assets of fixed dollar value such 
as bank deposits or savings bonds. 


Homes and automobiles owned by 
consumers had an aggregate value 
nearly equal to their total direct 
personal investment in business, 
the survey found. 

Most consumers owned assets in 
excess of their debts (only 11 per- 
cent had a negative net worth) and 
nearly half of the 54 million spend- 
ing units were worth $5,000 or 
more. About 11 percent were 
worth $25,000 or more and 4 per- 
cent were worth $50,000 or more. 

The median net worth of con- 
sumers in early 1953 was $4,100, 
about $500 to $1,000 more than in 

1950, Precise comparisons were 

not possible, the board of gover- 

nors said, because data from the 

1953 and 1950 surveys were not 

strictly comparable. 

Among occupational groups, the 





Financial Front 





Waukesha 


The annual report of the 
Waukesha Motor Co. for the fiscal 
year ending July 31, shows net 
sales of more than $30 million. Net 
earnings after taxes $1,013,000. 

* 7 * 


C. M. Hall Lamp 


C. M, Hall Lamp Co., Detroit, 44- 
year-old manufacturer of automo- 
tive lighting equipment, reported a 
consolidated net loss in excess of 
$50,000 for the six months ended 
June 30. Additional losses of a 
substantial nature were experienced 
in July and August, the company 
reported. 


Mansfield Tire & Rubber 


Boosts Sales 29 Pct. 


Net first-half sales of $33,192,858 
were reported by Mansfield Tire & 
Rubber Co., an increase of 29 per- 
cent over the same period of 1952. 

Net income, after taxes, was es- 
timated at $831,332, compared to 
$591,321 for the first half of last 
year. 


Bird Motor Opens New Lot 


With 50 Reconditioned Cars 


A used-car lot, stocked with 50 
reconditioned cars, has been opened 
on S. Krome Ave. by Preston B. 
Bird Motor Co., Homestead, Fila. 
Adolph Lopez is in charge of the 
used-car department. 

Bird Motor was established more 
than 20 years ago. D. P. Blake, 
manager, said that in 1950 the com- 
pany employed only one mechanic 
and one salesman, 

“Today,” he said, “we average 
30 employes the year around, and 
are doing a gross business averag- 
ing $100,000 a month.” 


STUDEBARER 
a a ae 


SELL YOUR BEST RURAL 
CUSTOMERS THROUGH 


A 


Advertising 


leader in Automotive 


Where. Automotive Ownership 


Is Greotest 


highest net worth—$15,000—was re- 
ported by spending units headed by 
self-employed businessmen and 
farm operators. Retired persons 
also had relatively high net worths. 

Smallest net worths were re- 
ported by wage earners, although 
this group had a median income 
about as large as that of the 
general population. 

The median net worth in early 
1953, the survey found, was one- 
fifth larger than the median in- 
come of the preceding year. 

About half of the spending 
units, it said, had accumulated 
savings equal to at least one 
year’s income, and one-fourth had 
accumulated as much as three 
years’ current income, For slight- 
ly more than one-fourth of con- 
sumers, net resources were equal 
to less than three months’ income. 


The total value of assets included 
in survey findings was estimated at 
$725 billion, while the total debt 
was estimated at $84 billion. The 
difference of $641 billion was the 


more dependable 
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total estimated consumer net 
worth. 

“The types of assets in which 
consumers invest or hold their 
savings, and the extent to which 
asset ownership is offset by debt, 
have a bearing not only on the fi- 


nancial position of consumers, but 


also on the functioning of the/ 2 


economy,” the board of governors 
said. 

The most widely held asset re- 
ported in the survey was liquid 
assets—government securities and 
savings and checking accounts. 
Large proportions also owned 
homes and automobiles. Consum- 
er investment in businesses or 
farms was reported less fre- 
quently. 

Approximately 4 in every 10 
consumers were completely free 
of debt. The 6 in 10 who owed some 
money were found most frequently 
among consumers with incomes of 

$4,000 to $7,500, in the 25 to 34 age 
group and in the wage-earner 
group. 






Nielsen Gives 7 Fords to Schools— 
Keys to seven driver training cars are given by R. Henry Nielsen (center), president 
of John P. Nielsen & Sons Co. (Ford), Hartford, Conn., to Dr. Edward J. Mahoney, 


guidance supervisor for the State Department of Education, while Capt. Francis J. 
Gunshanan, of the Hartford police, looks on. 


The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 





star ting under all 


operating conditions 


“No Kick-Out” feature sets new standards 
in starting performance. 


@Since the earliest days of the automotive industry Bendix* 


Starter Drives have been noted for reliable starting. 


Now with the new and latest Bendix Folo-Thru Starter Drive, 


starting, even under the most adverse weather conditions, 
has been improved immeasurably. 


Although this new Bendix Starter Drive is fundamentally 
similar to its illustrious predecessors, it is specially designed 
to follow through the weak explosions until the engine 
actually runs on its own power. 


That's why cars, trucks and buses equipped with the 
Bendix Folo-Thru Drive are easier and quicker to start 


under all operating conditions. 


ECLIPSE MACHINE DIVISION OF 


*REG. U.S. PAT. OFF. 


Bendix 


aveate on Conronation 


ELMIRA, NEW YORK 


Export Sales: Bendix International Division, 
205 East 42nd St., New York 17, N. Y. 


Pas i 























olo-thru 


It W al a-y Cha hee 





costs less —The new Folo-Thru Drive requires no actvat- 
ing linkage and the less expensive solenoid may be placed in any 


convenient position. Results are lower installation costs and no 
adjustments. Complete detailed information is available on request. 


Bendix* Folo-Thru Starter Drive ¢ Bendix* Automotive Electric Fuel Pump € Stromberg* Aeroquad Carburetor e 
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—Coming Events= 





Dealer Conventions 

Oct. 4-4—Texas Automotive Dealers Assn.. 
Texas Hotel, Fort Worth. 

Oct. 7-9—National Used Car Dealer Assn. 
annual convention, Beuna Vista Hotel, 
Biloxi, Miss. 

Oct. 9-10—Pennsylvania Automotive Assn., 
William Penn Hotel, Pittsburgh. 


Oct. 11-13 — Mississippi Automobile 
— masn., Buena Vista Hotel, Biloxi, 
iss. 


Oct. 13-16— Federation of Automobile 
Dealer Assns. of Canada, Royal York 
Hotel, Toronto, Ontario. 

Oct. 17-19-- Arizona Automobile Dealers 
Assn., Hotel Westward Ho. Phoenix. 
Oct. 18-20 —- Tennessee Automotive Assn., 

Buegp Vista Hotgl, Biloxi, Miss. 
ct. — Connecticut Automotive Trades 
Assn., Inc., Hotel Bond, Hartford. 

Oct. 25-27 —: Automobile Dealers Assn. of 
— Inc., Buena Vista Hotel, Biloxi, 

iss. 


Nov. 30- Dec. 2—Idaho Automobile Dea! 
ers Assn., Boise Hotel, Boise, Id. 
Dec. 3— Utah Automobile Dealers Assn. 
Newhouse Hotel, Salt Lake City. 
Dec. 4—Oregon Automobile Dealers Assn. 
Convention. Multnomah Hotel, Portland. 
Jan. 9-13, 1954—NADA convention, Miami 
Beach, Florida. 
+ * * 


Dealer Auto Shows 

Oct. 10-25—Southwestern Automobile Show, 
Dallas, Texas. 

Jan., 15-24—Southern California Auto Show 
Pan Pacific Auditorium, Los Angeles. 
Jan. 30-Feb. 7, 1954—Greater St. Louis 
Automotive Assn., inc., Exposition Hall, 

Kiel Auditorium, St. Louis. 

Feb. 20-28—4\st Detroit Auto Dealers As- 
sociation Auto Show, State Fair Grounds, 
Detroit. 

March 13-21, 1954— Chicago Auto Show, 
International Amphitheater. 

April 17-25, 1954 — Seattle Auto Show, Se 
attle Civic Auditorium. 

* . 


Oct. 25-30—American Trucking Assn. an 
nual convention, Hotel tatler, Lo 
Angeles, Calif. 

Oct. 26-28 — National Lubricating Grease 
Institute Annual Meeting, Edgewater 
Beach Hotel, Chicago. 

Oct. 28-30—The American Society of Body 
Engineers, Seventh Annual Technical 
Convention, Rackham Memorial Build 
ing, Detroit. 

Oct. 29-30—Society of Automotive Engi- 
neers (International Production Meeting), 
Royal York Hotel, Toronto. 

Nov. 1-2 — Texas Independent Automobile 
Dealers Assn., Ninth Annual Convention, 
Plaza Hotel, ‘San Antonio, Tex. 

Nov. 2-4—Society of Automotive Engineers 
(National Transportation Meeting), Con 
trad Hilton Hotel, Chicago. 

Nov. 4-6—Society of Automotive Engineers 
(National Fuels and Lubricants Meet 
ing), Conrad Hilton Hotel, Chicago. 

Nov. 9-12 — American Petroleum Institute 
(33rd Annual Meeting), Conrad Hilton 
Hotel and Palmer House, Chicago. 

Nov. 9-12 — American Petroleum institute 
meeting, Conrad Hilton Hotel, Chicago. 

Nov. 16-18—American Finance Conference, 
20th Annual Convention, Palmer House, 
Chicago. 

Dec. 8-9— Automotive Service Industrie: 
Executive Booth Conferences, Navy Pier 





Oct. 25-27-—- Florida Automobile Dealers + , oth 
Assn., Sheraton Beach Hotel, Daytona Chicago, Illinois. 
Nov. &-i0—A Trade Assn. of V — 1954 
ov. utomotive Trade Assn. of Vir- Oct. 11-17—Oil Progress Week. : 
His Honor Picks Winner in Buick Contest— ginia, John Marshall Hotel, Richmond. | Oct. 14— Automobile Old Timers, 14th | 420 9-13—/th Annual NADA Shop Equip. = § 
Nov. 9-11—Ohio Automobile Dealers Assn., Annual Meeting and Dinner, | Hotel meet Sgeetiee. eee — pene 
When the Buick dealers of New York City wound up their two-month salesroom| 10", Tonnacare feiakte tals | Oo Was melee Safety Council Annual Jan, 9-13-—NADA Truck ceaihnas Sp. 

: * one . . u obi ic - ational Safe ounci - %-l3— ru ul x 
contest, which brought in more than 100,000 visitors, they asked Mayor Vincent R. Convention, Finlen Hotel, Butte. Mont. Congress, Conrad Hilton” Congress, a position, Miami Beach, Florida. (Held 
Impelliteri to pick the winning number. The mayor obliged, and shown with him are Nov. 18—Automobile Trade Association of rison, Sheraton Hotel, Chicago. in connection with NADA convention. 

(from left), M. C. Gale, of Monarch Buick Co.; E. |. Miller, of Falcon Buick Co.; Impel- mane Vlatel’ bait none ke. Lord Balti- Oct. (gt —Nattonal, Satoty wee (An Jan. 10-13—American Road Builders Assn. 
Seat. ° + : 2 . imore nua ongress), icago, nois. ti halfonte-Hadden Hall 
Bes cmagg gg ov Tog te rey — Inc.; Peter Hauser, of Hauser Buick, and Ney, 1349 = Oitanaine Paneinebile Oeel- Oct, 21-31 38th International Tete . en Gan Mn pos adden Hall, 
en ie son, ft Reeen s , wick, Inc. ers Assn.. Mayo Hotel, Tulsa. hibition, Earls Court, London, England. Jan. 11-13, 1954—Truck Trailer Migs. Assn 








Annual Convention, Boca Raton Hotel 
Boca Raton, Fla. 


Jan. 11-15— Society of Automotive Engi 
neers (Annual Meeting and Engineering 
Display), Sheraton-Cadillac and Statler 
Hotels, Detroit. 
Jan. 23-30 — Baltimore Automobile Show / 
Inc., 5th Regiment Armory, Baltimore 


Md. 

Feb. 8-11, 1954— Automotive Accessories 
Manufacturers of America Exposition, 
Navy Pier, Chicago 

Feb. 20-28—Second ay we World Motor 

| Sports Show, Madison Square Garden 

| New York City. 

| March 2-4— Society of Automotive Engi- 
neers (National Passenger Car, Body, 
and Materials Meeting), Statler Hotel, 

Detroit. 

March 4-7, 1954—Pacific Automotive Show, 

Seattle Civic Auditorium. 

April 5-7—American Society of Lubrication 

Engineers, Netherland-Plaza Hotel, Cin- | 

cinnati, Ohio. 

June 6-11 — Society of Automotive Engi- | 
neers (Summer Meeting), Ambassador 
} and Ritz-Carlton Hotels, Atlantic City, 


‘ 


N. J. 

August 16-18—Society of Automotive En 
gineers (National West Coast Meeting) 
Los Angeles. 

Sept. 12-16—Society of Automotive Engi ; 
neers (National Tractor Meeting) . 
Schroeder Hotel, Milwaukee. 


Sept. 15-17— National Petroleum Assn. 1 
(52nd Annual Meeting), Traymore Hotel ; 
Atlantic City, New Jersey. 7 

Week of Oct. 18 — Society. of Automotive 
Engineers, (National Transportation 


Meeting), Boston, Mass. 
Oct. 18-22—National Safety Council, Chi ‘ 
cago, Illinois. . 
Nov. 4-5—Society of Automotive Engineers 
(National Fuels and Lubricants Meeting), 
Mayo Hotel, Tulsa, Okla. 
Dec. 7 and 10—Motor & Equipment 
Wholesalers Assn. Convention, Conrad 
Hilton Hotel, Chicago. 
Dec. 8-9— ASI executive Booth Confer 
ence, Navy Pier, Chicago. 





| Eclipse Fuel Engineering 
‘Buys Valve Division 

ROCKFORD, Ill.— Eclipse Fuel 
Engineering Co. has purchased the 
solenoid valve division of Wheaton 
Engineering Co., Wheaton, IIl., ac- 
cording to A. Campbell Perks, 
Eclipse president. 

Production of solenoid valves, to 
be listed as Eclipse Series DO, will 


ine performance 

is combined with “aor Replies Pa Port | 
at gare Ay gia JME FORE Henny ord. | 
Long Torque Converter 





Thomas E. Dewey of New York, 

and Mrs. Oveta Culp Hobby, U. S&S. 
secretary of health, education and 
|'welfare, have received honorary | 
|citizenships in the George Junior 
| Republic, a youth center in Free- 
| ville, N. Y. The awards are made 
| each year to individuals “whose 
activities have done most to pre- 
serve our democratic way of life for 
the youth of our country.” 


Landay Appoints Mohr 


4 Carl R. Moher has been appointed | 
+2 general sales manager of Landay | 
| Nash Sales, Inc., Baltimore. 


= | 


PVH 


SELL YOUR BEST RURAL 
CUSTOMERS THROUGH 


LONG MANUFACTURING DIVISION ¢ BORG-WARNER CORPORATION 
DETROIT, MICH. AND WINDSOR, ONT. 


Country 


leader n Automotive Advertising 





Where Automotive Ownership 


TORQUE CONVERTERS e CLUTCHES e RADIATORS e OIL COOLERS ap 

















New-Car Dealers ‘Buyi 


° Buyers . 





Discounts Plague New Orleans 


By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS.—The public is | 
in the driver’s seat reaping the 
existing among new-car dealers 
here. For the past several weeks, 
most dealers have been “buying” | 
business by giving overallowances | 
and big cash discounts to those | 
with nothing to trade. 

Dealers are doing more news- 
paper and radio advertising now 
than in prewar days, with em- 
phasis being placed on cash dis- 
counts and big tradein allow- 
ances, 

One dealer in the medium-price | 
field t has has gone as far as to direct 


| 





a letter to all gasoline stations in | cars,” 
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| 


that may * were having trouble sell- 
ing. 
The used-car market has shown 


|a slight improvement in the last 


couple of weeks. While there is 


little wholesale activity, the retail 


the city, advising that he will de-|is no need to give them away at | 


liver a car to them at a discount. 


this time of the year. It seems a} 


“I know a goodly number of |few dealers have gotten panic- 
benefit of keen competition now |dealers are overstocked with new |stricken and are just giving the | 





Jaguar Claims Record 


LONDON. — Disputing a claim 
that the highest speed ever 
reached by a stock car was 142.6 
miles per hour, Jaguar has an- 
nounced that its standard car 
has achieved a speed of 148.4 
miles an hour on the Jabbeke 
motor road in Belgium under 
supervision of the Royal Auto- 
mobile Club of Belgium. 








|merchandise away without at- 
tempting to make a sensible deal.” 

Another dealer said that a few 
dealers were making “unbeliev- 
able” deals. This dealer said he 
was forced to shave his profit to 
meet competition. 

A dealer in the low-price field | 
reported that his monthly quota 


had been more than doubled for | 


the past two months and he had to 
| unload because he was expecting 
, another large shipment. 

a All dealers interviewed 


| normal, 


said one dealer, “but there | end has been fair. 


More independent operators 
are going out of business, while 
more new-car dealers are open- 
ing additional used-car outlets, 
Two new-car dealers now each 

operate four lots. Independent 
dealers are turning down most of 
the business offered them by new- 
ear dealers, thus forcing the latter 
‘to keep tradeins. For this reason, 
|used-car stocks of new-car dealers 
have been on the upgrade. 

Independent operators’ stocks are 

as they buy only salable 
|merchandise at the day’s price 


stated | level. 


43 


=I |Wombacher Leads 
St. Louis Group 


ST. LOUIS.—Joseph Wombacher, 
of Goddard Motors, Inc., has been 
elected president of the Service and 
parts Manager Bureau of the 
Greater St. Louis Automotive Assn. 
by the new board of directors. 

Other officers chosen for the en- 
suing year are E. G. Brase, Roberts 
Chevrolet Co., vice-president; Rus 
B. Hammond, manager of the as- 
sociation, secretary - treasurer, and 
Fay Hahn, Hammond’s secretary, 
assistant secretary-treasurer. 

New board members are Wom- 
bacher; Brase; R, W. Cook, Tucker 
Motor Co.; George Crain, Mueller 
Oldsmobile, Inc.; Ed Kaiser, South 
Side Motors, Inc.; Al Ogden, Stivers 
Auto Sales, Inc.; Ben Rockwell, 
Thoms Pontiac, Inc., and Harold 
Walsh, MacCarthy Motor Co. 





New Passenger Car Registrations, All States for August, 1953-1952 
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DETROIT. — One of the high- 
lights of the annual technical con- 
vention of the American Society of 
Body Engineers, to be held Oct. 
28-30 at the Rackham Memorial 
Building here, will be a paper en- 
titled “Preparation and Participa- 
tion in the Mexican Road Race.” 


It will be presented at the first 
session, 10 a.m, Oct. 28, by Rich- 
ard Kimball, of the Mercury 
product planning division of Ford 
Motor Co, Kimball was in charge 
of the Lincoln entry in the Mexi- 
can race. 

He will speak on the scientific 
preparation for the race and of 


Ex-Cell-O in Canada 

DETROIT.—Ex-Cell-O Corp., De- 
troit machine tool maker, has 
formed a wholly owned subsidiary, 
Ex-Cell-O Corp. of Canada, Ltd., 
according to H, Glenn Bixby, presi- 
dent. Negotiations have been com- 
pleted to purchase the assets of 
Henry Power Tools, Ltd, and 
Craftools, Ltd., both of London, 
Ont. John Gilchrist, who was presi- 
dent of both firms, will be manag- 
ing director of the new organi- 
zation. 


Behind Mexican Scenes 


Body Engineers to Hear Lincoln Story 
Of Its Entry in Road Race 








what happens to the body, chassis 
and mechanical equipment during 
the running of the race. 


At the same session Mario Reville 
DeBeaumont will present a paper 
on “Behind the Scenes in European 
Styling.” 

At the 2 p.m. session Oct. 28 there 
will be a panel discussion of the 
question, “How Safe Are Modern 
Automobiles?” Ray Logue, of Kai- 
ser, will act as moderator. 

Participating in the panel will 
be Thomas Bannister, design su- 
pervisor of Chrysler-DeSoto styl- 
ing; Glen F, Doyle, supervisor of 
body instructors Laboratory of 
Ford Motor Co. and Howard 
Gandelot, safety engineer for 
General Motors. 

At the 8 p.m. session, Kenneth E. 
Coppock, of Fisher Body, will pre- 
sent the GM Previews of Progress, 
a stage review of scientific develop- 
ments. 

The following day, Oct. 29, the 
morning session will be devoted to 
body interiors, with Martin Coffyn, 
styling director for Chatham Mfg. 
Co., speaking on “The Revolution 
in Auto Body Upholstering.” 

The afternoon session will be 
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given to body cost estimating. Pa-| 
pers will be presented by Fred! 
Force, supervisor of cost estimat- 
ing for Chrysler Corp., and James 
M. Clark, director of purchasing at 
Budd Mfg. Co., Detroit division. 


Body die engineering will be | / 


the topic of the evening session 
Oct. 29. Dr. J. W. Donnel, of Kish 
Plastics, Lansing, will discuss 
“New Plastic Materials for Tools 
and Dies.” Latest developments in 
metal forming dies will be dis- 
cussed by Arthur Manolli, of 
Briggs Mfg. Co. 

G. C. Fox, of Doehler Jarvis Co., 
will speak on “Trends in the Auto 
Die Casting Industry” at the morn- 
ing session Oct. 30. He will be fol- 
lowed by Dr. Robert G. Nelb, devel- 


opment manager of Naugatuck | 


Chemical Co., who will discuss 
“Challenge of Reinforced Plastics.” 


The afternoon session will be set 
aside for papers on auto air con- 
ditioning. E. M. Estes, body engi- 
neer for Oldsmobile, will speak on 
“Cooling the Rocket.” The portable 
air-conditioning unit will be dis- 
cussed by Frank Edwards, of Eaton 
Mfg. Co. 

The closing session, 8 p.m. Oct. | 
30, will be devoted to the “Develop- 
ment of Body Engineers.” Speakers 
will be Edwin L. Yates, GM direc- 
tor of college relations, and O. 
Frank Carpenter, of the Wilbur 
Wright School. 


Competition's Attempt to Counteract Cut-Rate Sales 


In selling cars—like anything else 


Complete Honesty 


is the only policy that pays off! 


Dodae Offerinas for ‘54 


eae 









Color Harmony Stressed Throughout— 


Interior appointments of the 1954 Dodge are color-mated with each of 11 body 
hues and 14 two-tone combinations. Instrument panel, steering wheel, carpeting, 
garnish moulding and other trim items blend in with the new upholstery fabric. The 
top of the instrument panel has a grainy, leather-type finish to reduce glare. 





Four-Door Station Wagons Added to Line— 


Prominent among Dodge's 1954 models is an expanded group of six station wagons, 
with the four-door types representing an entirely new body style. Four-door Sierra 
models, like the one above, will be available to accommodate either six or eight 
Passengers and will offer a choice of six-cylinder or V-8 engines. A pair of two-door 
Suburbans also features a choice of power plants. 


YOU'VE HEARD A LOT lately about special “deals” 
from automobile dealers. Such phrases as “no money down,” 
“years to pay,” “name your own deal,” “no finance 
charges,” “special sales,” and goodness knows what other 
inducements have been blasted in the newspapers, radio, 
and television. 


There is a reason for this . . . competition has returned to 
the automobile market and the situation is healthy for you 
and for the automobile dealer who deals in facts and 
bonest figures. 


We are but twenty-four dealers in Allegheny County, but 
as authorized Chevrolet Dealers for this area, we feel it's 
high time someone laid the cards on the table as to just 
where they stand. 


WE BELIEVE that good business practices and honest 
advertising will best serve our interests as well as the best 
interests of our customers . . . 


WE KNOW we sell America’s number one car. As of 
last week, Chevrolet has out-sold its nearest competitor by 
over 200,000 passenger cars in 1953. Official new car 
registrations prove this is a fact! 


WE KNOW tha: when you trade in for a new Chevrolet 
you get an honest, square deal. The public's confidence in 


Chevrolet Dealers is a matter of record. During the past 
twenty-two years they have bought more Chevrolets than 
any other car—usually on a trade-in basis. Actual new car 
sales records prove this is a fact! 


WE KNOW we sell honest-value used cars. Wheng we 
sell an “OK” used car, we protect the buyer. Our OK 
written guarantee proves this is a fact! 


YOU CAN buy from us a new 1953 six passen- 
ger Chevrolet sedan for as low as $1679.00. 
This is the price of the car with standard equipment. In 
addition, we sell useful accessories and will make every 
sales effort to sell you some when you come in. We will not 
force accessories on you .. . we will not falsify finance 
charges and bury them somewhere else in the price of the car. 
Chevrolets, model for model, with comparable equipment, 
sell for up to $100.00 less than their nearest competitor. 
Always remember a Chevrolet costs less to buy, less to 
operate, and costs you less when you trade it on a newer 
model. How can you miss???? 


REMEMBER . . . Merchandise offered on “cut rate sale” 
basis is usually merchandise that cannot be sold without 
a “cut rate sale.” Do not be misled. See one of us for 
America’s best selling new cars or for an “OK,” guaranteed- 
in-writing used car. 


Don Allen Chevrolet Co. 
5315 Baum Boulevard 
Pittsburgh 24 
Bauman Chevrolet, inc. 
432-434 Penn Avenue 
Wilkinsburg 
Beyer! Chevrolet 
237 Monroeville Avenue 
Turtle Creek 


Motor 
133 Sixth Avenue 
McKeesport 
Clark Chevrolet Company 
243 West Eighth Avenue 
Homestead 
Colussy Motor Company 
548 Baldwin Street 
Bridgeville 
Cook Chevrolet Company 
2424 East Carson Street 
Pittsburgh 


9 Crescent Avenue, Etna 


Donaldson Motor Co. 
1103 Western Avenue 
Pittsburgh 33 


Gourley Chevrolet Co. 
Mill Street & Third Avenue 


Gourley Chevrolet 
409 Broad Street 


Gumbel Chevrolet 
623 St. Clair Avenue 





Joe Hoebler Chevrelet 
904-912 Brownsville Road 


Pittsburgh 10 


Holland Chevrolet 
200 Chestnut Street 
Carnegie 


Coraopolis Pittsburgh 17 


Sewickley Verona 


Clairton Pittsburgh 16 





Kamin Chevrolet Co. 
1648 Shady Avenue 


Kelly Chevrolet, Inc. 
614 Allegheny River Boulevard 


Miller Chevrolet Co. 
2633 West Liberty Avenue 


Murdoch Chevrolet Co. 
3224 Boulevard of Allies at Craft 
Pittsburgh 13 
Nethling Chevrolet Co. 
517 Lincoln Avenue 
Millvale 
Parker Chevrolet 
616 Lincoln Avenue 
Bellevue 
Pinkerton Motor Co. 
1940 Brighton Road 
Pittsburgh 12 
Schreiber Chevrolet Co. 
1020 Duquesne Boulevard 
Duquesne 
Al Schwartz 
Chevrolet, Inc. 
2919 Saw Mill Run Boulevard 
Pittsburgh 27 
Superior Motor Company 
1215 Braddock Avenue 
Braddock 


Co. 


Pittsburgh Chevrolet Dealers Proclaim ‘Policy of Honest Deals'— 


This large advertisement was recently inserted in Pittsburgh papers by the 24 Allegheny County Chevrolet dealers in an 
attempt to counteract the outburst of advertising automobiles at sharply cut rates. The Chevrolet dealers said they were hold- 
ing fast to their list prices and declared that “complete honesty is the only policy that pays off in selling cars.” The ad 
declored that “merchandise offered on cut-rate sale basis is usually merchandise that cannot be sold without a cut-rate 
sale.” The Pittsburgh Better Business Bureau congratulated the dealers for “this outright statement" and added that the indi- 
vidual effort of each to so conduct his business in accordance with this public announcement may be the needed antidote to 
sperk @ return to healthful and ethical business practices." 





Longer Coronet V-8 Makes Bow— 


Redesigning of Dodge's four-door and club coupe models has added four inches 
to the overall length, while the sport coupe and convertible models will be five inches 
longer. This Coronet V-8 four-door sedas, with a wheelbase of 119 inches, is 205% 
inches long. Its overall width is 73% inches and its height, loaded, is 62 inches. 





Inside Story of the PowerFlite— 


Available on all models of the 1954 Dodge will be this new, fully automatic trans- 
mission. The shifting device combines a torque converter (left), and a two-speed 
planetary gear box (center). Instead of a parking gear, the unit features an internal- 
expanding hand brake assembly (right). The insert at lower right illustrates the 
slotted gear-selector arrangement, with a two-level design that permits the driver to 
choose a driving range by “feel.” Reverse, adjacent to neutral, is reached without 
shifting through a forward gear. 
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New Deluxe Line Introduced... 





‘04 Dodge Offers Automatic Drive 


(Continued from Page 1) 


station wagons — an entirely new 
body style—and the addition of a 
V-8 series to the Meadowbrook 
family. 

Overall length of the cars has 
been increased, Newberg noted, and 
more than a dozen body beautifi- 
cations have been made. 

. * > 
| ALL, the new Dodge line con- 
sists of 20 models in three series 
—the Royal V-8, the Coronet V-8 
and Six, and the Meadowbrook V-8 
and Six. 

Horsepower of the Red Ram 
V-8 engine has been stepped up 
to 150 with a 7.5 to 1 compression 
ratio in the Royal and Coronet, 
but will remain at 140 in the 
Meadowbrook. Horsepower of the 
six-cylinder engines has _ been 
raised to 110 and the compression 
ratio to 7.25 to 1. 

The new PowerFlite automatic 
transmission will 


optional equipment in the Royal 


and Coronet, and Gyro-Matic drive | 
in the Meadowbrook. Manual trans- | 


missions and overdrive units will 


be offered as) 


| basic color as the upholstery fabric. 
|In turn, all of the interior color 


| driver to maintain visual con- 


| 
| 
| 


| tact with all four fender lines. 


| complicated, more compact, easier 
to service and has fewer parts than 
other systems, according to Dodge 
officials. 


nap. Three basic color tones— 
green, blue and red—are featured. 
* * * 

As PART of the interior styling 

on the Dodge line, all trim 
harmonizes with the upholstery 
colors. Items such as the instru- 
ment panel, garnish mouldings, 
carpeting, head lining and steering 
wheel are finished in the same 


* * * 


oe say that it eliminates 
about 80 percent of steering 
strain for the driver and always 
functions smoothly, regardless of 
hand pressure. In the event of 
power failure, full mechanical con- 
trol of steering is maintained. 

Of the 20 models being in- 
troduced, four are Royal V-8s. 
They are the four-door, club 


schemes are in harmony with the 
exterior body colors. 

The top portion of the instrument 
panel has a grainy, glare-reducing 
finish known as “Leathertex.” 

A new visual feature is de- 
scribed by Somerville as “four- 
corner contact”—an arrange- 
ment that permits the average 


* * * 


“It is accomplished in the front,” 
Somerville related, “through a com- 
bination of chair-high front seats 
that rise as they move forward, 
sloping hood and large one-piece 
windshield. In the rear, it is made 
possible by the chair-high seats, 
wraparound rear window and new- 
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SALES TRAINING 


Your salesmen can learn to QUALIFY PROSPECTS 
more quickly, make better and more ENTHUSIASTIC 
PRESENTATIONS and DEMONSTRATIONS, handle 
OBJECTIONS skillfully, handle COMPETITION con- 
structively, handle the SHOPPER, handle the 
APPRAISAL, CLOSE more SALES more PROFITABLY 
thru being enrolled in our 5 day Sales Training 


Course designed especially for Automobile and 
Truck salesmen. RESULTS are IMMEDIATE. Two 
classes now forming. 


Nov. 9th thru 13th and Nov. 16th thru 20th 


Write, wire or phone for further information and enrollment blanks. 


Executives Selection & Training Institute 
958 Maccabees Bidg. Detroit 2 TEmple 11-55-1 


Daniel L. Beck 
Director 














be available throughout the line, as | ly designed chrome fins that accent 
will power steering. |the rear-fender lines.” 
* s * } * + * 

EWBERG said the new models | HE PowerFlite transmission, 

would be offered in 11 body which requires no clutch pedal, 
colors and 14 two-tone combi-|combines a torque converter and a 
nations, keyed to harmonize with |two-speed planetary gearbox. It is 
the new interior styling. The entire |said to be 100 pounds lighter than 

a. os = |the heaviest competitive unit and 
|to contain some 110 fewer parts 
than the most complicated of these. 
Dodge engineers claim it will de- 
liver more accelerating power more 
smoothly than any other trans- 
mission. 

Operation of PowerFlite is 
simplified for the driver by the 
slotted design of the selector 
lever. Neutral and drive po- 
sitions, the ones most used, are 
on the same level. A slight lifting 
of the lever is required to select 
reverse or low. 

This tends to prevent shifting to 
reverse or low by mistake and 
facilitates a rapid use of low or 
reverse for “rocking” or parking. 
The indicator’s design also makes 
it possible to select a driving range 
by “feel,” without looking at the 
pointer. 








* * * 


NOTHER feature is that reverse 
is adjacent to neutral, elimi- 
nating the necessity for shifting 
through a forward gear when back- 
ing up. 
Chrysler Corp. engineers point 
out that there is no parking po- 
sition in the shifting apparatus. 
An internal-expanding hand 
brake assembly, completely inde- 
| pendent of the regular service 
| brakes, operates on the propeller 
shaft. It is said to have the 
highest braking and _ holding 
power of any hand brake in the 
industry. 

PowerFlite upshifts into direct 
| drive at speeds between 15 and 65 
miles per hour, depending on the 
driver. At any speed under 55 
m.p.h., the driver may secure extra 
acceleration by pushing the pedal 
to the floor board to engage the 
“scat” gear. 

The new Dodge fulltime power- 


Ram Keeps Pace— 


The Rocky Mountain 
and hood ornament for Dodge cars since 
1932, has a streamlined new look for 
1954. For the coming model year, stylists 
have laid the ram's horns back against 
its head and used the entire body to de- 


ram, trademark 


pict streamlined action. In contrast, 1953 
models utilized only the head, with a 
horn spread of five inches. 

e* # se 


1954 line, he said, is marked by | 


styling refinements. 

On the exterior, a spear - like 
chrome molding accents the 
lower appearance achieved by a 
four-inch increase in the overall 
length of four-door and club 
coupe models and a five-inch in- 
crease in the sport coupe and 
convertible. 

The new grille is lower, wider 
and has a more massive ap- 
pearance. The traditional ram hood | steering unit has direct control and 
ornament has been streamlined,|is of the “linkage” type. It is less 
and a new styling has been given ra 
the V-8 crest and chrome-lined air 
scoop. Headlights have been rede- 
signed, and bumper guards have 
been modified. 

* * * 

N RESTYLING interiors, a:-cord- 

ing to R. C. Somerville, sales 
vice-president, the division con- 
tracted for all available mill ca- 
pacity on a new type of upholstery 
fabric known as Jacquard. 

“Although new to the auto- 
motive industry,” Somerville said, 
“Jacquard is a class of exclusive 
fabric previously used only for 
rich tapestries and expensive 
furniture. It is adaptable to un- 
usual and elaborate patterns that 
contribute an entirely new feel- 
ing to our interiors.” 

The fabric, named after a special 
loom and weaving process invented 








An Upholstery ‘First’ — 


The material chosen for vuphoistering 
Dodge's 1954 line of cars is Jacquard, a 
fabric which, the division notes, previous- 
ly was used only in tapestries and 
furniture. Tightly woven to provide wear 
resistance, the material features a raised 
nap with double pattern and comes in 
tones of green, blue and red. 

+ x + 


coupe, sport coupe (hardtop) and 
convertible. 

In the two Coronet series, there 
is a four-door and club coupe in a 
choice of V-8 or six, plus a sport 
coupe and convertible in V-8 only. 
The two Coronet series also offer a 
combination of six different 
station-wagon models. A four-door 
and a club coupe make up the 
Meadowbrook series in a choice of 
either V-8 or six-cylinder engines. 

* * * 

TATION wagons may be ob- 

tained as the Sierra four-door 

in either a _ six-passenger model 
with two full seats or as an eight- 
passenger version with three seats, 
and with a choice of V-8 or six- 
cylinder engine. The other two 
station-wagon models are the Sub- 
urban two-door with a choice of 
engines. 

Interiors of both Sierra and 
Suburban models are upholstered 
in two-tone combinations of 
either a blue or green vinyl ma- 
terial. 

All four-door sedans and club 
coupes have a 119-inch wheelbase 
and an overall length of 205% 
inches. Convertibles and sport 
coupes have a 114-inch wheelbase 
and are 196 inches long. Four-door 
station wagons have a wheelbase 
of 119 inches and two-door models, 
114 inches. 

Air conditioning is available on 
all V-8 four-door sedans and club 
coupes. 





FOR POLISHING CARS 


Here is an amazing buy in cheesecloth for polishing 
and waxing cars. 125 yds. of gauze cut to size of 
about 11/2 yds. ready to use. Send check for $5.50 
for this item, delivered postpaid. 

We also pack this in 100 Ib. bales. Approx. 2,500 
yds. at $65, delivered. Will ship bales open account 
to rated concerns. 


American Sanitary Wiping Cloth Co. 


7 MARKET STREET PATERSON, N. J. 
We handle all grades of wiping cloths — Inquiries Invited 








by Joseph Marie Jacquard in 1801, 
is tightly woven to provide wear 
resistance. At the same time, it en- 
ables designers to incorporate 


V-8s Join Meadowbrook Series— 


Dodge's price-leading Meadowbrook line for 1954 has been extended to include a 
four-door sedan (above) and a club coupe equipped with a 140-horsepower V-8 
engine. Eight-cylinder models in the Royal and Coronet series will have 150 horse- 
double patterns by using a@ raised | power. Gyro-Matic transmissions will be an optional item on the Meadowbrook. 





FOR SALE 


1948 Model GMC Tractor With 1953 GMC “270"' Motor. 1946 Mechanical Car- 
Model 414, 5 Car Capacity. In A-1 Condition. For Information Call 


STI-ROD MOTORS, INC. 


Phone TUlane 0101 New Orleans, La. 


Trailer, 











46 


Business Accused of Failing Responsibility . . . 
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Don’t Lean on Ike, Firms Told 


PITTSBURGH.—A large segment; Construction Co. and York-Gillespie 
of American business is failing to| Mfg. Co. 

accept new responsibilities thrust} “Many executives have been so 
upon it by changed economic and| accustomed to looking to Roosevelt 
political situations, charges the|and Truman for guidance they are 
September issue of York. Report,| now looking to Eisenhower to call 
which is distributed among business | the signals,” the report says. “They 


leaders by York Engineering &| have not yet realized that they are 








RESULTS! 


SALES | 
GET 


USE 
THE 
OREGONIAN ... 


. . . largest circulation newspaper in Port- 
land and the entire Oregon Market*, both 
Daily and Sunday. The Oregonian is First 
in automotive advertising and First in 
sales. For assured sales results in Oregon 
. . . BUY THE OREGONIAN! 


* All Oregon and 7 Southwest counties of 
Washington 


the Oregonian 


PORTLAND, ORIGON 


229,004 Daily — 289,542 Sunday 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 


now quarterbacks of their own 
teams.” 

The publication offers six ways 
in which business leaders can 
meet their greater obligations. 
They are: 

1. Orienting thinking to new con- 
ditions. 

2. Recognizing implications of 
half-peace, half-war. 

3. Planning with the knowledge 
|that another war is possible. 
| 4. Calculating fully that any fu- 
ture conflict may be more complete- 
ly “total” than anything in history. 

5. Pursuing programs of plant 
dispersal, although Government 
pressures for this have lessened. 
6. Maintaining liaison with pro- 
curement offices and other Federal 
agencies, even after a complete 
changeover to non-military pro- 
| duction. 
| In elaboration of the second 
point, it says management must 
share the responsibilities of keep- 
ing the military production facili- 
|ties of the nation on a standby 
| basis. 

“Whenever a company lets its 
defense production facilities de- 
| teriorate or be scrapped, it is 
abdicating to the Government the 
| right to say what that plant shall 
| make” in the event of a new con- 
flict, the report states. Frontiers- 
men, it recalls, used the squirrel 











“LOAD-STER” HELPER 


SPRINGS, EASY TO STOCK 


Individual cartons take little shelf space . . . labeled 
for easy identification. 


SMALL INVENTORY = Ten (10) sizes cover 90% of the 
cars in operation. Distributors located throughout the 


country means quick delivery. 


BIG MARKET For % ton and 3% ton pick-up trucks... 
passenger cars; salesmen with heavy sample cases, vaca- 
tioners with luggage, cars pulling house trailers and work 


trailers ...a sales potential in the millions. 


NO MAINTENANCE REQUIRED 
EASY TO INSTALL 


PRICED RIGHT 
List prices from $14.75 to $21.40 


PROFITABLE 


For descriptive literature on the “‘Load- 
ster” Helper Spring and the name of 
your nearest distributor write 


PRIOR PRODUCTS, Inc. 


Box 349, Middletown, Ohio 
Box 7608, Dallas, Texas 
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rifle for both food and defense 


x Parker Adds Distributor 
and the country needs “squirrel | cpRINGFIELD, O.— Addition « 


rifle” plants. Shipping Utilities, Inc., 3107 Pir 
“No part of industry wants/gt. St. Louis, to its distributo 
another conflict,” the bulletin says.|group has been announced b: 
“The possibilities of prosperity in| Parker Sweeper Co., manufacture: 
peace are so much greater than any| of Parker Industrial floor sweeper: 
false prosperity in war that no| and Fold-A-Way utility carts. Ship 
thinking executive will neglect do-| ping Utilities’ franchise includes 
ing all he can for peace.” Possible| central and eastern Kansas and 
consequences of a global war are! Missouri. 
frightening, it states, adding, “The ——_—_$_$_$ << 





more frightening it is, the more 
management will work for peace.” 


Obituaries 


C. H. Mellin, Nash Aide, 


Backs Car Off Cliff 


MINNEAPOLIS.—Charles H. 
Mellin, 40, a district manager for 
Nash in southern Minnesota, was 
killed when he backed up his car 
too far and plunged down a bluff 
after picnicking with his family on 
a hill overlooking the Minnesota 
and Mississippi rivers near here 
Oct. 3. 

When the family was ready to 
leave, Mr. Mellin got into his car 
to turn it around. He backed too 
far in the darkness and the car 
skidded over a 140-foot bluff near 
the rivers. 





* * * 


William Fairhurst, 62, 


Sales Chief of Dana 


WERNERSVILLE, Pa. — William 
Fairhurst, 62, vice-president and 
sales manager of Dana Corp., 
Toledo, died suddenly here Oct. 2. 


Mr. Fairhurst entered the auto 
industry with Packard just before 
World War I. In 1925 he joined the 
executive staff of Spicer Mfg. Co. 
When the company name was 
changed to Dana Corp., he con- 
tinued as vice-president and sales 
manager, to which office he was 
elected in 1935. 

* 


* = 


Harold Zitzelberger 
LAWRENCEBURG, Ind.—Harold Zitzel- 
berger, 50, auto dealer, was found dead in 
a station wagon of a gunshot wound at his 
home. The coroner decided the -leath was 


a suicide. 
* * * 


H. N, Nelson 
MOORHEAD, Minn.—-H. N. (Scoop) Nel- 
son, assistant sales manager, Findlay divi- 
sion, Gar Wood Industries, was killed Sept. 
29 in an automobile accident here. He was 
43. 
* * * 
C. E. Boston 
PITTSBURGH.—C. E. Boston, 44, owner 
of Boston Motor Sales Co. and formerly 
salesman and sales manager for Ken 
Thompson Motor Sales and Winston Chev- 
rolet Co., was drowned Oct. 2 when his 
car swerved from Duquesne Way and 
plunged into the Allegheny River. He had 
left home that evening enroute to a busi- 
ness appointment. 
* * * 


Willis R. Brightmire 
CHICAGO. — Willis R. Brightmire, for 
the past eight years sales manager of L. 
J. Miley Co., brake lining manufacturer, 


died Sept. 29. 
* * * 


Arthur Von Schlegell 
PASADENA, Calif.—Arthur Von Schle- 
gell, former vice-president of Hupp Motor 
Car Corp., died here at the age of 80. He 
joined Hupp as vice-president, secretary 
and treasurer in 1916. Later he was a 
director of Chandler-Cleveland Motors Co., 


Cleveland. 
* * * 


E. C, Franz 
LOUISVILLE.—E. C. Franz, 72, founder 
of E. C. Franz Co. here and operator of 
a Ford dealership in Seymour, Ind., for 
many vears, was killed by a train Oct. 3. 
* * * 


Robert Stalvey 





FORT PAYNE, Ala. Robert Stalvey, 
local automobile dealer, died Oct. 1 of a 
heart attack. He was manager of the 


Firestone Store here for 18 years. 


New Beciaase Handbook 


WASHINGTON.—“Business Sta- 
tistics, 1953 Edition,” a handbook 
on business trends, has been pub- 
lished by the Office of Business 
Economics of the Department of 
Commerce. The supplement may be 
purchased for $1.50 a copy through 
the field offices of the department 
or from the Superintendent of Doc- 
uments, U. S. Government Printing 
Office, Washington 25, D. C. 


Auto Stocks 


Oct. Sept. 








1953 





7 30 High Low 
Chrysler 66 644% 96% 68% 
GM 57% 55% 69% 53% 
Hudson 11% «610% «Oi 9% 
Kaiser 3 8% 5% 3 
Nash 18% 17% 25% 16% 
Packard 4 4% 6% 4 
Stude. 22% 22 43% 21% 
Average 26.16 25.39 


Compiled from reports of trading on the 
American and New York Stock Exchanges. 





COCKSHUTT 


TRACTORS 


SELL YOUR BEST RURAL 
CUSTOMERS THROUGH 


Country 


Advertising 


Leader in Automotive 
Where Automotive Ownership 


Is Greatest 











MARTIN H. BURY'S 


—=— ROLLING | 
=|@) Wuerrs 


Now in book form 








A captivating story of automobiles 
and the people who drive them by an 
author who is a well-known automo- 
bile dealer, and well-known to many 
Automotive News readers. In a light- 
hearted manner it covers motoring in 
all its phases, and even the phases to 
come. An amusing and interesting 
book. 


$3.50 at your bookstore or direct from 


DORRANCE & COMPANY 
Publishers Philadelphia 6, Pa. 















LICENSE PLATE 
ee 


ON AND OFF WITH A 
QUARTER TURN 


Heavy \%-inch bolt 

(with T-head and 

square shoulder) tt 

fastens license plate securely in place. 
Will not lose off. 


PLATED TO PREVENT RUST 
No. oa Cost, 





(Packed 12 to Box) 
Money-Back Guarantee 
IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish Order 


Direct. Write today for free catalog 
of over 200 Houser service items. 


HOUSER 


Engr. & Mfg. Co 
Bluffton, Indiana 








Extra Quality 
at No Extra Cost! 
CHROME NAME PLATES 
Die-cast and triple-plated. 
Original designs. Sketch submitted. 
Minimum quantities available. 
Write for FREE Sample and details. 


@. 4% OF4Z 
PRECISION CASTING co 


add Me M4 O 11 ee 
Phila. 45, Pa., Dept. A 




















SPECIFY STEMAC PERSONALIZED 
NAME PLATES 


ASK FOR DETAILS 


S t M AC 1281 SO. CHEROKEE 


DENVER, COLORADO 


STAPUT COVER CO 


Mechanics Work Covers 
FENDER & SEAT 
PROTECTION 


While Mechanics 
Work on Automobiles 


i"STAPUT" COVERS STAY 


IN PLACE 
Tom Barbour, Factory Representative 


TOwnsend 9-0324 


2980 W. Davison Detroit 6, Mich. 


| Res. Lincoln 4-2840 
METHANOL 


TURNER ANTIFREEZE 


55 Gal. Drums 


JOSEPH TURNER & CO., RIDGEFIELD, N. J. 
MOrsemere 6-8383 CHickering 4-7531 








GIVES YOU LIGHT 
WHEN YOU WANT IT— 
WHERE YOU WANT IT! 






No installation 
costs. Just hang 
up, plug in! 












Foolproof 
“Gravity Action” Re- 
coil Mechanism .. . 
locks at any desired 
length! 


U/L Approved 7+18-2 
$.V.0. Neoprene 
jacketed, kink-proof 
cord! Oil and water 
resistant. 


New “Stubby” Handle! 
100% Neoprene with 
protector ears. 


New type “swing open” 


Unconditionally guaranteed 
for one year! 


VMODERN / EFFICIENT 
V ECONOMICAL 


No more tangling in a clumsy wire 
"booby trap” that’s always in your way, 
causing short tempers and painful 
accidents! Save time, trouble and money 
the Cordomatic way. Cordomatic works 
like a window shade—just pull out 
the length of cord you need and it locks 
in place automatically! A flick of the 
wrist, and z-z-zip, it rewinds itself. 
One Cordomatic Trouble Light Reel wil! outlast 
many ordinary drop cords. 


Available Through Your 
Local Automotive Jobber 


@Reg. U.S. Pat. Of. 


OF THE VACUUM CLEANER CORP. OF AMERICA 
Plant No. 2: 


CROSKEY ST. & INDIANA AVE. 


PHILADELPHIA 32, PENNA. 
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New Officers of Reorganized Group in Capital— 


The Automotive Trade Assn. of the National Capital Area, which last week super- 
seded the Washington Automotive Trade Assn., has elected officers representing the 
state areas forming an economic unit with Washington. Seated (from left) are Walter 
H. Eyles, second vice-president; Edwin L. Stohiman, president, and Harry Monroe jr., 
first vice-president. Standing are M. Marshall Marston, treasurer, and Joseph B. Paul, 


secretary. 
* * * * * 


Dealer Association Expands 


To Cover All of D. C. Area 


(Continued from Page 3) 


witnessed the signing by outgoing 
President A. Leftwich Sinclair and 
Secretary Joseph Paul, 

Last year, WATA’s auto show, 
for the first time, was called the 
National Capital Area show. That 
initial move resulted in the new 
association, under whose auspices 
the 25th show will be held in the 
National Guard Armory next 
February. 


Roberts Corp., jobber, was elected 
a director for a three-year term. 

Richard J. Murphy, long-time 
managing director of WATA, will 
occupy the same position with the 
new association, while his _ son, 
Maurice J. Murphy, will continue 
as executive vice-president. 


WATA came into existence in 
1919. It was incorporated in 1922. 
At that time, Donald C. Barnhart, 
then with Warrington Motor Co. 
and a notary public, certified the 
necessary papers. 

Last week, 31 years later, the 
same Donald Barnhart, now the 
widely known “Barney” of NADA, 

was present to witness the birth of 
the new organization, but with his 
notarial commission long gone. So 
Clarance Marvin, a 1953 notary, 





Convention to Air 
Conn. Problems; 


Bell to Appear 


HARTFORD, Conn. — Harold 
Nathanson, chairman of the con- 
vention committee for the Con- 
necticut Automotive Trades Assn., 
issued a call last week urging all 
CATA members to attend the 
business sessions and discussion 
periods of the 32nd annual con- 
vention at the Hotel Bond here 
Oct. 22. 

Nathanson declared that the 
automotive retail and servicing in- 
dustry now faces more problems 
needing immediate solution than 
at any previous time. Aside from 
having a roster of widely known 
speakers on the program, Nathan- 
son said, the convention will 
feature question and answer 
periods after every session. 

Speakers at the morning session 
will include Frederick J. Bell, ex- 
ecutive vice-president of NADA, 
and Gov. John Lodge. 

On the convention committee, be- 
side Nathanson, are Robert E. 
Wright, Hartford; Edgar D. Wil- 
liams, East Haddam; Joseph S. 
Santin, Mystic, and George A. Mar- 
tin, Greenwich. 

Harry M. Sloate was named 
chairman of the resolutions com- 
mittee, and Charles J. Haynes, 
Harry H. Brown, T. C. Mallon and 
John B. Foley will serve with him. 

At the head of the nominating 
committee is James R. Johnson. 
Others serving on the committee 
are Harry B. Hartley, Albert T. 
Brothers, Emil R. Karl and Harold 
D. VanHouten. 


No Bugs in This Idea 
WINCHESTER, Mass.—Walter J. 
Merewether, a traveling salesman, 
has developed an all-aluminum ad- 
justable auto window screen. Win- 
dows can be opened or closed with 
the screen clipped in place. | 


TO You! 


below. 


TODAY. 








MAIL THIS COUPON 


There's NO cost, NO Obli- 
gation — now or in the 
future. Please attach cou- 
pon to or write us on your 
company letterhead. 


$101 Million Gain in Au 


st... 





Rise in Auto Credit 
Lowest in Months 


WASHINGTON. — The Federal 
Reserve Board reported last week 
that sales finance company hold- 
ings of installment paper on cars 
continued to increase during Au- 
gust, but a lower rate than in 
recent months. 

The August gain of $101 million 
brought balances outstanding to 
an estimated $5,108 million at the 
end of the month, an increase of 
$1,500 million over the previous 
year. 

Total consumer installment credit 
held by sales finance companies at 
the end of August amounted to an 
estimated $5,924 million, about $108 
million above the preceding month. 

The reduced rate of expansion in 
automobile outstandings during Au- 
gust, the board said, resulted from 
a decrease in the volume of new 
credit extended on cars, together 
with a moderate increase in re- 
payments. 


The August figure of $578 
million for credit extended was 
$45 million below the year’s high 
figure reached in July. This de- 
cline, the board said, reflected 
primarily a reduction in the 
number of cars financed, but for 
used cars there also was a slight 


Belew Cites Mortality 


HAMILTON, O.—Established for 
20 years as a used-car dealer, 
Joseph L. Belew displays 30 cars at 
his newly graveled lot on Route 4. 
Belew, who for two years was man- 
ager of Colonial Finance Co., Cin- 
cinnati, says he has seen the 
number of used-car lots on four- 
lane Route 4 dwindle from 28 to 13. 


‘QU 4 


We Can Show You How To 


. -- INCREASE YOUR 
SHOP HOUR LABOR 


.. - ATTRACT STEADY 
SERVICE CUSTOMERS 
AND HOLD THEM 


. +» SELL MORE 
NEW CARS 


ALL AT NO COST 


We can prove we have 
helped Car Dealers in every 
section of the country build 
good will and increase sales 
and service profits. We can 
do the same for you.. 
can prove that, too! For full 
information, use the coupon 


. and 


Gentlemen: 


car sales. And show me how 
without charging one penny. 


reduction in the average amount 
of credit extended per car. 


Wholesale automotive credit held 
by sales finance companies showed 
little change during the month, 
amounting to an estimated $893 
million at the end of August. There 
also was little change, the board 
said, in holdings of commercial 
vehicle paper and other types of 
business credit. 


Cadillac’s Output 
Passes °52 Model 
Mark of 90,715 


DETROIT.—Following production 
of its 90,715th 1953 car, Cadillac 
last week surpassed its entire 1952 
model production, 
General Manager 
Don E. Ahrens 





announced. 
“Despite tempo- 
rary loss _ of 


Hydra - Matic 
transmission 
supplies, the di- 
vision is making 
every effort to fill 
its backlog of 
customer orders,” 
Ahrens said. 

“Since the interruption in as- 
sembly operations caused by the 
transmission plant fire, we have 
been producing to the fullest extent 
permitted by transmission 
supplies.” 

The 1952 model total of 90,715 
cars represented production 
through Nov. 20 of that year. 





Don E. Ahrens 


ine Lae TT a rT 


L. Sonneborn Sons, Inc., New York 10, WN. Y. 


Prove to me that every Car Dealer 
Plan has substantially increased his 


you can do the same for me 





Refineries: Petrolia and Franklin, Pa. Factory: Nutley, N. J. — Member Pennsylvania Grade Crude Oil Association, Permit No. 12 


European Shortcomin, 


Cited... 
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U.S. Cars Defended 
In Styling Debate 


(Continued from Page 2) 


want them that way—a fact that is 
too easily overlooked when critics 


rection which American designers 
were moving, although probably far 


of American design are searching|too slowly. As a group, foreign 


for some newsworthy comments. 
An unfavorable comparison with a 
European product seems to be sure- 
fire publicity material. 


The colloquial term “family 
bus” is an accurate description 
for the average American car. It 
serves as family transportation 
for sightseeing and cross-country 
travel, as taxi, school jitney, and 
grocery truck, and at the same 
time must be the last word in 
style. To sacrifice any of the 
American car’s versatility and 
comfort to capture the dubious 
advantage of the appearance of 
the Continental-type sports car, 
which was designed primarily as 
a plaything and not as an all- 
around means of transportation, 
is apt to prove disasterous to any 
American manufacturer who 
tries this. 

The resurrection of such hoary 
gimmicks as wire wheels—which 
aren’t really wheels at all, but mere 
decorative shells—and exposed tire 
mounts, are only feeble approaches 
to the problem of improved design 
in the American auto. They don’t 
make our cars look like sports 
cars, and they certainly don’t con- 
tribute to their functionalism. This 
type of copy-cat approach to car 
design is retrogression of the worst 


sort. a ait: ath 


HIS is not by way of saying 
that there is nothing good about 
foreign car custom designing, for 
there is. But very often some of 
the best in foreign ideas do not 
adapt themselves too well to the 
American car for purely practical 
reasons — comfort, safety, driving 
ease, and in-and-out accessibility. 
The narrow racy look of manv 
foreign jobs—probably inspired in 
large part by narrow European 
highways—spells cramped interiors. 
Two passengers may fit snugly in 
the front seat, but not three, and 
the American family — getting 
larger on the average every vear— 
needs a five-foot front seat and 
even more spacious accommo- 
dations in the rear. Americans also 
want a car that can be entered 
without bending over double, and 
lots of leg room. There’s a certain 
charm to the bumperless foreign 
car, but what American would be 
foolhardy enough to try to squeeze 
into a tight parallel parking space 
or buck heavy city traffic without 
the protection of a sturdy pair of 
bumpers? 

Headlight location, often dif- 
ferent, and perhaps more desir- 
able on foreign models, just can’t 
be undertaken here simply be- 
cause state laws call for a fixed 
height and focus. 

Not all of the aspects of foreign 
sports car design fall into this 
negative category. Some styling 





features definitely point in a di- 





Sells 10 Patrol Cars— 


1. F..Bell (left), of Bell Motor Co. (Pon- 
tiac), Deland, Fla., recently sold 10 patrol 
cars to the Volusia County sheriff's de- 
partment. Recipient here is James Tucker, 
considered the nation’s youngest sheriff 
ot 29. 


models boast less chrome—a point 
where most of us are in good 
agreement. Lower lines, within the 
limits of good in-and-out accessi- 
bility, are certainly desirable. 
Other things .I’d like to see in 
future American car design—many 
of them not necessarily featured in 
European styling—are a _ better 
integration between detail 
sheet metal, and crisper, cleaner 


appearance, 
* * * 


fgg European car 








and| Chevrolet Dealer Planning Committee Completes 17th Year— 


With the third 1953 session of this group in Detroit, the Chevrolet National Dealer Planning Committee system marked the 
lines that might lend more tailored | completion of its 17th year of operation. Assembled around the table are (clockwise, from left), T. D. Hunter jr., Henderson- 
ville, N. C.; W. M. Battaile, Winchester, Va.; R. W. Wickes jr. Westhampton Beach, N. Y.; D. L. Dunn, Port Clinton, O.; J. H. 
Reed jr., Nashville; E. L. Meade, Lebanon, Pa.; Charles Maykel, Worcester, Mass.; S. T. Hanson, Detroit; Frank B. Streator, Salt 


designer | Lake City; W. L. Steakley, Denison, Tex.; L. B. McCormick, Memphis; Loel C. Lust, Aberdeen, S. D.; Wayne A. Collier, Hermiston 


’ 


represents a challenge, but} Ore.; C. S. Goff, Casa Grande, Ariz.; J. P. Boulware, Rockport, Mo., and Leo Gullikson, Stevens Point, Wis. The committees, 
elected annually by dealers, discuss retail methods and problems with Chevrolet wholesale executives. 


certainly not a replacement, for 
his American brothers. A few 
American manufacturers have 


emphasized the Continental ap-| Original Equipment Boost Expected .. . 


proach in their styling through ad- 
vertising and the retaining of 


mean nae § Lteplacement Tire Prices Hiked 


might be the touch of magic to 
close the sales gap between them 
and their competitors. That this 
decision was not in all respects 
sound, I believe will be proved. 

The American public expects 
changes in the appearance of its 
automobile, and styling will con- 
tinue to play an important part 
in the future marketing plans of 
every car manufacturer. But the 
answer to continued progress in 
design lies not in the importation 
of European talent and ideas, but 
in the revitalization of our own 
design people, particularly those 
in the custom body building | 
sector of the industry. 
There are many American firms | 








that can produce body work equal | 
or superior to any found abroad, | 
but extensive experimentation is | 
needed to develop mass production | 
techniques for obtaining the best 
effects of custom styling at costs 
within the range of current manu- | 
facturing budgets. 

Many factors still barely dis- 
tinguishable on the design horizon 
will have a great bearing on future 
car styling. We have already seen 
the effect of the introduction of 
wider areas of glass in cars—un- 
doubtedly inspired by the open 
quality of modern architectural de- 
sign—on the overall appearance of 
today’s automobile. New materials, | 
particularly plastics, have yet to 
make their first real impact in the 
industry. 

Thus far, their use has been re- | 


| 


stricted to bits and pieces — im- | 
portant components in bodies and | 
motors that add up to a _ sub- 
stantial tonnage at the end of a 
year, but only small change com- 
pared with what’s ahead. 

* * . 
XPERIMENTAL car bodies, 
made entirely of plastics, have 

already been built. They have 
proved amazingly durable and 
practical, being among other things 
rustproof, tough, and easy to re- 
pair. Plastics may move in slowly, 
bit by bit, first taking over for 
fenders, then perhaps, later on for | 
car roofs, hoods, and truck doors, | 
and finally—well, who knows? 

At any rate, with their coming} 
will come many new design} 
problems and a brand new look | 
in the American automobile. 

Surely, the 1963 car will be a 
far cry in both appearance and | 
function from current models. 
But chances are it will no more 
look like those European custom 
models they are raving about 
now, than it will resemble the 
space-ship shapes predicted by 
the more imaginative members of 
our designing fraternity when 
they were dreaming up “postwar 
autos” just a few years back. 

One thing you can be sure of— 
the future American car will be 
better looking than anything we 
have seen to date, more practical, 
more comfortable, and, most im- 
portant of all, offering the car- 





| 
| 











|mobile, Inc., Charlotte, N. C., voted 
jeight to one for the CIO-Auto 


twee companies last week 


Prices of replacement tubes also 


all leading companies by the CIO 


increased prices of car tires 2% were increased; 3% percent and 5; United Rubber Workers two weeks 


percent and truck tires 5 percent, | 
but the hikes are not applicable to) 
original equipment users. | 

Only replacement units are af- | 
fected since auto makers pur- | 
chase tires on a contract basis. | 
However, rubber industry sources | 
say that when new contracts are | 
negotiated, increases will be 
sought from auto makers. 


Kaiser, Union in Accord 


‘Competitive’ Contract Cuts Down on Stewards, 
Facilitates Job Transfers 


percent for cars and trucks, re- 
spectively. 

The general price hike was the 
first since 1950 and was caused by 
higher costs of labor, transporta- 


tion and materials, the rubber | 


makers said. 
. 7. + 


1. major cost boost was the 12- | 
cent an hour package won from | 


(Continued from Page 2) 


union’s right to represent the shop! 

workers. 

In two previous elections, em-| 

ployes had voted once for and once | 

against union representation. 
* * * 


ECENT moves to aid the truck- | 
ing industry by moving trailers | 
on railroad flat cars for long dis- | 
tances have resulted in a “wait-and- | 
see” policy of the AFL Teamsters 
Union. | 
Originally, the Teamsters had 
announced their opposition, be- 
cause the “piggy back” method 
would reduce the need for man- | 


| power. 


But according to railroad union 


Workers, while a five-to-one vote 
went to the same union at Packard 
Motor Co., Dallas. 


Production and maintenance 


| employes of Colonial Motors, Inc., 


Philadelphia, voted to join the 
CIO Auto Workers. 

The new and used-car salesmen 
of Allen Chevrolet Co., Kansas City, 
rejected representation by the CIO 
Retail and Wholesale Employes 


Union. 
* x od 


Assistant Chief of Army 
Named Labor Secretary 
WASHINGTON. — James C. 






;ago. It consisted of five cents an 
|hour in wages, plus hospital insur- 
ance, higher pensions and more 
| liberal vacations. Rubber makers 
|had absorbed two previous raises. 
The cost of GR-S synthetic rub- 
| ber had increased from 181% to 23 
| cents per pound and the cost of 
butyl synthetic from 18% to 22 
| cents per pound during the past 
| three years, and these, too, had 
been absorbed. 


“Furthermore,” said Howard N. 
Hawkes, general manager of United 
States Rubber Co.’s tire division, 
“transportation costs on finished 
tires have risen 15 to 25 percent 
|and the Government has increased 
transportation costs on synthetic 
rubber by a quarter of a cent per 
pound.” 

U. S. Rubber was the first to an- 
nounce the hike, and the other 
firms followed quickly. 

* a a 

ines still represent one of the 

great consumer values in terms 
of increased performance and pro- 
tection to the user, Hawkes said. 
Car tires today give an average of 
| 30 percent more mileage and truck 
tires are giving 41 percent more 
| mileage, he said, adding: 

“All this has been accomplished 
in less than three years without 





information, tentative agreements | Mitchell, who had been assistant| 2"Y increase in tire prices and in 


have been reached now with the)! 
Teamsters after they had been told 
that the truck-rail method would 
necessitate increased short hauls by 
trucks. 
* * * 
NUMBER of elections were cer- 
a tified last week by the NLRB: 
Employes of Burke Oldsmobile, 
Inc., New York City, voted to join 
Local 259, UAW-CIO, 38 to 14. 
Mechanics and helpers at Trail- 


Car-amba! 
Judge Attacks Sale of Auto 


To Unlicensed Alien 


BUFFALO.—City Judge Michael 
E. Zimmer said he believed auto 
dealers “should ask drivers if they 
have a license before selling them 
a car.” 

“It’s like giving someone a gun,” 
he added. 

The judge voiced his remarks af- 
ter a Puerto Rican, here two weeks, 
was brought before the court for 
driving without a license. A $100 
fine was imposed on Benjamin 
Velasquez, 21, who had paid $95 
for his auto. 

The motorist also received a sum- 
mons for driving the wrong way 
on a one-way street. Sentence was 
suspended on this count. 

Judge Zimmer criticized the sale 








secretary of the Army, was ap-| 
pointed secretary of Labor by! 


President Eisenhower last Thurs- 
day. The post had been vacant 
since Martin Durkin resigned a 
few weeks ago. 

Mitchell formerly was labor rela- 
tions advisor to Macy’s and Bloom- 
ingdale department stores in New 
York. 


the face of steadily rising costs.” 

Joseph A. Hoban, vice-president 
of B. F. Goodrich Co.’s tire and 
equipment division, said auto tires 
now last 32,000 miles or more, cost- 
ing a motorist only seven cents per 
thousand miles. In 1920, he said, a 
tire lasted only 13,000 miles, costing 
the motorist $2.27 per. thousand 
miles. 








os Saha 


Delaware Group Chooses Officers— 


5 NS 








buying public more for its money.|of a car to a man who couldn’t 
And the mass-produced quality | speak English and lacked a license. 
automobile, a_ strictly American| Velasquez explained that he had 
product in style and origin, will| received a registration blank from 
still represent the best dollar value|the dealer and thought it was a 
available anywhere in the world. | license. 


At the third annual convention of the Delaware Automobile Dealers Assn. new 
officers were elected for the coming year. Shown sitting (from left) are Isadore Keil 
treasurer; J. Harry Gallagher, direc.or; George Purnell jr., president, and Paul J 
Roney, executive secretary. Standing: John Fader, first vice-president; |. G. Burton 
past president; J. Kenneth Fleetwood, third vice-president, and Theodore Burton 
director. 
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Hudson Reduces Five Models, Dodge Three . . . 


First Prices for ’54 Down a Bit 


(Continued from Page 1) 


Chrysler Corp.’s lowest-priced V-8s, 
with a four-door sedan at $2,175.75. 
+ * ” 


ee Dodge’s new fully 

automatic transmission, is 
optional on Royal V-8, Coronet Six 
and Coronet V-8 models at $189, or 
$44.50 less than last season’s Gyro- 
Torque semi-automatic drive. 

Saginaw -type power steering 
becomes available on all Hudson 
models, except those in the Jet 
category, at $177.38. Dodge offers 
its new Ross power-steering unit 
on all V-8 models at $150.50. 

In contrast to the 1953 new-model 
season, the price announcements 
of these two makers were greeted 
without fanfare, despite the fact 
that they were the first in the in- 
dustry to go on record. 

* * * 

AST fall, auto makers were im- 

patiently awaiting the removal 
of Government production controls 
and the advent of what was 
heralded as the keenest competitive 
year since the war. Prices were the 
subject of lively speculation, 

Mach manufacturer’s list was 
studied closely as soon as it was 
made public. A hold - the - line 
policy was apparent from the 
start, but still there was heated 
debate as to whether some prices 
didn’t represent hidden increases. 
The first six months of this year 
witnessed a breakneck sales and 
production race that left some of 
the independents winded and cooled 
the enthusiasm of even the larger 
producers. Today, a competitive 
market is an accepted fact, and 
not merely a topic for after-dinner 


prophets. 
{ie the emergence of a new 
effort to hold the line on prices 
comes as no surprise to industry 
observers. It is believed, however, 
that there is little likelihood of 
wide-scale reductions, at least dur- 
ing new-model introductions. 
Rising labor costs, for one 
thing, will tend to prop prices 
at their present level, it is said, 
although auto builders have ex- 
perienced some relief from cost 
pressures in the materials field. 
The necessity for using premium- 
priced steel has faded from the 


* * + 





Reo Likeness to Bring 


Change in 3-Cent Stamp 


WASHINGTON.—The proposed 
three-cent stamp commemorating 
the 50th anniversary of the truck- 
ing industry will be changed be- 
cause the truck pictured looks 
too much like a 1949 Reo. 

Postmaster General Arthur E. 
Summerfield ordered the change 


after a flood of protests poured | 


in from competing truck makers. 
The Postoffice Department denied 
that the stamp had been modeled 
after a Reo truck, 








| and the traffic department in his 


| picture, and other goods are be- | 


coming more readily available. 

Although the forecast is for sta- 
bility in introductory prices, what 
will happen pricewise in the auto} 
market next spring and summer is | 
anybody’s guess. The spur of com- 
petition could, as it has in the past, | 
bring about some sharp revisions. | 

+ + * 

HEN feasible, manufacturer, | 

dealer and consumer alike wel- 
come any decrease in prices. And | 
to make it feasible, factories are 
constantly striving to step up the 
efficiency of their production 
methods. 

In this respect, the Big Three, 
with its high output rates, is in 
a favored position. The inde- 
pendent concerns are forced to 
absorb any increase in costs with- 
out being able to spread them 
out over a comparable volume 
of unit production. 

That situation makes the Hudson 
price cuts all the more significant. 
It was direct competition from 
other makes in the same price| 
class, observers say, that led Hud- 
son to make the three reductions 
in its Wasp series. 


cd * eo 

— has not yet disclosed 

the prices of its convertibles. 
In the 1953 line, the Super Wasp 
convertible sold for $3,047.50 and | 
the Hornet convertible for $3,342.05. 

Prices of the Jet-Liner four and 
two-door sedans, a series which 
makes itg first appearance in the 
1954 lineup, have been pegged a 
notch above those of the Jet and 
Super Jet because of additional 
styling features, 


| 


1 





Following is a list of Hudson ad- 
vertised-delivered prices for 1954: 


Jet—Four-door sedan, $1,858;| sedan, $2,024.75; club coupe, $1,983. | 
two-door utility sedan, $1,836.75. Meapowsrook V-8 — Four - door 

Super Jet—Four-door sedan, $1,-|sedan, $2,175.75; club coupe, $2,- 
954; club sedan, $1,932.75. 154.25. 


056.60; two-door sedan, $2,045.85. 

Wasp—Four-door sedan, $2,256.11 
(down $54.76); two-door sedan, $2,- 
209.43 (down $54.70); club coupe, 
$2,256.11 (down $54.76). 

Super Wasp—Four-door sedan, 
$2,465.84; two-door sedan, $2,413.28; 
club coupe, $2,465.84; Hollywood, 
$2,704 (down $107.58). 

Hornet—Four- door sedan, $2,- 
768.86; club coupe, $2,741.99; Holly- 
wood, $2,987.75 (down $107.40). 


* * * 


YDRA-MATIC remains at $178.- 


03, but it is reported that this | 


automatic transmission will be of- 
fered only on cars in the Jet cate- 
gory, the supply having run short. 
A Borg-Warner automatic trans- 
mission is expected to be made 
available for the Wasp, Super Wasp 
and Hornet. 

Power brakes, a new item, are 
optional on all Hudson models 
except the Jets at $42.80. Over- 
drive for Jets is $102.46 and for 
other models $110.77, the same as 
previously. 

Notable in Dodge’s 1954 lineup is 
a new grouping of station wagons. 


No prices have been announced for | 


four entirely new body styles—four- 
door two-seat and three-seat station 
wagons in both the Coronet Six 
and Coronet V-8 series. 

Besides the Coronet Six two-door 
station wagon at $2,228.50, there is 
a Coronet V-8 at $2,517, reduced 
$10.50 from the 1953 price. Dropped 
from the Dodge line was _ the 
Meadowbrook Six station wagon. 

* * * 


ERE is a complete list of Dodge 


advertised-delivered prices an- | 
AND SHE'S OFF — OR ON — NOISELESS 
NO RATTLE TO SPOIL A SALE 


nounced thus far: 


MeEapowsrookK Six — Four- door 


Jet-Liner-——Four-door sedan, $2,-! Coronet Six — Four-door sedan, 





Chevrolet Now Producing 
89 Items for Hydra-Matic 


DETROIT.—Chevrolet was given 
four jobs in GM’s “Operation 
Hydra-Matic” and is now in pro- 
duction as an emergency supplier 
of 89 parts and assemblies which | 
were knocked out of production by | 
the Livonia (Mich.) transmission | 
plant fire Aug. 12. 


T. H. Keating, Chevrolet | 
general manager, said the four 
assignments given to 10 plants 
division were: (1) Handling 
emergency traffic; (2) restoring 
damaged machines; (3) supplying | 
reserve machines to other plants, | 
and (4) 
duction. 


setting up parts pro- | 
The traffic problem was a huge | 


Summerfield said the switch | one. Rail and truck facilities were | 
will not interfere with plans to | needed to remove thousands of | 


place the stamps on sale for the 


tons of the twisted steel structure | 


first time at Los Angeles Oct. 27 | as well as to move out and ship | 
during the annual convention of |the 4,200 machines that had to be} 


the American Trucking Assns. 





rehabilitated. 
Following a conference between | 








N. J. Group Elects New Leaders— 


Hopwood Mullen (seated, left), of Wildwood, N. J., is the new president of the 
New Jersey Automotive Trade Assn. Seated beside him is Walter F. Conover, of 
Princeton, first vice-president. Standing are E. R. Crow, Westfield, treasurer; Elmer 
Slauvelt, second vice-president; William L. Mallon, Newark, secretary; Otto P. Henne- 
berger, Newark, manager, and Gerald S. Kleinhanz, Woodbury, third vice-president. | mission, two parts. 


Chevrolet traffic officials and ex- 
ecutives of the C & O Railroad, flat 
cars and gondolas from Battle 
Creek and Port Huron, Mich.; 
Toledo; Buffalo; Chicago, and Mil- 
waukee began hastily rolling to- 
ward Livonia. 

Within the next day or so, 300 
railroad cars were on _ hand. 
Hundreds of trucks were rushed to 
the scene and soon there was an 
oversupply. 7 

A rotation of Chevrolet traffic 
men stayed on the job 24 hours a 
day for two weeks, moving in 
1,000 gondolas to haul away the 
steel roof and framing sections 
twisted into scrap by the intense 
heat and 200 flat cars for moving 
out the machinery. 

The second Chevrolet contri- 
bution resulted in a race to see 
which Chevrolet plant would be the 
first to rebuild a machine. Chevro- 
let-Flint motor won, shipping the 
first rebuilt machine Aug. 23. Chev- 
rolet-Detroit gear and axle had a 
machine ready the next day. 

Of the 89 machines assigned to 
Chevrolet for rebuilding, 25 have 
now been rebuilt and _ returned, 
seven have been scrapped and the 
remainder have been completely 
dismantled and are now being re- 
built. 

The third Chevrolet assignment 
consisted in finding 39 extra ma- 
chines in its own plants that 
could be moved to other GM 
plants to quickly get Hydra- 
Matic parts into production. 

The Muncie plant supplied 25 of 
these machines; Buffalo, four; 
Toledo, three; Saginaw-Trans- 
mission, three; Flint motor, two; 
Cleveland, one, and gear and axle, 
one. 

Chevrolet’s fourth job, the pro- 
duction of Hydra-Matic parts and 
assemblies, is now under way in 
seven plants. As of Oct. 1, Bay City 
was making 22 parts with as- 
semblies; Cleveland, 16 parts as- 
semblies; Toledo, nine parts; Buf- 
falo, seven parts; Flint pressed 
metal, three parts; Tonawanda, 
three parts, and Saginaw trans- 


| $2,136; club coupe, $2,109; two-door 
station wagon, $2,228.50. 

Coronet V-8 — Four-door sedan, 
$2,244.50; club coupe, $2,223; sport 
|coupe, $2,380.25; convertible, $2,- 
, 513.75; two-door station wagon, $2,- 
| 517. 
| Royat V-8 — Four-door sedan, 
| $2,372.75; club coupe, $2,349; sport 
coupe, $2,503; convertible, $2,632. 

An option on the Meadowbrook 
|Six and V-8 series is Gyro-Matic 


Dean 





W. K. BRAASCH 
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transmission. It is priced at $130.10, 
the same as last season. Overdrive 
on all models is $97.55, also un- 
changed. 


Hoosier Cadillac Expands 


Hoosier Cadillac Co., Inc., of 
Indianapolis, is erecting a 62,000- 
square-foot sales and service build- 
ing in an expansion program. Bert 
Donovan, president, says the offices 
| will be air-conditioned. 





THE BASIC PRINCIPLES OF 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASCH 


of Automotive Sales Trainers 


A LIFETIME OF EXPERIENCE 
IS YOURS FOR JUST A FEW DOLLARS. 
BETTER BUY THESE SIX MANUALS TODAY! 


THE FOLLOWING SIX MANUALS CONTAIN ALL OF THE FIELD-TESTED SALES 





PRINCIPLES WHICH WE HAVE USED SUCCESSFULLY IN TRAINING OVER 50,000 


AUTOMOBILE SALESMEN. 


FOLLOW OUR 


INSTRUCTIONS AND WATCH YOUR 


SALES GROW. WE'LL GUARANTEE GOOD RESULTS. 


(MAIL THIS COUPON TODAY!) 


Please send me the following NEW MANUALS: PRICE 

0) 1—The Eight Automotive Success Fundamentals. 

[) 2—The Automotive Selling Process. 

LL] 3—Eighty Ways to Find New Prospects. e 

LJ 4—Personality—the Key to Leadership. 

[] 5—The Technique of Used Car Salesmanship. Postpaid 

L] 6—Developing and Te Your Sales Talk. 

LJ All six manuals for only $7.50. Enclosed is my [] Check [] Money Order 








ON AND OFF IN A JIFFY .. 


MOUNT ON FRONT OR BACK OF PLATE 
NICKEL PLATED SPRING STEEL 


SOLD DIRECT ONLY BY: 





IS A BIG 


ra 
€ 
rt 
T 
a 





- A SIMPLE “FINGER-TIP" TURN 





Shown Here 
$1.45 per Set (2) inv. SA. 
3 Sete tor $3.95 “eee 


QUICK PRODUCTS COMPANY '°524,iovuth Bicine Avenue 


METROPOLITAN BUFFALO 





MARKET 


SELL THE NEWS READERS AND YOU SELL 
THE WHOLE BUFFALO MARKET OF OVER 1,400,000 PEOPLE. 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


WESTERN NEW YORK’'S GREAT NEWSPAPER 





KELLY-SMITH CO. 
National Representatives 
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Mercury Records 
On Sales, Output 
Set in September 


DETROIT.—Mercury had the 
biggest month in the history of the 
Lincoln - Mercury Division during 
September when 
sales and produc- 
tion both broke 
all previous 
monthly records. 

Retail deliver- 
ies of Mercurys 
climbed to 34,768 
for the highest 
month since the 
Mercury was in- 
troduced. Sales 
during the 10-day 

J. B. Bayne period ending 
Sept. 30 also set an all-time 10-day 
record of 15,654, which was 2,001 
higher than the previous 10-day 
record set in June, 1950. 


Production of Mercury cars to- 
talled 36,432 during September, 466 
more than the previous peak month 
of July. 

Joseph E, Bayne, general sales 
manager of Lincoln-Mercury, 
pointed out that Mercury sales dur- 
ing September topped the August 
mark of 28,840, previously the best 
month in the past three years, by 
5,928 units. The September sales 
eclipsed the former top months of 
May and June of 1950 when 33,152 
and 32,918 Mercurys were sold. 

The daily production peak also 
was shattered during September, 
with the all-time high of 1,855 be- 
ing produced on Sept. 10. 











Antique Show Held 

KOKOMO, Ind.—The fourth an- 
nual Antique Auto Show staged by 
the Pioneer Auto Club, Haynes- 
Apperson chapter, was held Oct. 4 
at the Washington Motor Sales 
here. In addition to the antique 
cars, two auto nameplate collec- 
tions were featured. 
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Wis. Dealers Hold 25th Convention— 


Highlights in the quarter-century history of the Wisconsin Automotive Trades Assn. 
were recalled last week by its members at the silver anniversary convention in 
Milwaukee. Seated are (from left), Ralph A. Hult, Madison, earliest living past 
president, and Louis Milan, Madison, executive vice-president since 1933. Standing: 
Otto A. Sherry, Appleton, newly elected president, and Erwin C. Deising, Milwaukee, 
outgoing president. 


How to Earn $10,000 


Head of Electric Auto-Lite Gives Suggestions; 
Says that Anyone Can Do It 


NEW YORK. — Here’s how to|ployer which will enable him to 
make $10,000 annually. make money or save money. 

1. Get into some line of work 6. Learn how to get along with 
which you love. all the people you work with. 

2. Don’t concentrate on money 7. Aim at getting your top boss’s 
success, job. 

3. Don’t worry about security 8. Get married at an early age 
before you are 40, and don’t be | and have children. 
afraid to take a chance. 9. Have the will to go forward. 

4. Be eternally on the alert to These points of advice come from 


serve your firm in ways not re-|Royce G. Martin, president of 
quired of you. Electric Auto-Lite Co, whose 
5. Contribute ideas to your em-|article, “How to Make $10,000 a 


— — |Year,” appeared in the September 





CATER TO COMFORT AND CASH IN 
4 
mi |entshades 


Fresh air when it rains 


Come cloudburst or blizzard, Vent- 
shades allow windows to be lowered 
2 or 3 inches. Weather stays out, but 
fresh air circulates through car. 


fogging of glass 
Because Ventshades ventilate the car 
naturally, they practically eliminate 
the condensation of moisture on win- 
dows and windshield. 


Contact your Ventshade wholesaler or 
write direct for complete information. 


AUTO VENTSHADE COMPANY « CHAMBLEE, GEORGIA 


IN ATLANTA'S FINEST INDUSTRIAL SUBURB 











eee eee eee 


issue of American magazine. 

Martin said today’s opportunities 
are so unlimited that anyone can 
reach the five-figure bracket if he 
wants to and tries hard enough. 

“The ex-taxi driver or floor- 
material trucker or bookkeeper 
has as good a chance of winning 
a lucrative job as the man with 
a Ph. D. degree,” the industrialist 
said. , 

Martin cited examples. He said 
of 12 other Auto-Lite officials, 
several started out as clerks, one 
was an office boy and another was 
a truck driver. Martin himself 
started on the production line of 
Western Electric Co. 


Doing Its Duty 
Chrysler Division Ups Output 
Of Police Car Kits 


its heavy-duty kit, introduced last 
summer for use by law-enforce- 
ment agencies and other groups re- 
quiring cars with maximum per- 
formance, reports E. M. Braden, 
general sales manager. 

“The heavy-duty kit was first re- 
leased on 1953 Chrysler New York- 
ler club coupe, and, due to the V-8 
|engine’s high power potential, re- 
|quired comparatively few changes 
in installation,’ Braden said. “For 
the performance delivered, the kit 
was relatively inexpensive, and as 
law enforcement groups put it into 
service the demand increased rap- 
idly.” 

The kit consists of dual carbu- 
retors and manifolding, a dual ex- 
haust system and mechanical valve 
lifters, Braden said, and Chrysler’s 
wide range of rear-axle ratios — 
3.07 to 489— provides maximum 
performance for all terrain. 

Disc brakes are optional equip- 
ment on the New Yorker club 
coupes. These brakes, which were 
introduced as optional equipment 
on New Yorker models in 1951 and 
which have been standard equip- 
ment on Crown Imperials since 
that time, are the safest, most 
powerful brakes offered on any 
American car, according to Braden. 


A cooler car when parked 


In hot weather windows can be left 
lowered a little when car is parked. 
Ventshades protect against showers 
and circulating air keeps car cooler. 








Added beauty for the car 


Ventshades are as beautiful as they 
are practical, adding a touch of 
streamlined smartness to any car. 
They look like a built in feature. 


Dalrymple Names Vascol 

Bill Dalrymple, owner of Bill Dal- 
rymple Ford, Inc., Vicksburg, Miss., 
has appointed Homer Vascoe as 
general sales manager. 


DETROIT.— The Chrysler divi- | 
sion is stepping up production of | 





| prices of used cars go only in one 
| direction—down, and that is why 
| fast turnover and a minimum num- 





| Woodhouse, division general sales 
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Vehicle Exports Drop 


DETROIT.—The number of U. S. 
cars and trucks exported during 
August was the lowest of the year, 
according to the Automobile Manu- 
facturers Assn. 

Vehicle exports totaled 24,009 
vehicles, 3.9 percent of the 


Used-Car Outlook 
Is Good, Nadal 
Tells NUCDA 


BILOXI, Miss.—Crediting the 


used-car dealers of the nation with 
important role 


having played an 
in the building of 
the auto industry, 
R. R. Nadal as- 
sistant general 
sales manager of 
Lincoln- Mercury, 
last week told the 
National Used 
Car Dealers Assn. 
convention here 
that “we believe 
in establishing 
strong relation- 
ships of genuine, 
mutual confidence with used - car 
dealers.” 

An “exceedingly large and prom- 
ising market in new and used-car 
sales was predicted by ‘Nadal, al- 
though he warned that it will be 
a strongly competitive one. 

“A study of the clear, hard facts 
does not warrant the forecasts of 
some, who foresee trouble in the 
future,” he said. 

Speaking about merchandising 
used cars, Nadal suggested that 
good display, faster turnover, and 
better management could improve 
used-car operations. 

“The average used-car dealer 
could attract more customers if he 
tried a little harder to make his 
own lot distinctively different,” he 
said. 

“This is a volume and turnover 
business, and it is impossible to 
make a desired profit out of every 
single car. The important thing is 
the total number of dollars of profit 
at the end of the month. 


“It is not necessary to speculate 
on prices going up, or to speculate 
on whether someone will come on 
the lot in the next two or three 
weeks who will pay a few dollars 
more. With few exceptions, the 





R. R. Nadal 


|\To Year’s Low Point 


| month’s 615,386 factory sales. This 
compares with 4.26 percent of the 
705,132 factory sales of July and 
the 5.3 percent of the 270,982 of 
| August, 1952. 

Of the August export total, 12,402 
were cars, 11,567 were trucks and 
|40 were buses. 


| Vehicle exports have been slip- 
| ping steadily throughout the year. 
|The percentage in January was 
5.65; February, 5; March, 4.63; 
April, 4.23; May, 4.53; June, 3.73, 


and July 4.26. 
| Exports for the first eight 
months of 1953 amounted to 4.46 
percent of the 5,198,387 factory 
sales, compared with 6.85 of the 
3,328,575 in the like 1952 period. 
The 1953 total consists of 140,364 
cars, 3.22 percent of factory sales; 
91,712 trucks, 10.86 percent, and 185 
buses, 7.71 percent. 





Tenn. Convention 
To Be Addressed 
By Farrington 


NASHVILLE.—“The Washington 
Picture,” an address by Charles J. 
Farrington, NADA director for 
legislation, will be one of the top 
attractions at the 14th anniversary 
convention of the Tennessee Auto- 
motive Assn. 


The convention will be held Oct. 
18-20 in the Buena Vista Hotel at 
Biloxi, Miss. 

Also addressing association 
members will be Arthur H. Motley, 
president of Parade Publications; 
Dr. Thomas W. Rogers, executive 
vice-president of the American Fi- 
nance Conference, and Tom Col- 
lins, director of publicity for City 
National Bank & Trust Co., Kans- 
as City. 

Topics to be discussed include 
used-car merchandising, employer- 
employe relations, the effect of con- 
gested highways on the auto 
business, and classified newspaper 
advertising. A dealers’ clinic will 
also be held. 


A full schedule of events has 
been prepared for women attending 
the convention. 


U.C. Dealer Seized 
On Dyer Charge 


ROCHESTER, N. Y.—Michael Jo- 


iseph Macaluso, 45-year-old 





ber of 30-day units are so impor- 
tant,” he said. 


Kansas Future Farmers 


To Be Feted by GMC 


PONTIAC.—GMC Truck & Coach | 
division will be breakfast hosts 
Wednesday, (Oct. 14) to state dele- 
gates attending the Future Farm- 
ers of America Silver Anniversary 
Convention in Kansas City, it was| 
announced by Philip J. Monaghan, 
general manager of the division. | 

Accompanying Monaghan to Kan- 
sas City for the event are R. C. 


manager; A. A. Shantz, assistant 


general sales manager; J. M. Gil- 
roy, western regional sales man- 
ager, and B. W. Crandell, director 
of public relations. 





Rochester used-car dealer whose 
alleged offerings of stolen, nearly- 


{new Cadillacs came under police 
| scrutiny four months ago, has been 


arrested on federal charges, the 
FBI has disclosed. 

H. C. Boswell, agent in charge of 
the Buffalo FBI office, said Maca- 
luso was being held in Painesville, 
O., on a charge of violating the 
Dyer Act, a federal statute pro- 
hibiting the transportation of stolen 


|cars across a state line. 


Boswell said Macaluso was ar- 
rested on a warrant issued July 20. 
Issuance of the warrant followed 
the arrest of an unidentified man 
charged with taking a stolen Cadil- 
lac from Rochester to Pittsburgh 
and offering to sell it to a used-car 
dealer. The car had been stolen in 
New York City. 





a quality 


BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 


retain this publication for ready--reference. 
Only recently have we been able to secure 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


AUTOMOTIVE NEWS 





binder which will stand the gaff 
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Car, Truck Output Estimates 


By Automotive News 
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as Auction Buyers Become Selective .. . 


_ Late-Model Prices Drop Sharply 


(Continued from Page 1) 
down $47 each; ’51s were off $44; 





bidding on such units is generally 
spirited. 
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say, is conditioning the public to 
“shop around plenty” before sign- 





Ended Same Ended Total he : “" : 650s fell $60; ’46s were down $33; Late-model cars are falling rap- | ing an order. 
Oct. 10, Week, Oct, 3, Sept., Oct. 11, Oct. 10,| '47— were off $21, and ’52s, $1, idly, and buyers are seemingly But worst of all, it is pointed out, 
ee sea tosses ieee ioe lees* =| according te the index. unconcerned about the situation, |the public is losing confidence in 
CHRYSLER eovecednsonesecse ° 21,583 8,336 19,350 66,571 670,841 990,354 This established the overall aver- reports indicated, For the most auto dealers, and are hesitant to 
CINE cevssssvescovsssosesese 1945 1,508 1,317 4,354 83,385 127,855 age price at a new low of $840. part, buyers are most interested [trust any dealer because of the 
PEOD on cssecessesisnsessoseeecs 784 480 868 5,636 69,142 101,657 led with the lack of interest| 1" 800d-looking ’4%s, ‘48s and | actions of a few. 

SONG idisccscnniinceenstes 5,974) 4211 5,564 16,818 178,448 242,222/ Coupled with the lack of interest| some ’49s the wholesale operators shiginainamnrespabdortii- 
Plymouth ...................... 12,880: 2,637 11,601 40,268 339,866 518,620|in buying, auction ee said) .aid. . . 
FORD .. 36,015 28,286 36,060 162,889 714,191 1,197,781 |that the wholesale market was| “Very few auction operators are| UJ. C. Delinquencies 

I isosvssee 27,524 22,610 27,647 126,120 553,479 916,860 | dealt a serious blow last week. making any predictions on the fu- ‘ 
MER: Sc ccdscicievicoxtetesdeas emia J 287 26,098 35,156 ¢ bd % ture market. Some of them, how- Mount in Buftalo 
MePCUPY  .........00.:000000000-. 8,491° 5,043 8,413 36,432 134,614 245,765 Mest dealers watching the/ever, are advising dealers to trim 
GENERAL MOTORS os 49,930 48,233 49,408 212,333 1,384,430 2,344,422 wholesale price conditions, stocks to meet very competitive BUFFALO .WDelinquencies in 
PEPE... Sassorsseseveossaconsssesee . 8,660 7,688 9,331 40,846 249,953 425,229/ 114 observing at the same time the | conditions in the future. payments on used-car purchases in 
OO a 2,376 1,272 3,984 77,662 84,430 low retail market in most areas of . 2 ¢ | this area are on the rise, finance 
Chevrolet ...................... 30,500 | 25,577 29,126 128,787 667,551 1,220,182 | the country, feel that the used-car CROSS section of dealers across | companies report. 
Oldsmobile _.......... 3,400 — 5,699 3,047 12,289 176,400 274,733) ituation has entered a state of the country, reporting to Avu-| One firm said repossession of 
Pontiac... 6,100» 6,893 6,632 26,427 212,864 339,848) ¢+ther confusion which will not|TOMOTIve News last week, indicated| used cars now is double the aver- 
KAISER MOTORS .. 497 _ 2,979 596 = 3,286 = 95,419» 58,394 05 until after the new-car mar-|that there was little improvement|age of the last 10 years. Another 
a aig — sess sesasesnnecs 53,717 19,562 | ot has been tested by the reception |in retail used-car business. company here is reported to have 
SEED. Ubcsdevveivistesse b 497 1,264 596 3,286 41,702 38,832 | of 54 models In some instances, dealers were | received a $500 monthly bill for 
RE, esse kok ee ee ~ leita was > bolo ee : ‘ . able to clear out a few used cars | storage of its repossessed cars. 
SIG, Risitsncosncrsicsnsncons . 1384 =: 1,603 801 4,296 63,552 64,788 Most dealers are experiencing | 4. the local market spruced up | A consumer-finance man says 
NASH ........ sereateen 1437 4,450 1,417 4,682 108,688 113,048| ® Cleanup problem on a a8 | momentarily, but such reports | delinquencies in payments usually 
PACKARD ..... ieee sieeeronieas 1,528 721 8,228 46,502 73,497; Some manufacturers continue to | were scattered. can be traced to unwillingness, 
STUDEBAKER 2,088 4,086 2,721 13,636 118,316 158,278| turn out cars at a heavy pace. | ost of the dealers blame “hys-| rather than inability, to pay. He 
Li's cleanup problem is present |; .+j¢a1 advertising” for today’s|said most of the cars involved are 
Total Cars, U.S. .....112,934 100,001 111,074 470,871 3,203,380 5,000,562| for & dealer w ho also has a large | market ills. Such advertising, they! 1946, 1947 and 1948 models. 
— throw the area’s used-car mar- 
COMMERCIAL CARS ee out of balance, 
G say. 
a aneuene many dealers are R 4 ad L A c 3 
Ended Same Ended Total “—. ew launching, or have already, ORDINARY 
Oct. 10, Week, Oct. 3, Sept.» Oct. 11, Oct. 10, | launched, hard selling campaigns 
a ae popes on ao — to move out used cars in prepara- 
CHEVROLET .............. 6,100 8,166 6,145 26,028 237,345 302,115 tion for new model introductions. 
CROSLEY Seihevevbswicddebbadsaun custuenaanie Gicatiaigs abetiseemeas’.  “adabiiiada 208 --|Many dealers across the country 
DIAMOND T ................ 140 146 141 652 6,278 += 6,454| report that they have pared down 
I stil ichinsdelndniindne 80 60 80 330 «= 2,388 «=: 2,688 | used-car stocks sharply, and have 
coo Re sd cra “ “— a — ae “can no intention of buying for resale 
eecceccccceccvoccceces > ’ ; ; 
net cintantanhas 7,864 6,454 «7,887 94,826 164,752 246,9g2|UT! after the market has jelled. 
EER re 1,348 2,842 1,138 5,792 87,205 93,618 
INTERNATIONAL ...... 2,430 2,509 2179 10,224 102,100 00.02 Te ane en neeet week. indi- 
pcpundisanidanwaiesieciunisk 250 201 268 955 8,034 12 ; 
SEO aise 310 354 306 ©6180 ~—:13,523 1,677 cated that prices — down a 
STUDEBAKER ............. 192 1,318 136 61,063 «43,580 «= 31,155 Sl! average and rough cars, bu 
aa 300 231 129 1,169 «© 9,604 = 11,513 |that really clean used cars were WITH 
I 1,984 2,500 2,012 7,565 80,449 67,799 | holding firm or rising slightly. 
MISCELLANEOUS ....... 272 226 270 «1,217 «11,400 :~=:11,448|C lean merchandise is “hard to 
cantly’ eum, cigiimais clasped, teidipapaaeea scjp a a, a ce 
Total Trucks, U. S..... 23,043 29,218 22,439 96,109 893,076 977,894 m “ 
Total Cars, Trucks DeVlieg Curtails 
; MME, ceaveses 135,977 129,219 133,513 566,980 4,096,456 5,978,456 ‘ 
Total Cars, Trucks His Role at Nash; 
SIN ise cencacndeacbaen 8,407 8,266 8,324 37,050 292,703 394,225 
Grand Total Chapman Upped 
» Cars and Trucks 
| U.S. and Canada ......144,384 137,485 141,837 604,080 4,389,159 6,372,681| DETROIT. — R. A. DeVlieg has 
| ‘Revised. Misceliancous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheei |TeSigned as manufacturing vice- 
Drive, Sterling, Nash, ete. president of Nash-Kelvinator Corp. 
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: hamper both Studebaker and De- 


» to new models. 


All U. S. totals include cars and trucks for military orders. 


Five Millionth Car Is Built. 
As Week’s Output Gains 


(Continued from Page 1) 





Full scheduled operations will |let, a Ford division monthly record 
) take another week or two. was set. Ford cars made in Septem- 
’ Parts shortages continued to) ber totaled 126,120 units, exceeding 


the previous one-month record of 
124,899 set in July, 1953. Combined 
total of Ford cars and trucks in 


Soto last week. The South Bend 
firm worked only three days but 


x * * 


eevee output last month 
also set a mark. A total of 
36,432 cars were rolled, 466 more 
than in the previous record month 
of July. 

The Big Three last week in- 
creased its share of total output, 
taking 95.1 percent, against 94.3 
in the previous week. 

General Motors garnered 44.2 
| percent, compared with 44.5 in the 
| week earlier; 
against 32.4, while Chrysler Corp. 
upped its share to 19 from 17.4. 


Output so far this year amounts 
to 5,000,562 cars and 977,894 trucks, 


DeSoto, juggling between one and 
two shifts, was down Monday and 
Wednesday. 


7 * ” 
porn Plymouth and Chrysler di- 
vision have returned to two 
shifts, 
Packard today begins its second 
week of shutdown for changeover 


The output race Ford division 
was waging with Chevrolet has 
petered out, with Chevrolet again 
in the lead, Ford has omitted 
Saturday work, which was the 
contributing factor to its high 
output. 

In the process of racing Chevro- 





comparable 1952 period. 

cad 7. * 
T WAS indicated last week by 
an announcement from steel 


Dealer Bankruptcies 


Double in Canada 
OTTAWA.—F our car dealers I 


| 
| 


Ford took 314, | 








R, A. DeVlieg B. A. Chapman 


and Bernard A. Chapman has been 
appointed manufacturing manager, | 


with two shifts, and it is expected | September was 160,946, only 285 George W. Mason, president of 
that such a schedule will be con-| units short of the postwar high of Nash-Kelvinator. announced last | R @) N re | n d 
tinued until new models bow. July. week. 


In revealing that DeVlieg would | 
continue in a consulting capacity, 
Mason said that he was “glad that | 
the company is not losing the 
benefit of Mr. DeVlieg’s experience 
and judgment.” 

Chapman had been production | 
manager for the last 2% years. He 
joined Nash-Kelvinator in 1937 and | 
has served in a variety of engi- | 
neering and manufacturing capa- | 
| cities. 
Chapman’s promotion will place | 
|/him in charge of all the manu-| 
|facturing operations of the Nash | 
jand Kelvinator divisions. 

Mason and DeVlieg have been | 


-|against 3,203,380 and 893,076 in the |closely associated for many years. | 


| They were together at Dodge Bros. | 
in 1914 and later at Chrysler. | 
DeVlieg entered the automobile 
| business with Cadillac as a design- 


went into bankruptcy in second | producers that the era in which |18 engineer in 1910. With Dodge 


quarter of 1953, including two in | auto makers had to fight f 

samee and one each in Atlantic {js at an end. . oo ae 
rovinces and Prairies, compared 

with only two such aures in | Mot stock, firms anid they 

same period of 1952, the Canadian charges where necessary to meet 


Government reports, aae 
In the same period, there were a eee ae retail 


13 bankruptcies in the garage 


|Bros., he 
| Dodge in Detroit. He was produc- 
tion engineer at Maxwell in 1922 
jand in 1926 was named general 
|works manager of all Chrysler 
| Corp. plants. 

| In 1930, he joined Reo and was 
{named a director and vice-presi- 


helped design the first | 





To Remove 


wy ee 


aka Come a aedin 





For the most part since the end|dent in 1923. He came to Nash- 
of World War II, the auto industry | Kelvinator in 1936 as general works 
has been forced to spend millions| manager for Nash Motors at Ken- 
for so-called premium steel injosha, Wis. He was named a vice- 
order to meet output goals. president in 1941. 


business, including nine in Que- 
bec, 3 in Ontario and one in At- 
lentic Provinces, compared with 
10 in same period of 1952, 


— 
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Both Firms Decline to Comment... 


Nash, Hudson Linked 
In Merger Rumors 


(Continued from Page 1) 


search facilities are also used for 
the benefit of separate divisions. 
Going on the assumption that, 
if such negotiations were under 
way now, some approach might 
have been made to other inde- 
pendents as well, both Stude- 
baker and Packard were queried 
by Automotive News, Both, how- 
ever, stoutly denied that any ap- 
proach had been made to them. 


It has been suggested that the 
basis of the primary talks were 
centering around body design and 
construction. It is known, however, 
that although Nash has a very 


Ford Sales 


(Continued from Page 2) 
wider responsibilities in the same 
field and also direct the Ford mer- 
chandising school. 


Guy Hamilton jr., former admini- 
strative assistant to the genereal 
manager of the division, will be in 
charge of planning and analysis, 
including business management, 
truck and car planning, metropoli- 
tan market analysis, parts planning 
and performance analysis sections. 


Smead announced that sales of 
Ford cars in the third quarter were 
the highest since 1929 and Septem- 
ber sales were the highest for that 
month since 1924. 


Sales of new trucks in September, 
he said, topped any September 
since 1950. Used-car sales were the 
highest for any September, and the 
third quarter of this year was the 
best quarter for used-car sales on 
record, Smead added. 


- - Classified 


Pann Acknowledge 





AUTOMOTIVE NEWS 





HELP WANTED 


SERVICE MANAGER for Chevrolet dealer- 
ship in Pennsylvania city of fifty 
thousand—excellent schools and living 
conditions. Real opportunity for top man 
only—good salary plus profit sharing 
plan. Send full resume, al) replies con- 
fidential. Box 3104, c/o Automotive News, 
Detroit 26. 


ve: “ 
CHEVROLET SERVICE MANAGER 
wanted for Qual dealership in central 
New York State. Your chance to get out 





of che city a healthy, relaxing en- 
vironment, ust be thoroughly ex- 
perienced in all phases of Chevrolet 


service management. Write, giving com- 
plete details, expected earnings, etc. Box 
3097, c/o Automotive News, Detroit 26. 


competent body manufacturing 
plant and could possibly take on 
the requirements of Hudson, which 
now purchases some of its bodies, 
the question of ad@e@ teight ton | ———————————————e CC Rk? 
the Nash Milwaukee plant to De- 


troit might offset considerably any |GeNERAL MANAGER with 25 year’s ex- 
savings that might accrue to Hud- 


son. 
* * * 


HE most logical surmise, with- 
out knowing any of the facts 
is the 
combining of forces toward offset- 
ting the competitive advantage that 
the three large corporations might 
have in their basic engineering fa- 


of the present negotiations, 


cilities. 


After all the cost of bodies—and 
a new modern body plant, too, for 
when 
compared to designing, engineering 
and bringing out a totally new 
modern power plant. And today’s 
competitive race seems to be cen- 
tering more and more around ad- 


that matter—are “peanuts” 


vanced engine design. 

If, the talks are actually headed 
toward a merger, it might be 
well to point out the fact that 
such a deal, involving as it does 
assets of $320 million, would be 
the biggest auto merger since 
Chrysler bought Dodge in 1928. 


One possible bar to such a merg- 
er, however, can be visualized in 
the holdings in Hudson of Queen 
Juliana of the Netherlands, who 
with other Dutch shareholders, was 
able to block a purchase of Hudson 
eight years ago by the Fisher 


Brothers, 


Want Ads - - 


USED TRUCK MANAGER. Large ex- 


clusive truck dealer has exceptional op- 
portunity for a man who can appraise, 
supervise reconditioning and merchandise 
with imagination. Light, medium and 
heavy duty trucks—both gas and diesel. 
Describe your qualifications fully. Box 
3062, c/o Automotive News, Detroit 26. 


NEW OR USED CAR manager — Experi- 


enced. Must be able to wheel and deal 
in volume operation. Large well estab- 
lished Chevrolet dealer in the east. Plenty 
of opportunity for good income and ad- 
vancement. Box 3103, c/o Automotive 
News, Detroit 26. 


POSITION WANTED 





SALES MANAGER or truck and automo- 


tive sales representative. Experienced in 
new and used truck sales management, 
Chevrolet and Ford. Excellent record. 
Present position truck sales manager. 


Truck equipment sales record outstand- | 


ing. Will travel, Prefer locating in a | 
Francisco or southern California coast. 


References, married, good habits, college 
graduate. Box 3098, c/o Automotive 
News, Detroit 26. 





SALES MANAGER. Large east coast 
volume dealer desires family man, 25 to 
40 years old, with ambition, drive and 
volume sales experience and must have 
actual sales experience with a successful 
sales record to head new or used sales 
department. Box 3073, c/o Automotive 
News, Detroit 26. 


WANTED—SERVICE MANAGER for one 
of the largest GMC agencies in the state, | 
located in central Florida. Good working | 
conditions, liberal salary for the right | 
experienced man. All replies will merit | 
strictest confidence. Write Mr. Don Grace, | 
General Truck and Equipment Co., P. O. | 
Box 2073, Orlando, Fila. 


_ HELP WANTED 


ESTABLISHED TAMPA, FLORIDA auto 


accessory merchant, age 40. Can devote 


full time as representative or distributor | 


of acceptable product. Warehouse avail- 
able. Will travel Florida or Cuba. Inter- 
view at your convenience. Inquiries will 
be respected. Write to I. J. Handler, 
1703-5 Grand Central, Tampa, Fila. 





USED CAR MANAGER desires position | 


with substantial Chevrolet or Ford 
volume dealer. Twenty years experience 
in handling all phases of operation, re- 
tail, wholesale and advertising. 


specialty. Married, no family. Can locate | 
anywhere. Box 3083, c/o Automotive 
News, Detroit 26. 


Ford Truck Sales Representative 


Executive position open in Detroit with Ford regional office. 
Exceptional opportunity for an outstanding young man 30-40 
years of age with experience in heavy duty truck field. 


We are interested only in a high caliber man with an excellent 
background. Submit brief resume of past experience. All appli- 
cations will be treated with strict confidence. 


Send replies to Box 3081, 


c/o Automotive News, 


Detroit 26 





Fast | 
reconditioning at economical expense my | 





STUDEBAKER PARTS MANAGER desires | 


ACCOUNTANT — BUSINESS 


TRUCK SALES 
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CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 150,000 readers engaged in all branches of the automotive industry eT 
to California. RATES: TWENTY CENTS (20c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 


10c¢ PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


and address at regular rates. 
of Automotive News. 
day received. Display ads: 
OF PUBLICATION DATE. 


Add One Dollar 
Replies to Box Number ads: 
$11.20 per column inch, 


($1) insertion for use of a box number, in care 


Lia 


per 
forwarded to the advertiser, 
yaa CLOSING: SIX DAYS 


unopened, the same 


insertion. IN ADVANCE 


WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


POSITION WANTED 


perience with General Motors and Ford 
dealers. Have personally held all po- 
sitions in retail operations, in large and 
small dealerships, Presently employed as 
general manager of 1,000 car franchise. 
Seeking similar position with volume 
dealer who desires relief from responsi- 
bility and who offers opportunity to buy 
into business from bonuses. Excellent 
character and management ability refer- 
ences, Age 41, married. Box 3074, c/o 
Automotive News, Detroit 26. 





change. Prefer Florida, Texas, southwest. 
Five years’ experience. Reliable, honest, 
sober, Can furnish satisfactory refer- 
ences, Wish to connect with larger, pro- 
gressive dealership. Must be assured 
$5,000 a year salary. Write Box 3084, 
_¢/o Automotive News, Detroit 26. 


— OFFICE 
manager, experienced in large operation. 
Sober, healthy, married. Accustomed to 
responsibility. Can relieve dealer of de- 
tails. Familiar with financing and credits. 
Seeking connection with Ford or Chrysler 
dealer in midwest. Box 3085, c/o Auto- 
motive News, Detroit 26. 


MANAGER, 44 years of 
age—18 years’ experience in truck busi- 
ness, wants position as sales manager or 
a good commission setup on retail selling 
where the potential earnings will run 
above $15,000 yearly. Write M. G. Der- 
mody, 1820 Nassau Blvd., 
North Carolina. 





perienced volume operator has operated 
own very successful dealership, also has 
Hull Dobbs experience. Interested in 
management deal on percentage of profits 
or will make investment if desirable. Al 
standing with Ford Motor Co.—prefer 
Ford line. Box 3082, c/o Automotive 
News, Detroit 26. 





SALES OR GENERAL manager. 


FORD PARTS MANAGER. 19 years’ ex- 


perience with leading Ford dealers. 
Honest, reliable and best of references. 
Will consider a worth while proposition. 
Box 3086, c/o Automotive News, Detroit 
26. 





Prewar 
and depression experience in the west. 
Box 3064, c/o Automotive News, Detroit 
6. 





DEALERSHIPS AV AILABLE — 





‘ANE: 


DEALERSHIP FOR SALE, HANDLING 


DeSoto-Plymouth, in Florida on Gulf 
coast. $8,240 average net profit per 
month for eight months of 1953. Valuing 
used car inventorv at wholesale market. 
325 car franchise. The only DeSoto- 
Plymouth dealership in the county. Well 
established and unlimited potential. 
Several large industries within a few 
miles and new industries under con- 
struction. This section of Florida is 
undergoing an _ industrial revolution. 
Several permanent naval and army in- 
stallations in area. The population is in- 
creasing rapidly and there are thousands 
of new homes recently completed and 
under construction. Will sell for inventory 
of parts, equipment, furniture and 
fixtures which amounts to about $75,000 
or will sell up to half interest to the 
party capable of assisting in the manage- 
ment, The modern, air conditioned build- 
ing can be purchased or leased. This is 
a truly, highly profitable operation and 
is one of the prize dealerships in the 
U.S.A. The reason for selling is that my 
health commands me to curtail my activ- 
ities and I desire to devote more time 
to other business interests. Th ret profit 
figure quoted above could easily be in- 
creased to $12,000 per month. Direct in- 
quiries to Box 3078, c/o Automotive 
News, Detroit 26. 


EXCELLENT OPPORTUNITY is of- 
fered by a Florida distributor for one 
of America’s leading independent cars 
in one of the most desirable cities in the 
state. No used cars to buy or obligations 
to assume. The right man can start with 
a sensational line of new models and 
start a profitable operation immediately. 
ae 3090, c/o Automotive News, Detroit 
6. 








| DEALERSHIP HANDLING Studebaker. 


Located Alabama’s fastest growing com- 
munity. Home of University of Alabama, 
50,000 population. 200,000 trading area. 
No receivables or used cars. Paris and 
equipment only, Real opportunity. Write 
or call L. H. Anders, th St., 
Tuscaloosa, Ala. Phone 8-8614. 


| DEALERSHIP NOW HANDLING Chrysler- 


Plymouth in northwestern Ohio county 
seat. 75 to 100 cars per year. Will sell 
at inventory on parts and equipment. 
Present inventory $15,000 to $20,000. 
Long lease on well-located building. Used 
ear lot connecting. Present owner es- 
tablished same location twenty years, 
now wishes to retire. Must have factory 
approval. Box 5047, c/o Automotive 
News, Detroit 26. 





COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





Charlotte, | 


GENERA L or SALESMANAGER. Ex- | 








DEALERSHIPS AVAILABLE 


GRAHAM, TEXAS — Dealership handlir g 
Dodge-Plymouth in north central Texas 
county seat. Used car lot adjoining build- 


DEALERSHIPS AVAILABLE | 


DEALERSHIP HANDLING STUDE- 
BAKER, Heart prosperous Wisconsin Fox 
Valley, Multiple town, 176 car franchise. 


Big trade area. Excellent facilities, lease ing. Lease on building exceptionally low 
and employes. Owner moving out of for this area. No accounts or used cars 
state. Box 3087, c/o Automotive News, Inventory price, equipment at depreciated 
Detroit 26. figure. Approximately 130 new cars per 
ONE OF “BIG THREE’ in beautiful year. In the heart of oil, ranching and 


farming. Reason for selling, am going 
into larger dealership. Write, Musser 
Motor Co., Box 969, Graham, Texas. 


DEALERSHIP AVAILABLE, handling 
Buick, in Alabama. Located on two main 
highways. Good lease and building com- 
plete. Shop, parts, stock, and office equip- 
ment. Extra nice display room and used 
car lot. Trade area includes thirty towns. 
Box 3043, c/o Automotive News, De- 
troit 26. 


SOUTHEAST COAST of Florida, An ex- 
cellent opportunity for a most profitable 
125 car franchise in the land of sunshine. 
Box 3101, c/o Automotive News, Detroit 


Boulder, Colorado. A thriving city of 
25,000 population, Excellent facilities on 
lease and finest personnel. $400,000 gross 
sales in 1952. No blue sky and no truck 
franchise. Write Box 3088, c/o Automo- 
tive News, Detroit 26. Replies held in 
confidence. 


DEALERSHIP AVAILABLE 200 car 
agency handling Studebaker. Located in 
the heart of the largest industrial and 
trading area in Connecticut, on finest 
automotive location in metropolitan area. 
This is an excellent opportunity to buy 
a dealership in New England’s largest 
and prosperous automotive market. New 
ultra modern building completely 








equipped, excellent used car facilities. 26. 
Low controlled overhead makes this a : re 
real money maker. Good reason for| FOR SALE. ASSETS former Dodge-Plym- 


outh dealership. Realistically priced on 
todays value. A. W. Gragg, Receiver. 
Brunswick, Ga. 


selling. Factory approval necessary. 2x 
3077, c/o Automotive News, Detroit 26. 


GM DUAL—150-200 car. Best trade area— 
30,000 in Michigan. Established 21 years. 
Five service stalls, plus body shop and 
30 car lot on main street, plus Michigan 
truckline highway. Nearly new equipment 
including two weaver twin post hoists. 
Parts and service will pay overhead. 
Have other business that takes most of 
my time. Will lease building and arrange 
terms. Write Box 3099, c/o Automotive 
News, Detroit 26. 


FOR SALE—DEALERSHIP handling Lin- 
coln - Mercury, 200-400 contract. Live 
town, plenty of indust.y also good farm 
community. $100,000 potential. 200 miles 
from Chicago. Must have approval from 
factory. Lease or buy buildings. Dealer 
wishes to retire. Inquire Box 3076, c/o 
Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE handling 
Chevrolet and Oldsmobile. Established 
fifteen years in the state of Nebraska. 
Have sold 175 new units so far this year. 
Will sell for inventory or flat price, 
dealers health reascn for selling. Priced 





HANDLING CHRYSLER - PLYMOUTH— 
Los Angeles. Big operation. Owner in 
business 29 years, wishes to retire. 
Chrysler should be hot from now on. 
Now is the time to grab a hot franchise 
in a hot spot. Property for lease or sale 
Box 3102, c/o Automotive News, Detroit 
26. 





THINKING OF SELLING 
YOUR 
AUTOMOBILE DEALERSHIP 


confidential results 





For prompt, 
consult us 


MAYFLOWER 





Automotive ‘News, Detroit 26. “°| MANAGEMENT CO., 
DEALERSHIP, handling Buick, western 


INC. 


intermediaries 
2610 First National Tower 


Kansas town of 12,000 with big trade 
territory. 100 to 150 cars. $20.000 will 
buy inventory and shop equipment. Mod- 
ern building and lot at reasonable rent. 
Factory approval necessary. Box 3021. 
c/o Automotive News, Detroit 26. 


Akron, Ohio 








TOLEDO AUTO AUCTION CO. 


5902 Telegraph Rd., Toledo, Ohio 
On Route 24 at National Airport 


The Sale designed with you in mind. 
Sale Every Tuesday at 1. P.M. 


We need more cars to meet buyers demand. We can use at least 150 cars 
every week. No reservations—All checks guaranteed. All cars sold with ride 
and drive. No charge for no sales. 

Harold Strait and Jim Vance—Auctioneers 


Phone Klondike 4631 





Exclusive Franchise 


Now Available for the First Time the Original Skid- 
master—the only fully automatic automobile stabil- 
izer that controls skids. The only skid control device 
fully guaranteed to last the lifetime of the owner. 
This is Skidmaster the original patent infringement- 
free auto accessory the whole country is talking 
about. Now accepting applications for State, County, 
and Multiple-City exclusive franchises. Send complete 
resume. 


SKIDMASTER 


General Sales Office 
170 So. Beverly Drive, Beverly Hills, Calif. 


Factories 


LOS ANGELES ¢ OKLAHOMA CITY «+ CHICAGO 
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DEALERSHIPS AV AILABLE 


IN FLORIDA ON MAGIC gulf coast—One 
talf interest in an excellent DeSoto- 
}lymouth dealership. One of the present 
owners must leave to take care of other 
interest. This dealership is doing an out- 

;tanding business. Only Chrysler product 
ia area, The building: Just redecorated 
and has good reasonable lease, location 
double A. Trade area 40,000 with large 
permanent military base nearby. 


nothing. Parts and equipment at _ in- 


| FULLY EQUIPPED GARAGE, 


No blue | 
eky to buy. Used car stock down to} 


AUTOMOTIVE NEWS, OCTOBER 12, 1953 eo | _58 


BUSINESS OPPORTUNITIES 


wrecker 
and paint and body shop with ‘used parts 
and some new parts including exquisite 
living quarters and small apartment with 
acre of ground. A bargain at $45,000. 
Some terms or would sell parts and 
equipment and take lease from suitable 
party. Marital reasons. No _ realtors, 
please. Write P. O. Box 44, Clearwater, 
Fla. stating qualifications. 


CARS FOR SALE 


USED CAR 
DEALERS 


WE WHOLESALE 


BUICK 
WHS ee CAN BUY 
PARTS 


PARTS FOR SALE MISCELLANEOUS 





ONE OF THE EAST'S 
LARGEST INVENTORIES 


Automatic BraKinG 


WITH BRAKE HOOK-UP 


“soy oe Toe + 


‘(aw 





BUY IN DETROIT 


Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 


Phone Parts Department 


ventory. Party must be active in business. 
This half interest will require about 
($15,000) fifteen thousand total price. 
Must be cash. Must have factory ap- 


GUIDE 
CABLES 


Save Hundreds of Dollars from 


AUTO ONLY .. 951% suis 


proval. Please do not bother me if you Automotive News' Average Circle 5-5910 ' 

Se anabte t) cbtatn the Reccssncy cash LEASING : 9g 521 W. 57th Se. Meets 1.C.C. Strength Requirements 
capital and the approval. This is an out- Used Car Prices ‘ é ; 

standing opportunity. Box 3091, c/o | MONARCH BUICK CO., INC. 


Automotive News, Detroit 26. 


400 CAR DEALERSHIP, handling Buick. 
in fastest growing town in west Texas. 
1,500 Buicks registered. Over $8,000,000 
monthly —" Will sell or lease 
property. 3056, c/o Automotive 
News, Tetrett 26. 


AGENCY HANDLING Dodge-Plymouth in 
Florida’s best agricultural and mineral 
county. Trade area 25,000. Attractive 
income in wonderful climate. Completely | 

equipped service, body and paint shop. 
Priced at inventory. Very little cash 
needed to buy this. Good lease. Address 
Box 3092, c/o Automotive News, Detroit 
26. 


“Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 


COMPLETE with 
Guide Cables and 
BRAKE HOOK-UP .......... 


SEE HANSON 
CHEVROLET CO. 


Two Lots and 200 Cars 


14601 E. Warren 
13130 € -atiot 
Detroit—Tuxedo 1-5840 


COMPANIES $6145 








Due to approach of competitive 
retirement, 


Meets ALL 1.C.C. Requirements! 


Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 


GREBE OLDS 


3400 S. Kingshighway 
Flanders 0800 St. Louis 9, mo. 


markets or would 
you like to sell your auto leas- 
ing company? National com- 
pany will purchase stock or 
complete assets and take over 
existing contracts. 


Write Box 3080 
c/o Automotive News 
Detroit 26 


—-SPECIAL— 
Protecto Covers (Tailor Made) 
Carrying Bags 
SAFETY CHAINS, set of 2, only 

QUICK-TOW, Bumper- 
to-Bumper Tow Bar . . $19.50 


CASE-LOT 6 UNITS, only . . . $17.50 
_ MANUFACTURERS WANTED ° e 
MANUFACTURER FOR new type wind- TRI-KING 3-Point Hook- $42 50 
shield washer and wiper. No novelty. Up iIntra-State Tow Bor e 
Address Box 3094, c/o Automotive News, . ye 
Detroit 26 (Folding “V" Type) 











DEALERSHIP HANDLING one of “Big 
Three’’—Casper, Wyo. with approximate 
trade area of 40,000. Now selling 150 
cars a year. No blue sky. Will s2ll parts 
dealer net less 10% on all current and 
three previous years. 20% discount on 
balance of postwar parts. Will throw in 
all prewar parts free. Will sell or lease 
equipment to qualified buyer. Parts will 
net out approximately $25,000. Lease 
available on building. Box 3093, c/o| 
Automotive News, Detroit 26. 


DEALERSHIP HANDLING Dodge and 
Plymouth—250 car franchise. Located at 
western part of Pennsylvania. Population 
of city 30,000. Good lease. Will sell at 
parts inventory and shop equipment. 


AUTO AUCTION 


TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N. Y. 

(For Dealers Only) one eatin 





NEW LINES WANTED 
DISTRIBUTOR, ESTABLISHED for the 
past 20 years in Baltimore, Maryland, 
desires manufacturer's representation for 
truck and bus equipment lines. Box 3095, 
c/o Automotive News, Detroit 26. 


w ANT NEW | CARS from dealers in and | BUSES FOR SALE 


around northern Indiana. All replies kept | FOR SALE—Two new 1952 F V8 F-6 
strictly confidential. Write Box 3096, c/o | school buses. 48 passenger Saane poles 





EVERY MONDAY ...12 NOON 


Member of N.U.C.D.A and N.AA.P.A. = a 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 MO 4.4485 





CARS FOR SALE 


VACATION & BUY 
IN FLORIDA 








CARS WANTED } 











Need about $40,000. Box 3089, c/o Auto- Automotive News, Detroit 26. | suitable to be used on commercial routes. 
motive News, Detroit 26. AT THE SAME TIME! WANTED .. WS PEARTCN padi | Contact Gam P Ha ce. Mankser, Sain 40 So. Clinton St., Chicago 6, Ill. 
WANTED FORD PHAETON roadster , , 
DUE TO ILL HEALTH will sell Dealer- touring, 30, 31 or 32 United States} F. Hale, Ford Dealer, Box 540, Ardmore, 


Clean, Top-Notch Overseas Okla. 


Late Model Cars N. J 


Airlines, Box 234, Wildwood. | 





ship, handling Buick and International, 
fm resort town of 3,000 population in 

Finest climate in the country. 
Sell at inventory. No real estate. Low 
rents. Must have factory approval. Box 
3069, c/o Automotive News, Detroit 26. 


WHEN BUYING or SELLING Bece, Offices 825 Fitth 8. 
an MIAMI BEACH, FLA. 


TRUCKS FOR SALE 

|FOUR 1952 LTLSW light weight Mack 
| trucks for sale, equipped with aluminum 
sleepers. Less than 100,000 miles per 
We will buy all your foreign cars for cash— unit. For price, write F. T. Dana, 2023 
Anywhere in the U. A. Austins, Hillmans, North Prairie, Dallas, Texas. 

MG, Morris Minor, Consuls, Zephyrs, Prefect, — 

Porche, etc. Write or wirt. Quote asking | SHOP EQUIPMENT FOR SALE 


1 
price. BEAN FRONT END MACHINE. Two 
IMPERIAL MOTORS heads for pit or ramp installation. In 








THE COUNTRY’S BEST VALUES 
You Buy—We Forward Anywhere 


COUTURE CAR RENTALS 


FOREIGN CARS WANTED 


Our New Model 


TOW BARS 














" 3188 West Imperial Highway | good repair and working order. $100. 
AUTOMOBILE DEALERSHIP Teletype MM 79 Tol. S-1116 |, 3188, West. Sk ezns| Van Brunt Motors, "inc, “Horsenends, Cmntctiaal 
Guat « Specute ONE MODEL NO.825Rotostand, used At Any Pri 
i Eg | cok : eaters ‘ 5 otostand, use t ny ce 
= | only three months. Original cost $600, 
oO J. KLEM PARTS FOR SALE yours for $300. Contact Walters and 


SOMETHING NEW 
USED CARS DELIVERED 


— | 
FOR SALE—ONE PART No. 3630293 com- | 
plete Cadillac motor with hydromatic | 


Write Today For 
Illustrated Catalog 
FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Dept's. 
“Leaders In The Industry” 
Since 1939 


Keene Motor Co., Inc., 
1010, Pikeville, Ky. 


Box 110, Phone 





909 Fisher Bidg. Detroit 2, Mich. 








3 ten transmission—never out of crate. $895 if —_— an 5 mar 
Draper Chevrolet Co., | ANTIQUE CARS FOR SALE 


Saginaw, Mich. 





DEALERSHIP WANTED ‘ ‘ | 
WANTED — GARAGE, having Ford or|We have for sale a nice selection of | 


Chevrolet 400 to 800 car deal, anywhere | fleet leased 1952 Chevrolets, Fords and 


SS ee 7 Bae go ty Plymouths in all body styles. These cars 
can be delivered to your door regardless 


Bank Bidg., Lexington, Ky. 
WANT CHEVROLET FRANCHISE under | 9¢ jocation. Phone or write for informa- 


| 200 cars. Must be priced right. Harold| | 
Tietbohi, Cobleskill, N. Y. tion: 


taken at once. 
1450 N. Michigan Ave., 





CADILLAC — 1931 V8 classic all weather 
Phaeton. Engine overhauled, new leather, 
re-chromed, six new tires, new top, 
showroom condition and ready to go any- 
where. Will sell for restoration cost. 
Many spare parts included. $1,400. For 
detailed list of repairs, write T. Van 
Brunt, Horseheads, N. Y. 


- MISCELLANEOUS 

ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S8t., 
Lynchburg, Virginia. 





2 FREE 


GM ILLUSTRATED 
PARTS 
CATALOG! 


largest Wholesale Stocks 
of GM Parts For 














Robinson Auto Rental, Inc. 
229 S$. Hanson St. Philadelphia, Po. 


| 1. E. Spatig, Used Car Manager 
Sherwood 8-1500 


MR. FORD or GM DEALER 


. | am interested in your going concern 
it your minimum allotment is 400 units. Am 

















WAbash 2-1030 


GM PARTS 


Shipped Anywhere 
Same Day 


GMC PARTS 


dealer at present looking for opportunity to P ° 

enlarge. Can assure noms epproval Pee TT T DEALERS!! one Let J. C. Walsh Associates help you 

$200,000 capital. Contact me giving full & EN ION 79 Cadillac ANY TIME ANY 

details. Your reply will merit immediate at- SPECIALIZING IN THE SALE OF —” h — oo 

tention and strict confidence. EX-TAXIS W 9 ° 4 

® Chevrolet at s our °o e 
Automoti ; Exceiient Bodies - Good Motors - Heaters 
tos 208, ofo oS a, Capes oS. Uphoistery New 7 One day service. Special cash allow- We are specialists in the Automotive field of Oe LIQUIDATION 
BUY NOW — LOWEST PRICES EVER ance on Phone Orders. All Shipments & CONVERSION of assets to ready cash — BONDED. 
" c.0.D. . 

a 1950 SEND FOR IS YOUR NEED 

- Detroft 36 ‘ Plymouths “ote GORDON BUICK THIS | C A S H ? 9 

“BIG THREE” DEALERSHIP in San) ° (formerly Robertson Buick) BOOKLET 
| Diego county. George Viner, La Jolla, | 1000 & WABASH AVENUE Quick — Accurate — Dependable 
a MORRIS FREEDMAN J. C. WALSH ASSOC. Write: Box, 541 Syracuse, N. Y. 


Chicago 5, Illinois 





S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SHERWOOD 7-1700 





WANTED AUTO AGENCIES 
We have qualified buyers for all size auto SARATOGA 7-2300 
agencies throughout the United States. All 
replies held in strictest confidence. 
DAVID JARET CO. 
Established Over 29 Years 


158 Montague St. Brooklyn 2, N. Y 
ULster 2-5600 


mews 














DEALERS SAY 
Our greatest dollar valves are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 


Oldest in the Mid-West 





‘New Subscription Order 


DEALER SERVICES 


INVENTORY SERVICE. Parts and acces- Send Automotive News to Address Below 





ories. Ti t 1, ized 
procedures, up-to-date records, Model, One of the Nation's Best Phone—Wire—Write for One Year $8 [_] or Two Years $14 [_] 
year breakdown for Ford, Crevrolet, 


Sale Every Tuesday 
12:30 P.M. 
OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 
324 West Main Street, Fort Wayne, Indiana 


We Guarantee Checks 
Dealers Only 


for which check is attached ["] or send bill [_] 


L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 8. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 


INVENTORY SERVICE 


Perts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization — in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Autemeotive inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. Chicage 26 
Direct Phone—AM 2-7117 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 








GENUINE | 
STUDEBAKER | 
PARTS 


* Large Complete Stock 
® Ship Anywhere—Same Day 


NORTHSIDE MOTORS 








ATTENTION DEALERS!!! 


200 Fine Cars and Trucks Whole- 
sale, reconditioned and ready for 
sale—Tow Bar Service— Storage 


Phone us for motel reservations 


Street Address Zone No. 


Cie... State 








TRADE CONNECTION: 
Truck Dealer [) 


BUSINESS OPPORTUNITIES 
oo FOR SALE. Nash sales and 





Car Dealer () Manufacturer [) 
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Operating in Sandusky, Mich. Jobber [| Insurance [| Financial [ Supplier 
Cement Diack buliding S0ei00 iGot ska, | N. Northwest Chevrolet Co. 4232-42 Natural Bridge 0 0 [ pplier [) 
well equipped for all makes of cars. | Woodward at 13 Mile Royal Oak, Mich. 
Large showroom. Parts room and bins Lincoin 5-1100 St. Louis 7, Mo. Make of Car. ‘ > cee j 
—office and equipment. Nash franchise| ,, . ee a) ae a LU. 4860 
available. Further information write Dell | “Home of Michigan's Finest Automobiles ° 10-12-53 





Mich. 





Klaty, Deckerville, 

















Use the dynamic power of your Service Department 


to increase and maintain your income now. The easiest, 


service to build is Porcelainize. Your Porcelainize 


Department can be as busy as you want to make it. 


Many good things follow when Porcelainize is pro- 


moted aggressively: 


More New Car Sales. Buying appeal increases with 


the added beauty your cars deserve. 


More Used Car Sales. Porcelainize alone gives used’ 


cars that well-cared-for “one-owner” look. National 


TRADE MARK REG. U.S. PAT. OFF. 


eo” ICREASE C 


Promote Porcelainize now. 


— PORCELAINIZE | x 


FREEMAN & FREEMAN, INC. 


ON THE EASIEST AND QUICKEST WAY 
ER LABOR SALES 
















. tests prove that Porcelainized used cars sell for more 


and move faster. 


More Customer Contacts. Porcelainize attracts past 
customers as well as new. When customer relations are 
frequent and satisfying, service profits not only soar 
but customer relations with all the other departments 


continue and increase. 


The Porcelainize business you build is yours to keep 
with profits better than 50% gross. Porcelainize stands 
alone in offering a superior product, program and 


policy for the sole benefit of New Car Dealers. 


he Uevld Mindard fer 
Tine Mdlenclile Appearance 








DENVER, COLORADO 









